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Overview

Morgan Advanced Materials is a business rich in history
and innovation. Founded in the UK in 1856, we

have grown into a global organisation with 70 sites in

|8 countries. Our model to serve our customers where
they need us has led to a diversified product range
using our unparalleled expertise in ceramic and carbon
materials, which we exploit to solve difficult problems
for our customers across a diverse range of markets,

We are a purpose driven organisation. Our purpose

is to use advanced materials to make the world more
sustainable and to improve the quality of life. We deliver
on that purpose through the products that we make,
and the way that we make them,

We help our customers push the limits of their processes
and products to meet the demanding requirements they
face, from higher process temperatures to higher product
performance to increasing miniaturisation,

SU stainable solutions We play a role in helping the world become mare
sustainable, enabling energy transition through our

for a greener future products and by reducing our own environmental impact.

Our approach to sustainability is embedded within our

strategy. We see this as fundamental to our future growth
and resilience. and to delivering exceptional value to our

stakeholders and building a company that our people can
‘/ e proud of.

(: ) Read more on pages 32 to 39
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Morgan in numbers

Financial KPls
(statutory and adjusted performance KPis)

We assess our
performance
across a wide o mom e -
Revenue 't 1] Organic constant currency

range Of metrics. revenue growth’ (95
To support the Performance Performance

On a reported basis, revenue increased by On an organic constant currency’ basis
' £161.6 million, 17.0%, reflecting continued revenue grew by 11.2%, with growth across
G rou p S St ra’tegy strang demand across all global business units. all global business units. See the Review of
See the Review of operations on pages 48 operations on pages 48 to 49 for more detail.

and to monltor to 49 for more detail.
performance, RIrX

11.2
the Board of
Directors and
the Executive 2
Committee
use a number
of financial key
performance ,,
indicators (KP'S) Adjusted operating Free cash fiow before acquisitions,
profit margin’ ;%) disposals and dividends 71
Performance Performance
Margin improvement from increased Lower free cash flow” from a one-off pension
volumes, with pricing and efficiency contribution of £67.0m and increased investment
savings more than offsetting cost inflation in working capital to secure our supply chain and
See the Review of operations on capital expenditure to support engoing growth.
pages 48 to 49 for more detall.
i 3’| I 3-6
(46.9)
22

Throughout tne Armual Report, incloding the Strategic Repor t, adjusted measures are used to deser be the Group's finuncial
performance These adjusted measures are not recagrised under IFRS or otver generally accepted accounting princip es
(GAAP) These measures are shown hecause the Divectors consider they prowide useful information to shareroleers,
ncluding addmional insight nto orgoing tracing 2-d year-on-yea: compansons. Toese non-GAAP measures should be
wewed as complementary to, not reslaccments for, the comparable GAAP measeres. Throughout this Report these
non-GAAP reasures are ¢ early identif ed by an astersk {7) where they appear n text. and by a footnote where they aopean
ntables a~d charts Drefinuons and reconcihations of these ron-GAAF meas.ares to the relevant GAAP measures can be
found i the Groap Financal Revievy on pages 57 10 59

2 Morgan Advanced Materials ple Annual Report 2022



Our financial KPls are a balanced set of metrics which help the Board and the
Executive Committee assess performance and progress against our execution
priorities and business plans. These and other KPis are used to evaluate operating
performance and make financial, strategic and operating decisions.

Operating profit (f)

Performance

Operating profit improvement from increased
volumes, with pricing and efficiency savings rore
than offsetting cost inflation. See the Review of
operations on pages 48 to 49 for more detail.

140.8

22

Return on invested capital’ ()

Performance

Higher return on invested capital’. as we have
ncreased investment in waorking capital and
capital expenditure to support improved
adjusted operating profit’.

22.4

22

Continuing EPS (1

Performance

Benefits ansing from ncreased volumes across all
global business units, with pricing and efficiency
savings more than offsetting cost inflation.

30.6

23.9

22

20

Adjusted EPS™

Performance

Benefits arising from increased volumes
across all global business units. with pricing
and efficiency sawings more than offsetting
cost inflation.

9.0

22

Dividend per share ;j»

Performance
The Board has commutted to growing the
dwvidend with earnings 1¢ around 2.5 times
dividend cover. For the year ended
31 December 2022, the Board is recommending
a dvidend equivalent to 2.8 times.

12.0

Net debt to EBITDA’
voar g doese b it >0

Performance

Net debt” to EBITDA’ (excluding lease habilities)
was 0.8 times at the end of 2022, foliowing

a one-ofl pension contribution of £67.0m
ncreased working capital nvestment and
increased capital expenditure.

0.8 0.8

20 2] 22

Yhe continuing and discontinued EPS KPi has been
removed from the 2022 Annual Report because the
impact of discontmued aperanans 1s reducing it has
been repaced aath net debt 10 EBITDA {excludmg lease
Lapilities} because this metw s 2 key part of the financial
frameswork which suptets our Fivestrett prosostion
as set outin the Chief Executive Olficer’s review or

page 19,

3  Morgan Advanced Materials plc Annual Report 2022




Morgan in numbers continued

At Morgan Advanced Materials we are committed to a sustainable future. In March 2021,

we set stretching goals across a number of environmental, social and governance areas.

Key environmental, social and governance (ESG) measures

CO.e scope | and 2 emissions {metric tonnes)

Alignhment to strategy
oA :

Why do we measure this KPI?

Qur sustainability agenda indludes actions to reduce greenhouse
gas (GHG) ermissions and combat climate change. In March 2021,
we announced a commitment to reduce absolute GHG emissions
(scope | and 2) by 50% (aganst 2015 levels) by 2030,

338,531 415 842

ey 276,678

229,887 21,104 Target
i 171,347
22 203G

Lost-time accident (LTA) rate’

Alignment to strategy

Why do we measure this KP)?

We are working towards our aspiration of zero harm to all our
employees. We are committed to conducting all cur activities
in & rmanner that builds a caring safety culture and develops

a world-class safety systemn that supports this effort.

0.28
0.22
Target
g.i0
NS ~SCH i S - S ‘._;
19 20 21 22 2030

! o Alost-time accident (ITA) 16 defined as an academ or work-related Mness which
resulls In one or move days of lost tme. Calcuiatee as total rurmbe: of (ost-ime
accidents in the year multished by 100.000 hours worved. dwided by total number

of howrs worked.

Overall water withdrawal (million m)

Alignment to strategy
o s

Why do we measure this KPI?

By 2030, we will reduce our tolal withdrawal of water by 30% (against our
2015 baselineg}, and we are implementing water sustainability projects
globally to achieve this goal.

Target
1.63

2030

Employee engagement rate

Alignment to strategy
o

Why do we measure this KP)?

We measure the engagement of our peaple through an all-employec
engagement survey called 'Your Voice'. As a result of the survey we build
a taifored engagement pian to tackie the key issues across our sites.
businesses and the Group.

Target
72%
50%
559, New yearly 53%
survey ntraduced
Mo survey No survey
ths year thes year
18 9 20 214 22 2030

4  Morgan Advanced Materials plc Annual Report 2022



Water withdrawal in stressed areas’

{% reduction from 2015 baseline}
Alignment to strategy

D:

Why do we measure this KPI?

We recognise that in some instances our water demands are in areas
of increasing water stress. Approximately 21% of our manufacturing
operations are in these water stress areas,

Qur goal is to maintain a 30% reduction despite year-on-year business
grawth. By improving cur water use in these areas. we will positively
impact the local communities in which we operate.

0,
3,7/° 33% 34% Target

32"\/79 32% 30%

18 19 20 22 2030
* Water stressed a-eas include Spain, ltaly. Turkey, Mexico. India. Urated Arab Errirates,
Argenling. Ausbiala, and e state of Califorria, USA

2021 and prior yeass rave been restated to incude t~e manufacturing site at
Casalpusterlengo. ltaly.

Female representation in leadership’

Alignment to strategy
o: >

Why do we measure this KPI?

A greater gender diversity just makes sense — it 1s good for Morgan
and good for employees. We are continuing to take action to achieve
a more balanced proportion of women in senior positions.

Target
40%

30%  299%  29%

Big positive difference

et

g

Delight the customer

Innovate to grow

MNo data - not measured
i

8 15 31 22 2030 Read more on pages 28 to 23
*ndudes Exec.ative wo CLOCFO plus 2nd ta 4h ter,

S5 Morgan Advanced Materials ple Annual Repart 2022



Business overview

We are the global manufacturer of advanced carbon and ceramic materials
for complex and technologically demanding applications.

The versatility and performance of ceramics and carbon materials enables us to support
a wide variety of applications in diverse end-markets. Our applications range from
ceramic cores for casting aero engine turbine blades to silicon carbide focus rings for
semiconductor etch, and from carbon brushes in onshore wind turbines to thermal
insulation solutions for hydrogen reformers.

In each of these applications, in each of these markets, we bring our deep materials
and engineering expertise to bear, helping our customers to reduce their energy
consumption, emissions and operating costs, with applications that frequently
require extensive qualifications.

Our core capabilities
Our strategy builds on our strengths and focuses the Group on scalable businesses in attractive markets.

We serve markets that are growing and where we have room to grow, and where our customers value
our differentiated products and services.

We have three core capabilities;

Materials science

We are an acknowledged leader in
materials science for our chosen
technology families. We have four
global materiats Centres of Excellence
(Cok) which consclidate the Group's
R&D efforts.

Application engineering

We have built an understanding of

the application of our materials science
in our custormers’ products and
processes, in order to provide
maximum benefit through advanced
application engineering.

Customer focus

We build deep and trusted
relationships with cur customers.
working to understand their business
and their markets, and their technical
challenges and product roadmaps.
We align our materials development
to solve our customers’ problems.

& Morgan Advanced Materials plc Annual Report 2022



Our five global business units

Thermal Ceramics

Our thermal products are used in high-temperature
industrial processing of metals, petrochemicals,
cernent, ceramics and glass, and by manufacturers
in automotive, marine. aercspace, and domestic
applications in insulation and fire protection.

Molten Metal Systems

Our Molten Metal Systerns business manufactures
an extensive range of high-performance crucibles
and foundry consumabiles for non-ferrous metal
melting applications.

Electrical Carbon

Our electrical carbon products include eleciricat
carbon brushes and cellectors, brush helders, slip
rings and linear transfer systems. We engineer
high-performance graphite materials. components
and sub-assembilies to address our customers’
technical challenges.

Seals and Bearings

Our seals and bearing products use advanced carbon/
graphite, silicon carbide, alumina and zirconia materials,
which we engineer into lightweight, low-friction and
self-lubricating bearings and seals, predeminantly used
in pumps,

Technical Ceramics

Chur technical ceramics products are used in selected
segments of the electronics and semiconductor,
energy, healthcare, industrial. petrochemicals, security
and transport markets, typically in close collaborative
customer relationships.

7 Morgan Advanced Matertals plc Annual Report 2022



Investment case

We are well positioned
in large and fast-growing
markets driven by global
mega trends

The demand for renewable energy is growing
rapidly as the world seeks to decarbonise,
Ongoing urbanisation drives the need for clean
energy and transportation solutions. Our
growing and ageing population places more,
and more complex, demands on healthcare.
Digitisation brings huge benefits in efficiency
and increasingly in capability, and with that

we see ever increasing demand for more and
faster processing.

This all translates into a robust growth outlook
for cur business. Revenues from our faster
growing segments, semiconductors, healthcare,
clean energy and clean transportation are
expected to grow between 7% and 12% per
year (through the cycle). Revenue from our
core business is expected to grow 2% to 4%

+4..

EXPECTED CORE
BUSINESS GROWTH

per vear.

Q‘:_’) Read more on pages [4.to 5
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We have leading
differentiated positions,
and this all starts with
our strategy

Our development of strategic capabilities
supports the positions we have in each of
our markets.

We have deep expertise in carbon and ceramic
materials. We spend arcund £30 million in
research and development each year to maintain
and strengthen our technical leadership.

We have 460 scientists and engineers across

the Group representing 20% of cur white-collar
workforce. They work in four Centres

of Excellence, and within the businesses,
sustaining our current materials portfclio,

and developing new materials and products.

Each business unit has a clear strategy and has
technoiogy roadmaps that flow from this to inform
the prioritisation of development rescurces.

Our application engineers are the bridge
between our materials expertise and the
specifics of cur customers” markets and
applications. Qur application engineers work
with customers every day to take their technical
challenge and marry it up to a material, and then
a manufacturing process.

Through the execution of our strategy, we are
strengthening our market positions and steadily
building closer relationships with our customers.

£31.6

RESEARCH AND
DEVELOFPMENT EXPENSE

G) Read more on page 22




Our purpose, our strategy and our people differentiate us at Morgan Advanced
Materials. altogether driving superior value for our stakeholders. We are experts
in materials science with a track record of delivering for our customers, drawing on

our 166 years of innovation.

We play a crucial
role in helping the
world become
more sustainable

We do this through the products we make,
and the way that we make them.

Our products help our customers to be
more efficient — to use less energy in their
manufacturing process or in their product,
and to generate fess CO,,

We are also working hard to decarbonise our
own operations — to produce our products more
efficiently and to reduce our own CO, emissions
and manage our water usage more sustainably.

We have a solid plan for the coming years

and are making excellent progress so far.

At this point our absolute CO, emissions are
around 40% down on our 2015 starting point.
Whilst our overall water usage has increased
during the year, we expect to see the process
and infrastructure improvements we have
completed during the year reflected in our
water usage for 2023,

@ Read more on pages 32 to 33

REDUCTION

L
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We are resilient,
delivering attractive
through-cycle returns

This resilience comes from the robustness of
our strategy and market positions, and from
the diversity in our portfolio.

We operate in a diverse set of markets.

Some are global, some are regional, but across
these markets we have early and later cycle,
and counter cyclical exposures,

We have a widely spread customer base. Our
largest custormer accounts for only 2% of our
revenues. QOur top ten equate to around 11%
of revenues, meaning a significant loss of one

customer has limited impact on the Group.

We largely make products where we sell them,
with localised supply chain, and this gives us
resilience against local shocks. You can see this
resilience in cur financial performance over the
last seven years. We have grown profitability
every year except during the height of the
pandemic in 2020, and even during that global
shock, our revenues only declined 1% and
we maintained operating margins above 10%.

(E) Read more on pages 2 to 3

3-6+

THROUGH-CYCLE GROWTH




Chair’s statement

—————————

10 - Morgan Advanced Materials pic Annual Repert 2022

This is my final Annual Report

as your Chair before standing
down from the Board in June
2023, having served on the
Board since 2014, It has been

an enormous privilege to be your
Chair and as | look back on the
last nine years it is gratifying to
reflect on the transformation in
business performance that our
colleagues have achieved. Over
that time, through innovation and
judicious investment, the Group
has repositioned into new growth
markets of clean energy, clean
transportation, healthcare and
semiconductors. At the same time,
margins have increased from low
single digits to very respectable
mid-teens with a trajectory of
further improvement.

Looking back at 2022

Ouwr first imperative is the safety and
wellbeing of cur people and | am
disappointed thal during 2022 our salety
performance dipped. Supporting the
executive team, your Board has spent

a significant ameunt of time discussing
how safety performance and culture

can be improved, These discussians have
emphasised a more holistic approach to
safety. and this now encompasses greater
focus on the wellbeing of our people.

My fellow non-executive Directors and

| will continue to support the executive
team to achieve a position of 'zero harm'.



"I would like to say a huge thanks
to all our colleagues, customers,
suppliers and investors for

their continuing commitment
and support to Morgan.”

We delivered robust revenue growth in
2022 reflecting growing markets and
the benefits of our strategy. Despite the
well-documented supply challenges and
disruptions, we successfully worked
with our customers and suppliers to
maintain operational service levels.
That is particularly pleasing given the
extent of supply chain deficiencies,
unprecedented inflation on input costs
and challenges in flabour supply.

We have covered increased input costs

and ather inflation iImpacts through

price increases and through continuous
improvernent in our plants, Qur profitability
improvernent has then flowed from higher
volumes, pricing and efficiency focus.

We have invested in supporting our
people through the ongoing cost-of-living
pressures, both through salary increases
and through a wide range of other support
measures, including access to a shopping
discount platform, site-based recognition
activities and family-friendly pohcies.

We are continuing to work to reduce the
Group's environmental impact. | am pleased
by the progress we have made this year

and the opportunities we have identified

for the future. Not only are we making our
manufacturing processes more efficient and
reducing our CO_e emissions. but more
importantly our products. which have
properties to withstand heat and endure
other extreme environments. assist our
customers in reducing therr environmental
impact, either by lasting fonger or improving
the efficient use of resources.

The Board in 2022

In January 2023, we were delighted to
appoint lan Marchant as an independent
non-executive Director and Chair
Designate, assuming the position of
Chatr at the conclusion of Morgan's

AGM on 29 June 2023, subject to
shareholder approval. lan is a highly
strategic and successful leader with more
than 35 years of wide-ranging experience
at major businesses, bringing a strong track
record of value creation and listed board
experience. In his capacity as the new
Chair. | am confident that lan will provide
the strong leadership required to oversee
the future success of Maorgan.

In May 2022 after six years with the
Company, Chief Financial Officer Peter
Turner stepped down from the Board.

On behalf of the entire Board, | would

lke to thank Peter for his outstanding
contribution to the Company and wish him
a long and happy retirement. Peter was
succeeded by Richard Armitage, who joined
Morgan from Victrex Group plc, where

he was Chief Financial Officer. Richard,
who has broad experience in financial
management. investor relations, capital
markets, M&A. and commercial
management, gained through roles in

a number of listed and privately owned
chemicals and consumer goods companies,
is already making a valuable contribution

to our Company and | would like 10
formally welcome him to the Board.

Il Morgan Advanced Materials plc Annual Report 2022

Looking forward to 2023

We experienced a cyber security incident in
January 2023, having detected unauthorised
activity on our network, Our immediate
priority was to respond quickly to

the incident to protect the Group's
infrastructure and to minimise the iImpact
on operations. | am incredibly grateful for
the hard work and dedication shown by
our teams in responding to this event.
Further details on the impact of the incident
can be found on page 19.

We are confident that continued focus on
the strengths of the business, underpinned
by our resilient balance sheet and the
efficency and productivity gains related

to our restructuring programme will
support the further successful progress

of the Group in the years ahead.

Thanl you

It has been a privilege 1o work with so many
talented colleagues at Morgan for the past
nine years. as we transformed the Group
inte the global manufacturer of advanced
carbon and ceramic matenals for complex
and technologically demanding applications.
I am particularly proud of the work we have
done in creating a diverse Board. As at

31 December 2027, the Board has 43%
female representation, one of whom is

the Senior Independent Director, and

cne Director of Southeast Asian origin.

The Board has therefore met the FCA's
new board dwersity targets since 2019,

| have every confidence that the Group,
under Pete's leadership, has the capabilities
to continue 1o lead and grow in its markets
in the years ahead and | know that our new
Chair, lan Marchant, will provide the Board
with strong and effective direction. Finally.

| would like 10 say a huge thanks to all

our colleagues, customers. suppliers and
investors for their continuing commitment
and suppert to Morgan

Douglas Caster CBE FIET
Non-executive Chah




Business model

Our pUrpoOse We utilise our distinct

. competencies
s to use advanced P
Our strategy builds on our strengths and

mate rials tO make focuses the Group on scalable businesses
T_he WOI’|C| more in attractive markets.
sustainable, and to
improve the quality

of life.

Materials Application Customer
This purpose guides our actions: science engineering focus
it underpins our work to reduce our

Ve have three core capabilities:

environmental impact, informs how

we treat our people, and ensures
we fulfit our responsibility for good
corporate governance.

We serve markets that are growing and where
we have room to grow, and where our customers
value our differentiated products and services.

We play an important role in society,

using our deep materials science knowledge
and process capability to solve customer
problems and deliver on our purpose.

The Group's products are produced
within five global business units.

> We support the United Nations
T Sustainable Develocpment Goals

> Thermal Ceramics

S We aim to be a COE net zero' business
by 2050

- bxcludes ndrrect eminsions geerated by our supply chare,
distribution network ard employee travel

> Technical Ceramics
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Business model

e ———

Our pUrpose We utilise our distinct

: competencies
s to use advanced P
Our strategy builds on our strengths and

materials to make focuses the Group on scalable businesses
the world more 1 ttractive markets.
sustamnable, and to
improve the quality
of life.

We have three core capabilities:

Materials Application Customer
This purpose guides our actions: science engineering focus
it underpins our work to reduce our
environmental impact, informs how
we treat our people, and ensures
we fulfil our responsibility for good

We serve markets that are growing and where
we have room to grow, and where our customers

corporate governance. ) : )
value our differentiated products and services.

We play an important role in society,

using our deep materials science knowledge
and process capability to solve custcmer
problems and deliver an our purpose.

The Group's products are produced
within five global business units.

> We support the United Nations
TR Sustainable Development Goals

~ We aim to be a CC)L, net zero! business

by 2050

Excluges incirect emissions generated by our supply chan,
distrinunor ~etwork a~d emo oy e travel

> Electrical Carbon

> Technical Ceramics
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We service markets
ranging from industrial |
to healthcare

Our thermal products \

are used in high-temperature industrial
processing of metals, petrochemicals,
cement, ceramics and glass, and by
manufacturers of equipment for automaotive,
marine. aerospace, and domestic applications
in insulation and fire protection.

Qur electrical carbon products

are used in electrified rail, conventional
and wind power generation. industrial
apphcations and in high performance
semiconductor manufacturing apphcations.

Our seals and bearings products

are used in pumps for industrial and
domestic use, or cther sealing applications.
We use advanced carbon/graphrte, silicon
carbide, alumina and zircenia materials to
engineer lightweight, low-friction bearings
and seals.

Our technical ceramics products

are used in selected segments of the
electronics and semiconductor, energy,
healthcare, industrial. petrachemicals,
security and transport markets. typically in
close collaborative customer relationshups.

13 Morgan Advanced Materials plc Annual Report 2022

Our products
deliver on our purpose

We manufacture advanced ceramic materials,
praducts and systems for thermal insulation in
high-temperature environments.

We engineer systems for the safety of people and equipment
in demanding applications. Cur products heip customers,
especially those operating energy-intensive processes, to

NS

reduce energy consumption, emissions and cperating costs.

We manufacture an extensive range of high-performance,
energy-saving crucibles and foundry consumabiles for
non-ferrcus metal melting applications.

We produce a wide range of products which are used to
transfer electrical current between stationary and rotating
or linear moving parts in moter. generater, and current
collector applications.

» We create high-performance self-lubricating bearing
and seal components, used predominantly in pumps.

v

We engineer high-performance functional and structural
ceramic materials, components and sub-assemblies to
address customer-specific technical challenges.

We contriblie positively to the economy and support an improved society
for our people. customers, and investors. The economic value we generate
includes wages paid to cur people, purchases from local and global suppliers,
taxes, and dividends i addition to indirect benefits arising from expenditure
by our suppliers. customers and employees

Our business contributes positively to society. We support the skilfs
developrment of our people, from apprentice level and operators, through to
senior executives. Our global makeup reflects the communities we serve with
representatives from rmany backgrounds. and we strive to promote inclusivity
and apportunity for all,

Our operations look to benefit our environment through the products we design
and manufacture, products which make more efficient use of resources and can
improve the quality of life

(>} To find eut how our people work with eur communities visit eur website at

merganadvancedmaterials.com/community

£ . .
{. To find out more about our preducts and services visit
morganadvancedmaterials,com/whatwedo




Market context

We have a strategy based on building deep expertise in materials, markets and customer
needs, and that translates into leading, differentiated positions across our markets.

Margan Advanced Materials is:

N
s

~

v

o

A design partner for our customers, translating
their needs into preduct solutions, distinguishing
ourselves through the application engineering
that we provide

Supporting our custorners through investrents
in application testing and using thic to inform our
technology and product development and to
develop bespoke solutions for our customers

Investing in manufacturing capacity to support
customer dermand in our core and in four faster
growing segments: sermiconductors, healthcare,
clean energy and clean transportation

Committed to operating sustainably and helping
our customers to improve the sustainability of
their products and processes

(j) Read more on Semiconductors

(2

morganadvangedmaterials.com/Semiconductor

22 Read more on Healthcare
morganadvancedmaterials.com/Healthcare

If"-'\
i) Read more on Clean energy

Vs
{.
Y

14

marganefectricalmaterials.com/CleanEnergy

)} Read more on Clean transportation

morganthermalceramics.com/CleanTransportation

Morgan Advanced Materials ple Annual Report 2022

Growth markets

We are specifically targeting four faster
growing markets: semiconductors,
healthcare, clean energy and
clean transportation.

Revenue from faster growing markets

218
183
153 £
S
£
20 21 22

Core markets

Our core market portfolio is diversified
and differentiated. Our core markets
make up 80% of Group revenues.

Revenue from core marlkets

874 894
& 746 767
- | b
3 i B E
: b a
E 20 21 22



These are market segments where demands
on materals are increasingly stringent. and our
materials expertise is increasingly relevant.

Share of revenue

We have a smaller share and less mature position
in these segments, however we generally have
higher levels of differentiation with newer products,
where we are developing options and scaling up.
We have dedicated market specialists who face

Into these industries and ensure we address the
needs of today, while developing new products
and approaches for the needs of tormorrow.

Faster growing Core
& Semiconductors 8% @ Industral 3%
Healthcare 7% & Conventional transportation  16%
Clean energy + 5% & Metals 14%
clear transportation Petrocherical and chemica! 10%
Total 0% Secarity and defence 6%
Conventional energy 3%
Total 80%

In these core markets, we are leading, or are among the market
leaders. We have around a 209% share, with strong customer
joyalty, a respected brand and deep application expertise.

Defence and aerospace — we supply various parts and
subsysterms. In aerospace, we supply cores for precision
casting of engine parts and fire protection materials for

. fli .
- The Industrial sector is the largest component of our core. light data recorders

It1s composed of the dwverse customers who incorporate our
carbon and ceramic materials and parts inte ther products and
manufacturing equipment. For example, we supply wear parts
for industrial pumps, components for metrology equipment,
thermal insulation for power generation and heat recovery,
and ceramic rollers for glass and tile manufacturing,

Automotive we produce components and
subsystems that we supply into internal combustion
engine cars at multiple layers of the value chair. They
include friction materials for brake pad suppliers. carbon
brushes for manufacturers of electric motors and filters
for airbag manufacturers.

Petrochemicals — we offer t¢ operators, installers and
techrology licensors insulation design and a range of insulation
products and fire protection solutions,

Metals processing this segment includes high-volume

metaliurgy such as aluminiurm, ron and copper, as well as lower

volume metals such as zinc, titanium and gold. We provide
insulaticn solutions as well as crucibles which hold liquid metals
and prov-de flow control to metallurgists and furnace OEMs,
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The common thread in all these markets is that we provide
challenging technical features which are critical to our
customers’ products and/or orocesses.



Our strategy, in brief

—————y

We have a strategic framework that connects our purpose with
our strategy, our distinctive competencies and our Morgan Code.

We have a strategy to make sure that we are the leaders in our field, with the

customer and materials insight to apply our capabilit

ies quickly and effectively.

Gur strategy builds on our strengths and focuses the Group on scalable businesses

in attractive markets, and on the development of three core capa

Reliable problem
solving

Ethically, safely and
sustainably

B

p/".ca tion engin€ t

e

I -
MProve the quality of W

ﬁ Materials science O
We are an acknowledged leader ir materials

science for our chosen technology famihes,

N Application engineering

We have built an understanding of the application
af our matenais science in our customers’ products ‘
and processes, in order to provide maximum
benefit through advanced application engineering

i@ Customer focus
Owr success comes from aligning everything

we do 1o focus on the customer.

bilities.

e

Our purpose

QOur purpose is 'to use advanced materials
to make the world more sustainable and
to improve the quality of life', This purpose
guides our actions.

The Morgan Code

A set of principles. supported by Group policies,
which set out how we conduct ourselves

in support of our people, our communities,

our business partners and our shareholders.
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Our purpose

To use advanced materials to make the world more
sustainable. and to improve the quality of iife. This purpose
guides our actions: it underpins our work to reduce

our environmental impact. informs how we treat our
people. and ensures we fulfil cur responsibility for good
cerporate governance,

‘We deliver on our purpose through the products that
we make and the way that we make them.

> We improve the quality of life by supporting medical
chagnostics with our power tubes in medical scanners.
Our feedthroughs are at the core of cochlear implants
and our seals are used in blood pumps. These products
transform people’s lives,

N

Qur products help keep people safe. We are proud to
design fire protection in everything from cars to tunnels,
and ships to oil platforms.

We design and manufacture our products to help
customers save energy.

hVs

> QOur carbon brushes are integral 1o wind turbines and
power generators and enable electrified rail transport.
Gur ceramic rollers are used to make thin-fiim solar
panels, our insulation is used in solar towers and steam
turbines, and our ceramic cores are used to make more
efficient industrial gas turbines. These are all products
which premote a more sustainable and environmentally
secure future for our planet.
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We have three execution priorities that
are helping us deliver our strategy:

|. Big positive difference

We govern our business the right way, look

after the environment, look after our people and
operate to high ethical standards. This prionty
supports our purpose and Qur commitments

on inclusion, treating people fairly, reducing
waste, managing our water consumption,

and reducing emissions.

L/>1 Read more on pages 20 to 2|

2. Delight the customer

We are tailoring out products, services

and support offering to align with customer
rneeds more closely. This is achieved through
working in partnership with our customers
at all stages of developrment to understand
any technical challenges and by applying our
matenals expertise.

(:’:\,‘ Read more on page 22

3. Innovate to grow

We are suppeorting our customers in bath

heavy industries and in green sectors to minimise
therr environmental impact Qur innovations

are supporting the decarbontsation of industry
For example, our thermal engineers are
innavating to deugn bespoke packages

that accommedate higher temperatures as
customers convert their processes from the
combuston of natural gas to hydrogen.

:¥) Read more on page 23




Chief Executive Officer’s review

——ro—

"Our people
showed great
commitment
in looking out
for each other
and delivering
for our customers
In this turbulent
environment
and | would like
to thank them
for their terrific
contribution

during 2022."

| am pleased with the progress we made as a Group in 2022, We saw
rapid growth in a number of our end-markets as giobal economies
recovered from the COVID-19 pandemic. We experienced a challenging
operating environment with rapidly increasing inflation, an energy price
shock in Furape driven by the Russian invasion of Ukraine, ongoing supply
chain and labour shortages in many geographies, and pandemic-related
absenteeism and disruption. in particular in China.

Sustainability

Our purpose is to use advanced materials
to make the world moere sustainable and 1o
improve the quality of Ife. in 2021, we set
out five long-term goals for our business
together with intermediate goals for 2030,

i, Ascope | and 2 CO, net zero
business by 2050, with a 2030 goal of
a 50% reduction in scope | and 2 CO,
emissions. We have continued to migrate
to carbon-free electricity across the
Group with 49% of our power carbon-
free by the end of the year. We are
comtinuing to improve the efficiency of
our gas fired kilng and have started to
evaluate eiectrically fired options for
some kiln types. During the vear
we reduced our absolute scope
I'and 2 CO._ emissions by 8.2%.

2. Use water sustainably across our
business, with 2030 goals of reducing
water use and water use in high-siress
areas by 30%. Qur overall water usage
increased by 11.6% during the year
driven by volume increases, changes in
mix to more water-intensive products
and processes and some significant
water feaks. A number of process and
infrastructure improvements were
completed during the year and we
expect to see this reflected in our
water usage m 2023, Our water usage
in stressed areas decreased by 0.7%,
showing the impact of improvement
projects in our plants in high water
stress areas.

s

. Zerg harm to cur employees, with
a 2030 goal of a lost-time acadent
(LTA) rate of 0.10. Our LTA rate was
0.28 (2021: 0.22), a warsening of our
accident performance, In part reflecting

During the year we deployed our
TthinkSAFE' traning in all of our plamts.
We increased the robusiness of
plant-level activities including start of
shift briefings, safety tours, near miss
identfication and reporting and 55
(Sort, Straighten, Shine, Standardise
and Sustain) and we put greater focus
oh cross-group learnings through safety
shares and quarterly focus topics.
Safety is our top priority and tontinues
to receive a high level of focus
throughout the organisation.

. A workforce reflective of the

communities in which we operate,

with a 2030 goal of 40% of our
leadership population being fermale

Our diversity position was unchanged
over the year with 29% females in our
leadership population, We implemented
a number of changes during the year.
including the establishment of three
employee resource groups for women.
veterans and the LGBTQ+ commumnties.
We have zlso introduced training for
hiring managers and we are standardising
and maodernising our parental leave
policies, starting in the UK.

. A welcoming and inclusive environment

where employees can grow and thrive
with a 2030 goal of a top-quartiie
engagement score. We completed our
engagement survey in December 2022
and our engagement score was 53%.
a 3 percentage pomt improvement over
the 50% score in 2021 We have a lot
of actvity underway at a local level to
improve. and we have a long way

to go, but we are pleased to see an
improvement year on year.

v

a larger number of new employees in
the business as we ramped volumes up.
We are not satisfied with this and we
are working hard to improve. We have
a broad programme of work underway
across the Group to improve our safety
position and performance.

In fight of Russia’s invasion of Ukraine. we
took the decision to stop our trading activity
with Russia in February of 2022,
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"We are making great progress against

our 2030 sustainability goals.”

Group results

We delivered robust organic growth
reflecting the good market conditions

and the benefits ot our strategy Qur

focus on four faster growing markets
(sermiconductors, healthedre. Cean

energy and clean transportation) is showing
results with |1.79% organic growth in those
markets during the year, These four
markets represent |9.6% of our revenues,
Operating margins expanded with the drop
through on the volumes and the remaining
benefits of our 2020 restructuring
programme coming through. free cash flow
was lower than the pricr year reflecting
increased capital expenditure and higher
working capital primarily reflecting growth
of the business and increased inventory
holdings to mitigate supply chain risk.

Financial results

» Group revenue in 2022 was
£1,112.10 million, 17.09% ahead of
the pricr year at reported rates
and 11.2% higher on an organic
constant-currency basis

- Statutory operating profit was
£140.8 million. profit before tax
was £131.6 mithon, earnings per
share was 31.0p

* Adjusted operaling profit” was
£151.0 million representing adjusted
operating profit margin of 13.6%

Group adjusted earnings per share’
was 33.8p (2021 27.2p)

Net capital expenditure was

£57.4 milhon {2021: £28.1 million).

with investment focused on heaith,
safety and environmental improvements,
investrments in efficiency, select capacity
expansion and improvemerits to the
underlying infrastructure of the Group

N

Free cash flow was £{46 .9) million
{2021: £66.2 million)

Net debt” excluding lease habilities
was £148.5 million. with a net debt’
excluding lease labilities to EBITDA
ratio of 0.8 times

Pension scheme

Over the last six years we have significantly
improved the health and performance of
the Group, improving growth rates and
profitability. and substantially reducng
liabilities. Continuing these improverments,
we completed a paymrent of £67 rillion
into our UK pension schemes at the end of

2022 to move those schemes to a fully
funded position on a long-term objective
basis. This eliminates the £17 million per
year we were due to pay to the scheme
over the nevt three years and gives us an
expeciation of modest or zere payments
after 2025, and is an important step on the
way to an eventual buyout of the scheme,

Investment proposition and
medium-term targets

We held our first capital market event in
nearly 10 years in December of 2022
during which we laid out our investment
proposition and the medium-term targets
for the Group. There are four reasons to
invest in us;

1. We are well positioned in attractive,
high-growth markets

[

. We have leading, differentated
market posttions

[V}

. We provide sustainable solutions
to support the energy transition

4. We are a resilient Group delivering
attractive through cycle returns

In support of our Investrment proposition.
we have set out a clear through-cycle
firancial framework consisting of:

o Organic revenue growth of 3%-6% pa

12.5%-15% adjusted cperating
profit margin®

- Return on invested capital of 179%-20%

Leverage of |-2 times with the
combination of organic growth,
M&A and sharehclder returns to
deliver enhanced EPS growth

This 15 a credible set of goals. and an
attractive investment proposition for the
Group. consistent with the performance
we have delivered in recent years,
enhanced by M&A and/or shareholder
returns given our strong balance sheet and
the substantially de-risked pension position.

Cyber inadent

In earty January 2023 we experienced

a significant cyber attack on our business,
While the attack was detected relatively
quickly, and we were able to mit the
damage through rapid compartmentalisation
of the network. the attack resulted in the
encryptior of a number of our appiications
and data storage systems. and damage 1o
network devices.
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Following the inadent, we have been
progressively restoring our networks and
systems including rebuilding of certain
apphecations and file systerns where they
were not recoverable, We have engaged

a number of specialist Grganisations to help
us with the resteration and with wider
network security. We released a statement
10 the stock market on 7 February laying
out the expected finandal conseguences
of the incident including one-off costs of
around £15 million for the recovery of
systems and specialist support, and a
[0%-15% reduction in onerating profit

in 2023, compared with analysts' consensus
al the start of the year, as a result of
inefficiencies in our plants from the

cyber disruption.

In addition to restoring our systems

and infrastructure, we are also accelerating
our 1T modernisation programme to
imoprove our cyber defences and to
provide greater resilience in the event

of a subsequent attack.

We delayed the publication of our ful year
results for 2022 to 28 Apnl 2023 to aliow
rescheduling of the audit process.

Cutlook

During the first quarter we continued to
experience goed levels of demand in most
rrarket segments. Looking at the whole of
2023, we are expecting slowdowns in the
farge Industrial economies as inflation and
the impact of central bark tightening hit
consumer and business activity, We expect
some improvements in China following the
end of COVID-19 restrictions and that may
support growth in South Korea and Japan,
and we expect geod growth in india.

We expect to make further progress in

our faster growing markets given the
strong underlying demand drivers and the
investments we have beer making there.

We expect inflation to reduce as we

go through the year. We will continue to
pass on inflation in higher pricing to our
customers and expect our priang and
continuous Improvement efforts to
rmore than offset inflation as they have
N prior years,

Pete Raby
Chicf Frecutive Officer




Strategy in action
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Big positive
difference

In 2022, we have made a big positive
difference by serving our communities,
and by driving inclusion and diversity.

Qur goal is to have a positive impact on the communities

we serve, from supporting job creation and skills advancement G rea-ter d IVG S Ity

to reducing energy and water consumption at our plants.

In 2022, we have: makes sense

- Championed involvement at a local level. looking to understand .
eac_h communiﬁy's priorities and concerns. Qur people made for our b usiness .
a big positive difference. For example. our Stourport, UK, team
supported a local primary school with the design and build of d
a unigue eco-friendly learning windmiil. in collaboration with ou r peop'e an the
pupils from the scheol, .d t
Cornmitied time to sustainability activities, For example, our WI er o m m U n Iites
Singapore team carried out a park clean up in their local area,
demonstrating their support for creating a cleaner and improved we serve. That
environment for everyone in the local community. .
Supported the next generation and STEM activities, For example, IS h oW wg make
our Saint Marcellin, France. plant welcomed students from the T e
Lyon CESI engineers schocl. to complete internal audits on site, a b |g pOS |tlve

Students hzd the opportunity to apply their audit knowledge (o

real Ife situations. with the support of our local team, d iffe r‘en Ce’

Undertaken a number of water conservation projects to reduce
water usage, espadially in high water stress areas. Qur Gujarat, [ndia,
team commissioned a new on-site waste water treatment plant
following a water audit to icentify opportunities to reduce. reuse

and recycle water at the site. The treatment plant has led to an
impressive 15 ki/day of water recyding capaciiy.

hvs
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We want our leadership teams to be more representative of the
communities that we serve.

In 2022, we:

Launched cur new licence to recruit programme, supporting our

hiring managers through diversity training. We implemented more
diverse hiring panels and created more inclusive language for our
job adverts to have a broader appeaf to diverse candidates.

Developed a new DE&I framework which helped us

faunch three new employee resource groups (ERGs) supporting
women, veterans and our LGBTQ+ colleagues. These ERGs

in turn held virtual and in-persen events marking important dates
on the diversity and inclusion calendar and opening direct lines
of communication to leaders on key topics.

Started to develop a modern and appeazling indusive employer
brand, with a reward and benefits programme (o attract and
retain talented gicbal leaders.

Morgan Advanced Materials plc Arnual Report




Our strategy in action continued

Delight the
customer

We seek to build trusted partnerships
with our customers, as they have
come to expect that Morgan can

nelp solve their problems and grow
their businesses.

The more we understand about their business, their market
and their technical challenges, the more effective we can be
at providing them with a solution.

This means we collaborate closely at the technical level to
ensure that our products pass any customer's stringent and
extensive performance tests. It alse means we are often
specified as the supplier for spare parts and maintenance
during the lifespan of products.

During 2022, we have made great progress in supporting
our customers in utilising silicon carbide in power electronics,
One of our customers in the silicon carbide space recently
turned to us for help. Given the sharp growth of the industry,
not all their suppliers were ready Lo grow with therm and our
custormer faced the potential of a major supply shortage.

Our dedicated team was quick to establish a new product
and service offering, and within three months started to
supply that new product to our customer, We worked hand

in hand with the customer to clearly understand their product

requirements and rapidly prototype the preduct through
design testing cycles, and we delivered a precision
manufactured product to meet the immaediate need.

We are now scaling the production platform to grow
with our customer.

Long-time and newer customers appreciate how Morgan
delivers great matenials science, problem-solving and
operational capabilities to support their business.
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Our success comes
from aligning
everything we do,
across every role,

to focus on the
customer. This is how
we are becoming

a partner of choice.



23

Innovation is at the heart of
our business. Whether we are
iInnovating in our faster growing
market segments, or supporting
the changing requirements
through our energy savings
solutions for more traditional
industries, our materials

iInnovations enabie rapid change.

Morgan Advanced Materials plc Annual Report 2022

Innovate
to grow

With more than 400 scientists and
engineers across the Group, our
people are busy developing new
materials and applications.

Our deep expertise in carbon and ceramics 1s maintained
and strengthened through our engoing process of research
and development, an area that we invest approximately
£30 millien in each year.

Each business unit has a clear strategy and a technology
roadmap that supports our custormers and fulfils cur purpose
tc make the world more sustainable. Today, our innovative
products and soluttons are helping customers to reduce
their carbon emissions

WWe manufacture precision ceramic cores that are used
1o cast turbine blades for aerc engines and industrial gas
turbines. Qur customers come to us for their most
demanding applications. for example when they need to
hold very fine features on small components. And these
demanding applications arise as the lates| generation

of engines need to run hotter to be more efficient.

Our cores enable these new engine technologies.

We produce some of the leading brush grades for wind
turbines, offering longer lifetimes than our competitors.
in addition to enabling wind technology, we aiso drive
lower raintenance activity, and costs, for wind farm
operators, further reducing the CO _footprint,

In the electrified rail market, we produce a range of collector
strips and carbon shoes 1o connect the train to the power
cable or rail. In the metro market in China. we have
developed a wide range of high-performance material
grades to perform in the varied climatic conditions across
China. Our products directly enable electrified rail,

and offer superior lifetimes.

Our products are widely used in the semiconductor
manufacturing process. We are seeing rapid growth in
power electronics applications for electric vehicles and
grid power conditioning, and we are directly enabling
clean transportation and the renewable grid.

Through their life, our products typically save 10s or 100s
of times the CO_ emitted in manufacture.




Stakeholders

Our stakeholders are key to the delivery of our strategy.

Below we set out the many ways we engage with stakeholders
and why their engagement matters.

Investors

Those who own shares
or wish to own shares in
Morgan Advanced Materials

Our capital markets
event brought to life our
investment proposition
and enabled investors to
hear directly from each
of our global business
unit presidents.

{:*) Find out mere:
morganadvancedmaterials.com/

CapitalMarkets

Why our investors are
important to us

Qur investors provide capital for our
business. We value this commitment
and want to ensure nvestors have

a deep understanding of our business,
our strategy. the market environment
and our governance arrangements,

Itis iImportant to us that we foster
an open and transparent relationship
to enable investors to make effective
investment decisians

How we engage with investors

We engage with our investors directly
through both the formal presentation
of results and investor roadshows.

in 2022, we also held a capnal markets
event to talk more in depth with our
investors about our four faster growing
market segments.

We also use these opportunities to talk
about the future and the longer-term
plans for our business.

When asked, we complete investor
questionnaires which give a further
insight nto key aspects of our
business performance.

We provide a dedicated section on our
website which offers timely information
on how we are performing against our
stated ESG goals.
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We publish a yearly sustainability and
responsibility report that detalls the
progress we are making aganst our
ESG targets, including full disclosure
of metrics and ratings linked to
environmental performance.

What matters to our investors?

* Capital gan through share
price appreciation

Caprtal return via dividends

Profitability and busiress growth potential
- Qualty of governance

Responsibility and fairness

Tre protection of the environment
through the use of more sustairable
rmaterials and the reduction of carbon
emissions, reduction in water use and
improved waste management

Demonstrating our ‘good governance’
approach throughout our
decision-making

Demonstrating the positive contribution
we make to society through the
employment opportunities we pravide,
through our interactions with the
communitics where we have our sites
and through the support we provide
our people

To find out more about investing in
Morgan. please visit our website:
morganadvancedmaterials.com/invest



Customers

Those who have purchased our
products or will do so in the future

Why our customers are
important to us

We aim to deliver great service so that our
customers feel valued and choose us as
their ‘go-to’ suppler. To do this effectively

we need to listen to and engage with them.

We develop relationships with our
customers based on mutual trust and
constructive dialogue.

We have a diverse customer base

across the globe, which we serve directly,
and also threugh joint venture partnerships
and local suppliers

We are seeing growing dermand for
advanced materials as customers push
the boundaries of technology.

We have been working closely with

our customers o develop new solutions
for their next generation of products
and processes.

We are providing products that
are differentiated from those of
our competitors.

How we engage with customers

The relationship with our customers starts
from the morment they look to find out
about our products, We keep customers
updated on the progress of our innovation
and new product applications through
digital and physical channels.

Cur sales and service colleagues also keep
customers updated on the progress of
manufacturing: sometimes working
alongside the customer to fine-tune

the product and production process.

We also gather key feedback from
customers about the service we provide
and use this to help iImprove relationships
and secure future business.

What matters to our customens?
Relable and consistent service

Quality products

Product and process innovation

Abiity to solve complex problems
Application engineering capabilities

» How we source our raw materials

-

Environmental impact of the products
we proguce
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Suppliers

Those from whom we purchase
pOOMS Or services

Why our suppliers are

important to us

We believe in an open and collaborative
business approach and seek opportunities
for innovation. This collaborative approach
15 particularly important to ensure a more
sustainable supply chain

We aim 1o use all our resources as
efficiently as possible, minimising the
environmental and social ‘mpact on
ourselves, our suppliers, our customers
and the world arcund us.

How we engage with supplicors
We treat our suppliers as an extension of
our business and therefore expect them o
upriold the same high standards we set

for ourselves. To achieve this, we are

in constant dralogue with our supphers

to address any 1ssues and maintain
productive relationsnips.

We publish a Supplier Code of Conduct
which we expect our suppliers te sign up
to and we have regular check points to
ensure that this is adhered to.

What matters to our suppliers?
Human rights

Environmental and cimate impact
Quality management

Cost-efficiency

Ethical trading policies and
sustamanle sourcing

Developing long-term relationships



Stakeholders continued

Our people contribute
to the culture and

are the driving force
behind our success.

Employees

Anyone directly employed by Morgan Advanced Materials

Why our employees are
iniportant to us

Having people who bring a diverse range
of talents and perspectives, and who feel
engaged in their role. is of paramount
importance to our long-term success.

Cur employees have been instrumental

in making Morgan Advanced Materals the
company it is today. They are key to driving
the brand forward and ensuring it remains
relevant in the future.

We work to attract, develop and retain
the right people and ensure they are in
the right roles

How we engage with employeces
The Board 1s committed to fostering a safe,
ethical and inclusive workplace and spends
time engaging with a diverse cross section
of employees, as well as monitering and
assessing the Group's culture. These insights
help inform the Board's discussions on
Fealth, safety and environmental matters.
N monitoring progress n relation to
embedding ethical conduct and
implemeritation of the Morgan Code.

and In strengthening the capabilities of

our leaders and teams.

At a local level. leadership teams use
feedback from surveys, focus groups, pilot
groups, manager one-tc-one conversations
and employee communications Lo shape
engagement activities with employees,
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At a Group level we solictt feedback through
our annual employee survey “Your Voice'.
through social med.a channe's both
internally and externally. and through
employee satisfaction platforms such

as Glassdoor,

Al all levels we engage on subjects
important to our people including mental
health at work, safety, the environment.
developing a diverse and inclusive culture,
and the important role of community

and charity.

In 2022, we introduced three new
employee resource groups (PRISM,
Women(@Morgan and Military@Maorgan)
1o give voice to those who may feel
underrepresented. These ERGs are

a key tool in understand the needs of

our people and help 1o shape thinking
and policy changes.

What matters to our employeces?
Meaningful roles linked to our purpose
Flexibie working
Focus on wellbeing
Career development

Recogntion and competiive
compensation

A safe, ethical and inclusive
working environment



Pensioners
and pension
trustees

Why our pensionets and penston
trustees are important to us

After more than (60 years in business,
we would not be as strong as we are
today without the combined efforts of all
those who went before. By keeping our
pension commitments, we honour the
hard work and dedication of both current
and past employees.

How we engage with our
pensioners and pension triustees

We engage with both current pensioners
and those yel o retire through regular
pension communications in conjunction
with our pension trustees.

New employees receive communications
about our pension schemes in a bid to
promote financiai welibeing,

What mattcrs to cur pensioners
and pension trustees!

The commitment of the Company to
ensure the pension scheme is fully funded
and aay deficit reduction plan 1s maintained

Communities

Those whao live or operate in areas where we work -

for example. residents, businesses and charities

¥hy our communities are
important to us

Our people live and work within wider
communities and relationships with these
communities are key in supporting our
business for the future.

Our relationship with local commuanities
is mutually beneficial. offering us the ideal
place to find the talent of tomaorrow.
while enabling our people to get involved
in activities which directly benefit

these communities.

We seek to build trust by understanding
the 1ssues core to our communities,
operating responsibly and addressing
concerns that are material to them.

We aim to create long-term relaticnships
with the communities where we operate,
that drive positive change and help build
a more sustainable future,

How we engage with communities

Gur aim is 1o have a positive impact

on the communities we serve, from
supperting job creation and skills
advancement, to reducing energy and
water consumption at our plants. All our
efforts and engagements are governed by
the Morgan Code, our purpose ang our
policies on the environment.

As our sites and operations are spread
across the globe, we have the opportunity
to work with many communities. We pride
ourselves on engaging at a local level and
look to understand each community's
priorities and concerns. We also support
our employees' involvement in their local
community, from charity giving to local
fundraising, and from volunteering to health
and wellbeing initiatives.

What matters Lo our
communities?

T QOur commitment to the

local environment

Our conduct as a socially
responsible organisation

The positive impact we can have on the
community living and working around us

Ermployment opoortunities

We aim to have a positive
impact on the communities

we serve, from supporting job
creation and skills advancement
to reducing energy and water
consumption at our plants.
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Section 172(l) statement

We believe that considering our stakehclders in key business decisions is not only the night thing to do but is fundamental to our ability
o drive value creation over the longer term and deliver on our purpose: to use advanced materials to make the world more sustainable,

and to improve the quality of life,

It is not always possible to provide positive outcomes for all stakeholders and the Board sometimes has 1o make decisions based on
balancing the competing prierities of stakeholders. Our stakeholder engagement processes enable our Board to understand what matters
to stakeholders, and o consider carefully all the relevant factors and select the courae of action that best leads to high standards of business
conduct and the success of Morgan in the long terny. The principles underpinning s.172 of the Companies /Act 2006 are not only
considered at Board level, they are part of our culture. They are embedded in all that we do as a company.

The differing interests of stakeholders are considered in the business decisions we make across the Company, at al levels, and are
reinforced by our Board setting the right tone from the top. All of the Board's significant decisions are subject to a s.172 evaluation 1o
identify the likety consequences of any decision in the long term and the impact of the decision on our stakeholders. Details of our

key stakeholders, how we have engaged with them during the year and the outcomes of that engagement, are set out on pages 24 to 27.
Engagement activities specifically carred out by the Board collectively and indwiduaily can be found on page 73.

In performing therr duties during 2022, the Directors have had regard to the matters set out in 5.172. You can read mare on how the
Board had regard to each matter. during the year, as follows:

Key decisions in the year

Reducing the pensions burden

At the Capital Markets Day in December
2022, we announced that we had reached
agreement with the trustees of cur UK
Defined Benefit Pension Schemes to make
an accelerated contribution of £&67 mitlion.
As part of their arrangement with the
Company, the trustees have agreed to
move to full hedging of inflation and interest
risk. This will benefit both the Schemes
and the Company by significantly reducing
the volatifity of valuations in the future,
and represents a significant milestone
towards being able to secure member
benefits by means of annuities with
INsUrance companies.

The benefits to the Company will be:

> Immediate improvement to free cash
flow, with a reduction in cash pension
contributions of £17 miflion per annum
for at least the next three years, and
modest or zero contributions thereafter

" Reduced volatility, with the likelihcod of
a material deficit arising at future triennia
revaluations substantially reduced

Prudent approach to hedging. with
leverage on the scheme'’s LDI portfolio
targeted below 2.0x.

How the Board reached its decision
When censidering the proposals to
accelerate the contribution to the schemes,
the Board censidered the Company's
obligations in relation to funding the
schemes and the benefits of de-risking

of the schemes, in light of the prevaling
macro-economic conditions.

The Board met with the Group Pensions
Directer on two occasions to consider the
proposal, who in turn met with the trustees
of the pension schemes, 1o ensure that their
views were taken into consideration.

Stakeholder considerations
Pensioners and pension

trustees — Accelerating the contribution
benefits pensioners and deferred members
as it represents a significant milestone
lowards being able to secure member
benefits by means of annuities with
insurance companies. In addition, the
Board considered the likely impact of
reducing the deficit and de-risking the
schemes. thereby enhancing the resilience
of the schemes to changing market
scenarios which would benefit pensioners
and deferred members in the longer term.
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Shareholders — The benefits to
shareholders include the improvement
to free cash flow and the removal of
uncertainty and risk linked to pension
deficit. This step also enhances future
flexibility for capital allocation, enabling
optionality for future cash return

to shareholders,

Lenders/providers of debt — The impact
of funding the schemes on whether the
Company remained within the financial
covenants agreed with lenders.

Outcome and impact of the decision
The Group has had a collaborative
relattonship with the pension trustees.
With the accelerated funding and prudent
approach to hedging, the deficit has fallen,
and the contributions have been reduced
by £17 million per annum for the next
three years in line with the Company's
proposal to achieve funding on a low
dependency basis.



Renewal of the revolving credit facility

We also announced in December 2022
that the Group has secured a new
five-year revolving credit faality (RCF)

of £230 million that replaces our existing
RCF that was due to mature in 2023,

The RCF incorperates sustainability-linked
performance targets which align with

our ambitious sustainability plans.

How the Board reached its decision
When considering the proposal. the Board
considered the benefits of securing the
facility early as a contingency in case of
worsening market conditions, and to
ensure continued access o funding.

Stakeholder considerations
Shareholders — By securing the RCI early,
the Company was able to navigate the
deterioration in the general credit and
macro-economic background during 2022
and ensure the Group continues 10 meel
its going concern reguirements.

Lenders/providers of debt — The need to
maintain mutually beneficial relationships
with existing lenders and establish simifarly
beneficial relationships with new lenders.

Community and environment —

By incorporating sustainability-linked
performance targets which align with
our ambitious sustainability plans, we
further demonstrate cur commitment
le our ESG goals.

Qutcome and impact of the decision
The renewal of, and increase in, the RCF
provides the Group with additional financial
flexibility for the future.

Approval of a progressive dividend policy

We also announced that we would enhance
regular returns via a progressive dividend
policy, by growing the regular dividend
through the cycle with adjusted earnings
cover of circa 2.5%, and provide additional
returns of surplus capital to shareholders

as appropriate.

How the Board reached its decision
When considering the proposals to resume
the payment of dividends for FY22 and
adopt a progressive dividend policy, the
Board considered cash generation, the
performance of the underlying business
and the long-term impact of paying the
dividends on the liquidity and solvency
positions. The Board also considered

the impact of the dividend decisions on
expectations relating to the dividend policy.

Stakeholder considerations
Shareholders — Shareholders’ expectations
in relation to the payment of dividends.
both from a capital return perspective

and as a signal of future perfarmance.

Lenders/providers of debt — The impact
of paying dividends on whether the business
remained within the financial covenants
agreed with lenders.

Employees — For colleagues who
participate in the Group's employee
share schemes, the payment of dividends
enabled returns for those colleagues.
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Outcome and impact of the decision
Following due consideration of all the
matters set out in s.172, the Board
recommended a full-year dividend of 12.0p
per share, with payment of a final dividend
of &.7p to shareholders in July 2023 and

an interim dwidend of 5.3p in November
2022. This recommendation reflected the
Group's resilient performance for 2022
and the Board's confidence in the Group's
structural growth drivers inte the future.
The Board concluded that it was in the
long-term interest of the Company to
proceed with the payment of the dividends.




Non-financial information statement

s

The inforrmation which follows 1s
intended 1o explain our non-financial

Policies

information, the relevant Group
policies, the due diligence processes
we follow to embed these policies and
their effectiveness,

Employees

Our business mode' on pages |2 to 12
provides an insight into the key
resources and relationships that
support the generation and
preservation of value within Morgan.

Our Environmental, Health and Safety {EHS) Policy is
designed to promote a culture of zero harm for our
employees. contractors and visttors and eliminate and
control health rnisks proactively,

DCetail of our safety programme and safety performance is
set out on pages 34, and our EHS Policy 15 tughlighted on
page 37.

The Group has an overarching policy designed to attract,
develop. recognise/reward, retain and engage talented
people and support an inclusive, safe and ethical
workplace. The Group policy is supplemented by a wide
range of detailed pecple policies specific to the business
or jurisdiction.

Environmental
matters

Our EHS Policy sets out the Group's commitment to the
protection of the environment in the communities where
we operate, work and live. The Policy sets cut cur
intention to reduce energy and water use, reduce our
dependence on natural resources. protect biodwersity
and aim to maximise the positive impact of our products.
Additional information is set out on pages 32 to 33, and
page 36. The full policy 1s published on cur website
moerganadvancedmaterials.com/EnvirenmentalPolicy.

Social matters

Our sites currently take ownership of local community
engagement, through a varety of intiatives, to support
our strategic priorities and benefit local communities,

for example educdtional outreach and wellbeing support.
We are working to consolidate and align local policies
and practices where appraopriate, and to provide

a framework for commurity engagement that recognises
our global presence alongside local needs.

Human rights

Our Human Rights Policy establishes our commitment to
protect the hurman rights of everyone who works for the
Morgan Group and al' those who have dealings with us.
The Policy is supplemented by the Morgan Code

Further information on our approach to human rights
is contained on pages 36 to 37 and published on our
website morganadvancedmaterials com/HumanRights.

Anti-bribery
and anti-
corruption
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The Morgan Cade; Bribery, Corruption & Facilitation
Payments Policy: Gifts & Entertainment Pelicy and
Dorations & Sponsorships Policy make up Morgan's key
anti bribery and corruption policies. Together these
policies seek to prevent bribery and ensure that our
business is undertaken in an ethical manner and

in compliance with all applicable anti-bribery and
anti-corruption laws, More information on the policies
and processes to prevent bribery and corruption are
contained on pages 37 and 47 and published on

our website morganadvancedmaterials.com/
EthicsCompliance.



Due diligence in
pursuance of policies

Qutcome of policies
and impacts of activities

Related principal risks

~ Awudits under the EHS programme
Annual selt-certification process

" Speak Up’ hotline

> All ather applicable regalatory repor ting

A detaled description of the methods used 1o
support the Group's people policies 15 set out on
pages 36 to 37 and published on our website
morganadvancedmaterials com/ESGPolicies.

O KPhinrelation to Lest-Time Accdent
Frequency 1s set out on page 4.

Qur safety perlormance tor 2022 s set out
nn nage 14,

Our workiorce composiuon and information
on gender diversity is set out on page 34,
and in our 2022 Gender Pay Gap Report
moerganadvancedmatenals. cormy/
GenderPayGap.

See page 47 of the Risk Management section:
environment. health and safety r sk

The attraction, retention and engagement of
people is not considered a prinapal risk.

An emerging risk relates to potential difficuities
in recruiting to replace an ageing direct
workforce in some parts of the business,
particularly in remote locations

. Data gathening on greenhousc gas
{GHG) emissions

Our submission to the Carbon Disclosure
Project (CDP)

Annual self-certification
Our ‘Speak Up' hotline
~# Internal audit processes

« We have engaged ERM CVS 1o conduct
third-party data assurance of the
environmental metrics for 2022

A

[N

See pages 4 to 5 and pages 32 to 33 for
information on cur GHG emissions and
progress in 2022 in respect of CO e intensity,
total energy use. water use and withdrawal,
Addiional details are avallable from our 2022
Full Year Sustainability and Responsibility
Report morganadvancedmaterials.com/
SRRepaort.

Minimising our environmental impact helps to
protect the environmerit and enables us to
attract talented employees and 1o win new
business from customers,

See page 42 of the Risk Management section:
environment. health and safety risk.

S Activities are reported internally. including on Qur business and cur employees are more Although not a principal nisk, social nisk, and
our social media platforms deeply connected to our local communities. specifically potential difficulties in recruting
to replace an ageing direct workforce in some
parts of the business, particularly in 1emote
locations is an emerging risk
~

Montaring of compliance with the

Morgan Code

» Due diligence processes associated with new
suppliers and cur supply chain

Publication of our Modern Slavery Staternent
on aur website

© More information is containec on pages 36
and 37

No inaidents of human reghts abuse or
aodern slavery were dentificd auving 2022,

See page 47 of the Risk Management section
comphance risk.

{Jetalled procedures ir place designed to
prevent biibery and corrupfion. supported
by explanatory manuals and the cthics and
compliance programme of work

Regular trainirg for relevant employees

15 Undertaken

Ary reports of breaches w comphianice

are investigated and reporied to the Audit
Commitiee, and appropriate acbor is tzken

-

A description of tne control environment,
the interna. audit function and the processes
for the review of irvestigatiors by the Audit
Committee are set out in the Report of the
Audit Committee or pages 79 to 85,

During the year more than 97% of relevan:
employees participated .n the Group's ethics

e-learning programme, which included speaific

traiming modules on bribery and corruption,

There were 162 reports made to the Group's
wirstleblowing botline during 2022, includng
reports on concerns relating to potential
unethical conduct The reports varied in their
nature and materiality, with certain matters,
requiring the support of external advisors

and giving rise to disciphnary action agannst
ermployees for breaches of Group pohicies,
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See page 47 of the Risk Management section’
compliance risk.




Environmental, social and governance goals

—— s i

Greenhouse gas emissions

Morgan's greenhouse gas {(GHG) emissions, such as carbon
diexide (CO ). are mostly generated by the combustion of fossil
fuels at various stages of our manufacturing processes We track
these using a reporting methodotogy based on the interrationally
recognised Greenhouse Gas Protocol. This stipulates the source
for the global warming potential (GWP) rates that we use to
convert non-carbon dioxide emissions into the standard measure
of carbon accounting. i.e carbon dioxide equivalents (CO e)

Qur sustanability strategy includes actions to reduce GHG
emissions and combat climate change. As public concern grows,
more customers are asking about our GHG emissions as

part of the manufacturing process. The increasing demand for
low carbon products and processes, and the need to consider
the effects of climate change in general. have had an impact on
our long-term strategy.

The compasition of our carbon footprint is shown in the
table below.

Metric tonnes (MT) CO,e 2015 2020 202 2022
Scope | ' 205,570 116,552 122.817 121,989
Scope 2- 137,124 160,126 107.070 89,118
Total® 342,69 276.678 229,887 211,104
Bicgenic 1368 50 877 978
Total Energy Use (GWh) 1,222 994 1.G067 4,058
Intensity (MT CO_e/fm?) 39| 304 247 190

Tota scope | emissior: we- e calculated hon the addion of eirass.ors from fuels.
-ofrgerants anc otaer process eTissions Carbon erission acions are Lsee o carver !
eneigy used N ou operations to emssions of CO e Carson eryssior fastors for fuels
ae prov ced sy tre Inter-atioral Energy Agency {It &) ~rocess erussions disciosed
518 onnen o arca 3 % ol veape 1hin 2022 rely o istorcal ca o latiens that could
net be evidenced for assurance parposes Yo sesorl oot et suar s with reference 1o
e latest Greennoase Gas Frolocol Corporale Accounung znd Reponting Stance d

¢ Carsonemssior factors for gnd e eclniz 1y are ca'cdated ceeordig to the locaton bases

method” and mMarket aased whe e recewed The locaton basec method oflects
the auerage € Tssons ntensity of 1he grds on whivh eherdy Consurption orurs
{Using rmostly pad average ernission factor datay In 2022 the valuc ot scone 7 GHG
location-based orly ermiss ons v 6L 235 Ton e

4 Total emission: incluce scope | and seope 2 ony Biogonic emissicsy are treated ay
LaThon e ATl and Tepories sems dely

4 For mapufact.ring. we have selectec an irtensily ratio based o~ sales {or 3 constant
currency basis) Ths aligns with our langstanding resor g of mant*acturne
pertorrmance Frmssions from re covrbustion of biogenic fudls isucn as Bromass and
cofler s wihin our oscrations are reportcd separately om othe: scops and 2
BPUSSIGES, ax 2coririended by the GHIG Protowol, an are exluded fromou ey
atic caltulation, Tre data a 50 excluces scose 3 emiss-ons ard ertasiors fom
Compary-ovetd anc leased vericley
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In March 2021, we set stretching targets
to improve our environmental, social
and governance (ESG) performance and
pecome a more sustainable business.
We take these commitments seriously
and have plans in place to deliver against
them in the coming years, making a step
change in our performance.

Environment

At Morgan Advanced Materials we

are committed to a sustainable future.,
Qur aim 1s to ensure that our products
and manufacturing processes are
designed, built and managed in a way
that enhances their value to society
and our environment,

SRReport




1 RN

Margan’s asgirations i

and 2030 goals Q

A CO, net zero
business by 2050.

s By 2030, a 50% reduction
in scope 1'% and scope 2°
CO, emissions.

2022 progress and performance

» 2022 Total GHG emissions {CO,e) 1s 211,104 tonnes:
which is an 8% decrease over 2021 levels and a 38%
decrease over 2015 values

2022 scope | GHG emissions (tCO e) s
121,989 tonnes, which is a 19 decrease
over 2021 values and a 419% decrease over 2015 values

2022 scope 7 GHG emissions (1CO e} s
89,115 tonnes, which is a 17% dectecase over
2021 values and a 35% decrease over 2015 values

Achieved a "B" management score for Climate Change
from CDF recognising we are taking co-ordinated action
on climate issues

What's next

. Embedding the decarbonisaton roadmap te 2050 across
the business. Ensuring the right aclions are being taken
to support our near-term and long-term goals

2 Awaiting validation and approval of our submitted
GHG reduction targets from the Science Based Targets
inttiative (SBTI). in line with our 2030 direct GHG
emission reduction commitments

Continue to bulld our green energy {electricity consurnption)
portfolio te 49% of total electricity in 2022

Continuing scope 3 GHG emissions screenmg and
mventory development work

Sapt I Ses TCTecl en saions - which come om so s owned o
control cd by the Compary ham tre stationa' y combost on ‘uet so.rces at
each site 10 gertelate heat o ene gy,

Total szepe | emswons were cal(y aiec from e adauon o' crssiors o
file ;—e#\;‘r a1 ane wther Provess Ceslons Carbon ermiksien factors gre
Lsed 10 comigt L T EY LAED N Our Goeralions 1o em syiors of L0 e Carbon
crission facter S for fels are praside: b the Irte netionat Enecps Agencsy (1IL4)
Frocess enmswons dscoscd {4 316 lonies, ¢ area 2,.7% of seonpe 1on 2022
by & msie (Cal Calat ons coule not be evidenced for dysur arige
porposes MW Teport ou emiss ons with referenc e o e latest Greenhion~e
5s Protecol Corporie Accourtrg aad Rcaorlmg Stangarc
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Morgan’s aspirations
and 2030 goals

Use water sustainably
across our business.

N
e

By 2030, a 309% reduction
in water use in high and
extremely high stress areas.

A 309% reduction in total
water usage.

2022 progress and performance

N
s

For 2022, total water withdrawal 1s 1.93 million m*:
which 1s a 12% increase over 2021 leveis and 17%
decrease over 2015, The nepative trend towards water
withdrawal 15 due to increase in production demand

and a few major water leak incidents across the business

In 2022, water intensity is measured at L.74m¥%/£000,
which is higher than 2021 (1,82 m/£000)

Total water withdrawal in high water-stressed areas' 1s
1% lower than 202

Achieved a "B” management score for Water Security
from CDP recognsing we are taking co-ordinated action
on water issugs

What's next

investing in CAPEX projects towards water savings
across our global sites. This water saving will iInvolve
various methods from rainwater harvesting to
wastewater recycling

Commencing a programme of water reduction and
leak detection across cur production sites to help
combat some of the 1ssues identified in 2022

500 J CncoTipasses Ind recl e mrsiens’ {the resul of Conipary activitios
Grenrng at sources owned o cont olles by anarhe ™ COMPa™y; 35500A%

seth the i oduciion of purdhised cledinuty, Stop 1 erussons physicalh

ol At e fatihity wheie electnaty s gene ated Scope 7 reportec includes
raarket-Lased and locat on-sused face © Valee for wope § GHOG loraton-
based only emissions s 161 235 tornes

Wimer streveeg areas rcluce countries Spare by, Torkey Mesig India,

The Umiteq fuals Frvrates Argentina, Akt ahia o~d the stare of Caiforn s, UsSA




Environmental, social and governance goals continued

Social
Morgan’s aspirations
and 1050 poals

Our people contribute to the culture
and are the driving force behind

our success. In return we aim to be a
caring organisation where everyone
feels valued and appreciated.

Zero harm to employees.

By 2030, a 0.10 lost-time
accdent rate

2022 progress and performance

In 2022, our lost-time accident rate was 0.28. This s an

improvement of 379 against our 2015 baseline of (.45,

but a worsening of 27% compared with last year {0.22),
iludes Exocute in part reflecting a larger number of new employees n the

wio CEQ/CFO plus business as volumes increased.
2nd to 4th tier}
Mude 575 Throughout the year we focused on increasing the
ale il

(2021: 4; 57%) . use of our Don't Walk By (DWB) hazard 1dertification/
Male 71% good practice reporting system, resulting in over 30.000
(2021 295, 719} submussions and a corrective action closure rate of 95%.

We spent time in 2022 building the caring culture across
our business:

:'31;72"-"200’ ‘ Our 'thinkSAFE" ambassadors delivered our cultural
(2 -3 7o) . .
improvement safety commitment workshops to more

400; 6935} than 9,000 employees

Our positive employee behaviours and practices were
also recognised over 2.000 times

I This number has - P
Male 74% been rounded to the In Q2. Earth Day was celebrated across the organisation

(2021:52; 699%) nearest 10 with activities focused on protecting our planet

We launched a refresh of our “take 5 for safety’ process
that helps our employees think through the risks before
(includes Executive undertaking a task
wiec CEO/CFO plus
2nd to 4th tier)
What's next
Female 43%
(2021: 3. 43%) In 2023, we are:

'ergz"l"elizo;’g% Implementing 'EHS 360, a stand alone EHSS reporting system

1o improve dynamic data and consolidate reporting platforms

Making ergonomic improvements at several sites across

the organisation
Fenale 30%
(2021: 4. 40%) Continuing our monthly and guarterly ESG topics

Female 34%

(2021 2400 31%) + Continuing our 'thinkSAFE workshops and ambassador traiming

Fot LA rate calealation, the total resuared warh vg bos are gerved fron ez adding -
of employee wor<9g hours ard agentfeontract voorke waped hours We acknow'edge
2 fewy i tations in terms of toe standars methodo ogy far fola resou (e workimg bolrs
calculavonfreporurg, however, we are currently 1n process $o bnalisc standard
calculationfreporting reethoda ogy and pohoy af the Margar Group level

I This numbe
Female 269% Leen rou
(2021. 19, 31%) to the nearest 10,

34 Morgan Advanced Materials plc Annual Report 2022



Motgan’s aspirations
arl 2030 goals

A work environment where
all employees are valued and
can do their best work.

> By 2030, we will have a top
quartile engagement score.

2022 progress and performance

In 2022, we launched three employee resource groups (ERG)
to serve as a visible sign of our commitment to a diverse and
inclusive workplace. The three ERGs are:

> Women@Morgan
-~ Military@Morgan

© PRISM  Pride, Respect. Inclusion and Support at Morgan,
supporling our LGBTQ+ community and their allies

We held a number of inclusive events and supported chapters
of ou” ERGs to get together on sites.

We also took steps to address the feedback received from
our previous global employee engagement survey, and
improved our score to 53% in 2022 (2021: 50%).

What's next
In 2023, we are:

4 Supporting our hiring managers through our new
licence to recruit programime. This initialive brings
inclusiveness and diversity training to hiring managers.,
supports the implementation of more diverse hiring
panels and supports the development of mere inclusive
language in our job adverts

Developing a global Respect@Work policy

Introducing childcare and eldercare concierge services in
some of our bigpest geographies to support thase in our
workforce with caring commitments

Using both positive and negative feedback from our
Your Voice' survey. to tackle the issues that our people
have identified and that they care about the most
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Morgan’s aspirations
and 2030 goals

Our employee demographics
will be inclusive and reflective
of the communities in which
we operate,

~ By 2030, 40% of our leadership
population will be female.

2022 progress and performance

In 2022, we relaunched our early careers programme.
with an increased focus on diversity: 45% of the cohort
were female.

Following the launch of Women@Morgan, our employee
resource group, we heid virtual and in-person events
marking important dates such as World Menopause Day
and opening direct lines of communication 1o leadership.
A key area of development in supporting our women has
been driving acceptance on open communication around
gender issues

Cur recent employee engagement survey told us that:

> Women are more engaged than men (57% v 52%)
at Morgan

Work life balance is better tor women than men in
Morgan (699 v 629%)

» B85% of women feel valued at Morgan, versus 81%
for men

What'’s next
In 2023, we are:

Focusing on the recruitment of our direct labour force,
Our entry-level employees are the future leaders and
managers of tomorrow and getting the gender balance
right at this level will support greater diversity at the
mid ard senior levels in the organisation by 2030

Developing an appealing employer brand. in order

to art:culate better our culture and in part the positive
experiences of women in Morgan. Through this

work we will also support the ¢reation of more
female-friendly policies

Uulising more female-specific development programmes,
setter supporting the diverse development needs of
women at all levels




Environmental, social and governance goals continued
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Policics

We are committed to a sustainabie future,

To support our goals, we have policies
and practices in place to ensure we are
meeting cur cbligations,

{—" Read more at morganadvancedmaterials,

com/ESGPalicies

Morgan’s aspirations

and 2030 goals

Responsible procurement
& and supply chain management.

2022 progress and performance

We publish a Supplier Code of Conduct which provides

a set of minimum conduct standards that we expect from

our supphers globally, Our Suppler Cede focuses on
treating people farly, complying with health and safety ruies.
protecting the environment, and adhering to important
ethics and compliance obligations.

in 2022, we distributed the Supplier Code to ensure awareness
of our conduct standards. We collected responses through

a self-assessment questionnaire 1o determine how our

top tier suppliers implement ESG-related targets, policies.

and practices within their operations.

What's next

We are;

Continuing to review our population of third parties,
with ernphasis on entities who may act on our behalf or
interact with governmenit officials

~ Analysing ESG self-assessment respenses to determine

the status of our contracting parties’ ESG programmes
and offer guidance for further development

Continuing active partiapation in voluntary industry-wide
Product Stewardship Programmes (PSP) in both the

US and EUL with internal and external targets for arborne
ficre monitoring met in US and internal targets in

EU {with data driving targeted improvements)

Environment

Cur EHS Policy sets out the Group's
commitment to protect and enhance

the environment. to minimise the
environmental impacts of cur activities
and to maximise the positive effects of our
products and services. Our manufacturing
processes have environmental impacts
arising from the consumption of
resources, air emissicns, waste generation
and water discharge. We seek to minimise
these impacts and to go beyond minimum
legal requirernents, by focusing on
continuous Improvement and establishing
certified environmental management
systerns at our cperating facilities.
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The Policy and framework set minimum
standards and provide guidance on what
is expected of cur sites Frvironmental
performance is managed at the local level.
with top-ievel oversight by the Group.
Guided by cur Policy. des gnated EHS
personnel are responsible for compliance
with local laws and regulations and for
facilitating continucus Improvement at

a site level,



Morgan’s aspirations
and 2030 goals

Transparency in our reporting.

2022 pregress and performance

~

products and services

“

What's next

wiith their own reporting obligations

other environmental factors

Safety

Cur Health and Safety Policy provides all
our locations with mimimum standards,
advice and guidance. Gur minimum
standard is based on current requirements
from the UK and US legislative codes

and associated best practice, If a local
in-country standard 1s higher than these,
the sites are required to achieve the locai
standard. There are a number of key sub
policies. The compliance audit programme
is conaucted against the health and safety
framework, systems and KPls, with & focus
on high-risk items. All our manufacturing
facilities are reviewed on a four-year
rolling cycle.

Cur policies and frameworks set minimum standards and
provide guidance on what is expected of our sites, For example:

> Morgan Advanced Materials’ EHS Policy sets out the
Group's commitment to protect and enhance the
environment, to mirimise the environmental impacts of
our activities and to maximise the postive effects of our

Morgan Advanced Materials” Conflict Minerals Policy which
sets out the Group's commitment not to support the sourcing
of conflict minerals onginating from countries which are
invelved in ar contribute to social or envirenmental abuses.

In 2022, we also piloted "Life Cycle Assessment’ (LCA) across
two of our GBUs. We used the LCA results internally to
understand our products and their hotspots.

> We've shared our EcoVadis scorecard with circa
80 companies which demonstrates how we align and
support our customers with their ESG aspirations

" In 2023, we aim to have Envirenmental Product
Declarations (EPDs) and Product Carbon Footprints
available for selected products to support customers

- As we do this. we will be able tc use the data to help inform
our environmental decisions, looking to reduce the impact
of our products o1 energy usage. water usage, waste and

"\

Pecple

CGur employee policies are set locally to
comply with local law and are within the
overall Group framework. Indviduals
who are aware of. or suspect, issues
contravening our Group policies or

the Morgan Code. can report these
confidentially wvia a "Speak Up' hothne,

As an international business, the Group
supports the UN's Universal Dectaration
of Human Rights, and the Group's Hurnan
Rights Policy applies to all cur businesses
worldwide. The Policy is available on our
website and covers child labour, forced
labour. health and safety, freedom of
association, discrimination, discipline,
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Morgan’s aspirations
and 2030 goals

Ethical conduct.

2022 progress and performance

In 2022, we held numerous engagements with our people
worldwide including Morgan's first Ethics Week to provide
trainimg on business ethics topics and consider potential
ethical dilemma scenarios. We remained commitied to
providing required quarterly ethics training for over 3,000
n-scope employees, and enhanced cur collection and
analysis of ethics and compliance programme data to
ensure senior leaders have visibility of now risk controls
are working in practice.

What's next

In addition, we are completing pe-iodic reviews of risks
and controls in zreas of our operations that may grve
rise to heightened bribery or antitrust risks

The Morgan Code is a foundational component of our ethics
and compliance programme. The Morgan Code 15 a set of
principles. supported by Group paolicies. which set out how
we must conduct ourselves in support of our people, our
communities, our business partners and cur shareholders.

It applies to all employees and extends, as appropriate, to
Morgan's business partners including agents. joint venture
partners and other third-party representatives,

Our ongoing focus s to continue employee
engagement on ethics and compliance

* We are focused on ensuring awareness of ethical
conduct expectations and increasing effectiveness of
controls across our business

warking hours and compensation.

The Group's Modern Slavery Act
Transparency Staternent, which is
published annually on our website, detalls
action taken to support the elimination of
madern slavery and human trafficking,

Ve promote equal opportunities for afl
employees and job applicants and do

not unfawfully discriminate. We make
reasghable acjustments to accommadate
any employee who may have a disability
within the meaning of all global equality
legislation, and where the Company is
aware of such disabihty.




Task Force on Climate-related
Financial Disclosures (TCFD)

Our full TCFD statement has been
published separately on our website,

We have ¢hosen to publish this separately
from the Annual Report in order to provide
a more detalled analysis, in addition to
the mandatory disclosures. We see this
document a3 an important area of
governance. and therefore we are
publishing in the same way as our
policies, the Morgan Code and our

other obligations.

(:-;;J maorganadvancedmaterials.com/TCFD
We have included a summary of the
TCFD Reportin this section.

Climate change is a compiex challenge

to navigate. requiring the development of
new methodologies and strategies and
new ways Of thinking about the risks and
opportunities to our business. We have
built on our previous statement and
improved In the following ways:

{. Our net 7ero roadmap

Within the disclosure, we have shared
our net zero roadmap which outlines
our strategy towards carbon neutralty
in 2050.

2. Scenaric analysis

In 2022, Morgan undertook a physical
and a trangional scerario analysis pilot.
As a large energy consumer, a potential
nsk to Morgan 1s exposure to carbon
taxation. In response to the results from
the scenario analysis. we have developed
a kiln strategy and incorporated this into
our net zero roadmap.

3. Further embedding of largets

Greenhouse gas emissions largets are now

part of our Long-Term Incentive Plan {LTIP),

Llimate change 1s one of the greatest
challenges facing society. We beleve it is
important to all our stakeholders to report
our appiroach in a transparent and robust
way. The Task Force on Climate-related
Finanaal Disclosures has developed a
disclosure framework to help companies
improve and increase the understanding

of their reporting of chrmate-related financial
information. We are pleased to be
reporting in line with the recommendaticns
for a second year and building on this
disclosure in years to come.

Listing Rule 9.8.6R Compliance
Statement

Morgan Advanced Materials ss reporting
in line with FCA Listing Rule 9.8.6R(8)
by including climate-related financial
disclosures consistent with the TCFD
reconmendaticns in this TCFD Report.
We consider our climate-related financial
disclosures to be ceonsistent with eight of
the recommendations, however we

are adopting an explain stance for the
following three recommendations:

I. Strategy B — The impact and responses
to climate-related risks are disclosed,

but many arc not yet fully quantified
Further scenaric analysis through 2023
on the remaining risks and opportunities
will allow for more quantitative analysis

in future years

2. Strategy C - Scenario analysis has not
been completed on all listed risks and
opportunities. Analysis on remaining risks
and opportunities will be completed for
future reporting years

3. Metrics and Targets B - scope | & 2
data is disclosed but it was not possible to
complete a scope 3 inventory for the
reporting year. Results of an initial scope 3
screening exercise based on prior year data
are included, and the development of a
scope 3 inventory is planned during 2023,
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Strewmlined Energy and
Carbon Report

This report summarises our energy usage,
assnciaterd emissinns, Pnergy r‘-fﬂr‘ir:-n(')/
actions and energy performance under

the government policy Streamlined Energy
& Carbon Reporting (SECR). This is
implementead by the Companies (Direciors’
Report) and Limited Liabiity Partnerships
{Energy and Carbon Report) Regulations
2018, Also, it summarises in the appendix,
the methodologies utilised for all
calculations refated to the elements
reported under energy & carbon.

Margan Advanced Materials PLC are

a Urlincorporated business and s also

a mam-market listed company. Under SECR
legislation we are mandated to include
energy consumption. emissions, intensity
metrics and all energy efficiency
improvements implemented in our most
recent financial year, for our UK operations.
An operational boundary has been applied
for the purposes of the reporting.

Since 2015 we have reduced our scope
and 2 GHG emissions by 38%. Absolute
emissions are cur key metric for monitoring
our annual efficiency savings. 92 projects
which tackled our energy and water
consumption were completed across

the Group as we work towards our

2030 BSG goals,

Examples of energy elficency projects
delvered in 2022 include:

Solar capacity we have increased our
solar capacity at three of our sites: Yixing.
China, South Africa and Aurangabad,
India. This increasec capacty will move
these sites closer to becoming entirely
energy independent.

- LED Installation  we continue to install
LED lights at our faclities. During 2022.
and additional nine sites had LED lighting
systems installed. This has made our
lighting systems al these sites as energy
efficient as possible.



Equipmem Effic