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DUR PURPOSE
FRAMEWORK

discoverlE is a leading MNtermational aesigner and
manufacturer of customised electronics for industiic
applications. We create innovative electronics that deliver value
to our customers. We aim to make a positive impact on the
environment, society and people’s lives.

Our Purpose ' Our Vision Our Mission

To create To be a i To design and manufacture
innovative [=Tellgle) : innovative electronics that
electronics global help our customers create
that help innovator in | ever better technical solutions
Improve the electronics around the world

world and I We aim 1o achieve this through a mativated, .

' . emtreprenaurial and empowered workforce that adheres to
peop|e S IlveS the highest ethical and quality standards.

Lt

Our Values

These are our fundamental beliefs and principles that guide
our decision making:

5[5 AL

Integrity Quality Empowerment

Ve act with honesty and openness, We strive for excellence and make Ve inspire growth and innovation
treating our partners and constant improvemeants that deliver by providing an entrepreneaurial
stakeholders fairly. superior value to our customers. environment.

% %

Collaboration Positive impact

wWe work together, trust and respect each other. We care aboutl the environment and societies we live in
and commit to making a positive impact.
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GROUP AT
A GLANCE

discoverlE is an international

group of businesses designing
and manufacturing innovative

electronic components for
industrial applications.

We offer customers differentiated products in key growth
markets on a global scale. We have transformed the
Group over the past 12 years, from a European distribution
business into an electronic engineering group,

with our own product developrment and a global
manufacturing footprint,

Revenue Underlying
operating profit

® MAC £280.8m @ MECEIBAM
@ S&CT £1681m @ SECE256m

Our divisions

Our locations

North America

Magnetics & Controls

Comprises the magnetic components, emibedded
computing and human-machine interface businesses.

It consists of eight businesses, across 17 countries with

20 manufacturing sites The division produces electronics
far signal conditioning. power conversion and switching,
monitoring and remote control, communication and
interface control.

Sensing & Connectivity

Comprises a cluster of six sensing component businesses
and eight communication and connectivity businesses,
across 2 countries with 12 manufacturing sites The
division produces electronics for x-ray detection,

wireless transmission, fibre optic and cable canmection.
electromagnetic shielding and sensing components for
rmeasuring moverment, temperature, pressure, position,
farce and load.

Revenue breakdown
®
®
®

Revenue breakdown

O :

Europe — 51%

North america — 21%
Asia & ROW - 22%
UK &%

Europe — 46%

North America - 16%
Asia & ROW  18%
UK - 20%
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M&C manufacturing site .

SAC manufacturing site |

Our divisions

Revenue growth

Fy21

Fvy22

FY23

£190m

£235m

Revenue growth

Fy21

FY22

FY23

£112m

£145m

M&C sales represcntative @

S&C sales representative @
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CHAIRMAN'’S
STATEMENT

With these being my first results as
Chair of the Group, 1 would like to start
by thanking my predecessor, Malcolm
Diarmond, for his sound leadership of
the discoverlE Board, during which
time the Group has developed and
grown substantially, navigated a global
pandemic and disposed of the non-
core distribution division. Having seen
the implementation of the strategy
develop over the fast few years, lam
confident that we are on the right
track and have a long runway for
profitable growth.

This year, the Group continued its
strong performances of recent years,
delivering another excellent set of
results with further good growth in
sales, underlying operating profits and
underlying earnings per share. Cash
generation has again been strong,
reflecting both the quality of earnings
generated and the efficient, capital-
light nature of the Group's operating
model Gearing remains low with
good funding headroorn for further
acquisitions.

The Croup is committed 1o reducing
the impact of its business operations
on the environment. Along with its
focus on selling intc markets that are
aligned with a sustainable future, the
Group has made excellent progress
towards its target of reducing its
carbon emissions and hasset a

net zero plan to reduce Scope 1& 2
emissions 1o zero by 2030 and Scope 3
ermissions to zero by 2040 Since 2021,
absolute emissions have already been
reduced by 35%.

“The Group’s
compounding growth
strategy, targeting
sustainability aligned
markets, has helped
deliver another year
of strong results and
provides a platform
for continued future
success.”

Bruce Thompson
Charrman

Strategy

discover|E Group operates an
international, decentralised business
model, focusing on structurally
growing, sustainable markets driven
by increasing electronic content and
where there is an essential need for its
products. The Group's product range
is highly differentiated, being niche
and customised clectronics for specific
applications.

The Group's target markets are
renawable energy. transportation,
rmedical, and industrial & connectivity
and are all aligned with the UN
Sustainable Development Goals
{“UN SDGs"). With these being
worldwide markets and with major
customers operating internationally,
the businass s expanding both
within and beyond Europe, building
an international electronics group
supplying complex, value-added
solutions for customers,

Alongside organic growth, carefully
selected, value-enhancing acquisitions
are a key factor in the Group's
compounding growth strategy.

Since 200, the Group has acquired 2
specialist, high margin design and
manufacturing businesses, which have
been integrated successfully and have
accelerated growth. discoverlE has a
disciplined approach to acquisitions
and continues to see significant scope
for further expansion with several
opportunities in development

The Croup's capitai-light model
generates strong cash flows which
management look to reinvest INto
accelerating the strategy and delivering
further value creation for sharehalders.



Sustainability and

Positive Impact

The Group has undertaken an
assessment of the resilience of its
business model and strategy, and
potential impact of climate change
over the short and medium term It
concludes that, while the Group may
be exposed to certain risks during the
transition to a low carbon economy,
such risks are considered to be low
and more than cutweighed by the
commercial opportunities presented
to the Group from the energy
transition.

The Group's business model is well
established. By aligning its purpose
with the UN SDGs, and by focusing on
our four 5DG-aligned target markets,
the Group is helping to achieve the
transition to a cleaner, healthier and
more sustainable world.

The Group also aims to be a socially
responsible employer, adhering to
the highest ethical standards both
internally and externally through its
supply chain, with a commitment Lo
excellent employee relaticns and to
increasing diversity in the workplace.

A Sustainability Committee of the
Board was established last year with
responsibility for setting the Group's
sustainability strategy and overseeing
its implementation. During the year,
the Group Management Committee
("CMC™ was established to include a
wider Group of senior managemeant,
reflecting the larger operating scale
of the Group. Reporting to the Board,
the GMC also has responsibiiity for
Ervironmental, Social and Governance
("ESC"} implementation and each
member has the achievement of ESG
objectives included in their annual
incantive plans.

Recognising the Group's achicvernents
and focus on sustainable developrment,
MSC| awarded the Group an "A" rating
in its 2022 ESG Rating assessment, and
more recently, the Group was awarded
‘Regional Top rated’ by Sustainalytics
Both acknowledged the Croup's
strong performance against industry
peers in various areas. inciuding
opportunities in clean technology and
corporate governance.

Acquisitions

The Croup made two acquisitions
during the year for a totai
consideration of £23m on a cash

free, debt free basis. CDT, a UK-

based designer and manufacturer

of custormised plastic enclosures for
electronic componentry was acguired
in June 2022 and Magnasphere, a
US-based designer and manufacturer
of magnetic sensors and switches

for industrial electronic applications
was acquired in January 2023, Both
businesses now operate within the
Sensing & Connectivity division with
COT part of the Sturtech conneactivity
cluster and Magnasphere part of the
Variohm sensing cluster.

Fach business has retained its
distinct identity and high-guality
managerment teams, and both have
been integrated into the Croup. Their
complementary product ranges and
wider access 1o customers is expected
over time to create cross-selling
opportunities in the Group's target
markets and drive further growth

We are delighted to welcome the
employees of both businesses into the
Group.

Croup Results Summary

Group sales for the year increased

by 18% to £4489m (+15% CER}, with
underlying operating profit, which
excludes acquisition costs, increasing by
25% 10 £51.8m (+20% CER). Underlying
profit before tax increased by 23% to
£46.3m, with underlying earnings per
share for the year increasing by 20% to
35.2p (FY 2021/22: 29.4p).

After underlying adjustments for
acquisition-related costs, profit before
tax for the year on a reported basis
increased by 70% to £291m {FY 2021/22
£171m) with fully diluted earnings per
share on a continuing basis increasing
by 115% to 21.7p (FY 2021/22:10.11).

Fully diluted earnings per share for

FY 2021/22 (including profits from

the sale of discontinued businesses)
was 26.3p.

strong free cash flow of £33.0m, up
51% on last year represented 25%

of underlying earnings, well ahead

of the Croup's 85% target despite
strong organic sales growth requiring
investment in working capital.

GROUP REVENUE

£448.9m

UNDERLYING
OPERATING PROFIT

£51.8m

Net debt at 31 March 2023 was
F£42.7m (31 March 2022 £30.2m) and
a gearing ratiu ol 0.7%, well below
our target range of 1.5x to 2.0x, leaves
considerable headroom for further
earnings-accretive acquisitions.

Increased Dividend

The Board is recormmending a 6%
(0.45 pence) increase in the final
dividend per share to 7.2 pence per
share, giving a full year dividend per
share of 1145 pence, and representing
a cover against underiying earnings of
31times (FY 202V/22: 27 times).

The Board aims to maintain a
progressive dividend policy along with
a long-term dividend cover of over
three times on an underlying basis,
With continued growth of the Croup,
this is expected to enable funding

of both sustainable dividend growth
and a higher level of investment in
acquisitions frormn internally generated
resources.

The final dividend is pavalble on
1 August 2023 to shareholders
registered on 23 June 2023,

Employees and Culture

On behalf of the Board, | would like to
thank everybody at discoverlE for their
commitment, hard work, initiative and
support. Throughout this yvear, they
have continued to demonstrate their
quality, capability and dedication.

The Group comprises approximately
4,700 employees in 20 countries
around the world and, by adopting

an entrepreneurial and decentralised
operating environment, together
with rigorous planning, controls and
investment, the Group has created an
ambitious and successful culture, with
a commitment to increasing diversity
across the organisation.

yoday atbajed
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CHAIRMAN'S
STATEMENT

wWe aim to achieve a culture across the
Croup that:

s entrepreneurial;

= treats everybody egually and
recognises the importance of
diversity,

n IS honest, reliabfe, trusting and non-
political;

& enables decision making close
to the customer through a
deceniralised structure;

= enables open, constructive
communication with a wiflingness
to listen; and

» s performance driven,

Beoard of Directors

On T November 2022, | was pieased
1o becorne Chair of the Group with
Malcolm Diarmond retiring from the
Board after seven years, We extend
our sincere thanks to Malcolm for his
guidance and support in leading the
Croup through to the next stage of
its development and wish him a very
happy retirement.

Tracey CGraham, 2 member of the
Board since Novernber 205 and Chair
of the Remuneration Commitiee,
succeeds me as sSemor Independent
Director from the sarme date. Many
thanks o Tracey for taking on this
enlarged rale within the discovert
Group.

Celia Baxter has been appointed as

a Non-Executive Director with effect
frarm 1 Junc 2023, Celia has many years
of executive and board expernence in
listed companies, including 13 years

as Group HR Director at Bunz! plc,
giving her a good understanding of
decentralised, acguisitive, international
industrial businesses. Currently Celia

is Non-Executive Director and Chair

of the Remuneration Committee

at S Smith plc and Dowlais ple,
following 10 years in that position

at Senijor plc. We are delighted to
welcome Celia 1o the Board

Summary

The Croup is building a high-quality
business that is delivering strong
results with excellent prospects The
market rernains highly fragmented,
providing scope to further build
capability and extend geographic
coverage through disciplined
acquisitions.

The Board s excited by the
opportunities ahead to continue

building a global business that attracts

and retains high-quality employees,
delivers exceptional value to cur
cuslomers, grows leng term returns

for our shareholders, contributes to the

creation of a sustainable environment
and adberes to the highest standards.

FULL YEAR DIVIDEND
PER SHARE

11.45p

10 YEAR TOTAL
SHAREHOLDER RETURN

462%

Throughout the year, the Group has
again dermenstrated the quality of
its business and, with good levels of
operational and funding capacity, is
well positioned for continued growth
in the year ahead.

Bruce Thompson
Chairman

7 June 2023
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Our ambition: to create

inNnovative electronics that
Mmake a positive difference,
contributing to a better future




Our aimis to
have a positive
impact...

incorporating proven technology

Our products are based on proven technologies, clectronics, mechanical, and software engineers
which is the key to creating successful and have in-depth knowledge of the technologies
reliable products The challenging task and a wealth of experience in applying them.

Is applying such technology to meet the They work hand-in-hand with our customers’
reguirements of a specific application. This engineering or R&D team to find the best
reguires deep understanding of the application solution for the application.

itself as well as the technology. Our team of

Working with customers to maximise our impact

PR

Application 1: we worked with wind systems
QEMSs across the globe. Our liquid-cooled
transformers measure and control the genecrator
system, filtering the converted power before it is
fed into the grid. Each year we supply over 13,000
of these units for over 4,000 wind turbines, which
can generate up 1018 Gigawalts of green energy
a year.

Application 2: bullding charging infrastructure
to support the increasing number of electric
vehicles plays an important part in the transition
to a low carbon economy We design the
magnetic components for rapid charging
solutions or hypercharging. Based on well proven
electromagnetic technology, a hypercharger

is more than three times faster than normal
chargers and its DC-to-DC charging allows the
removal of the inverter from the vehicle, which
reduces Its weight and cost.

Turn the page ta see how we are; >>
Delivering highly customised products

Joday sibajel
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highly customlsed
products...
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Our products are essential components for many
industrial applications. We focus on those markets that
have long term growth prospects and that are aligned
with the UN Sustainable Development Goals.

O Read more abcut how we contribute to the UN Sustainable Developrment Coals on pages 54 to 55

Our specialist products are customised to ensure optimal
operational efficiency for the end user

Application

Nebuliser for administering
medication directly into the airway
and lungs.

Benefits

We design the magnetic
componeants for mini internal
power supplies in this nebuliser,
enabling patients to inhale up

1o six times more medication in
the same timeframe. It results in
faster symptom control and fewer
hospital admissions.

Target market

&

Medical

Application
Termperature control in
cell incubators.

Benefits

we design and produce fully
customised ring terminal
temperature probes for cultured
cell incubators. The temperature
sensors are designed 1o ensure

a homogenic temperature
environment. The improved
temperature control on the device
allows best results in efficiency and
yield for the incubator’s end user.

Target market

D

Medical Industrial &
Connectivity

Magnetic cornponents for Sensors for Pressure
power supply temperature control transmitter

Application
Hydrogen-based power train for
Zero ermission buses.

Benefits

We design and supply pressure
transmitters for this application,
which allow the use of hydrogen-
fuelied buses instead of those
run on traditional fuels. This
enables buses to operate with
Zero emissions, contributing to
the reduction of greenhouse gas
emissions and the UK government's
target to be net zero by 2050,

Target market

Renewable Transportation
energy

Our product range is expanding as we continue to acquire
businesses that are leading in their field of niche applications

We are alsg locking for new technology platforms that will complemeant our existing businesses while bringing
products. technical and gecgraphic strengths to the Group.

= We have acquired 21 businesses
since 2011 They all share
the discoverlE DNA, but are
based on different technology
platforms.

s They can be grouped into four
technology areas: magnetics,

embedded computer & interface

controls, sensing, cable &
wireless connectivity.

Turn the page to see how we are
serving vital markets

»  Based on these technologies,
we customise and develop new
applications to meet specific
reqguirerments.

)

jioday abajel
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We focus on four target markets with structural

growth, driven by mega trends

GCrowth in our target markets is driven by mega trends, such as decarbonisation, electrification, and digitalisation.

Rcad more about these mega trends on pages 20 to 22

Renewable Energy

Why is it important

In order to orchestrate a global shift towards
electricity as a main source of power, and transition
to a low carbon economy, the majority of new
electricity capacity must cormne from sustainable
sources, such as wind and solar.

The role we play

We play an important part in the transition to
renswable energy by creating components that
cnable the transmission of wind and solar power,
minimising energy loss during transit.

COur components also go directly into products that
are used to generate electricity from renewable
Sources,

Transportation

Why is it important

Transportation is one of the largest sources of

CO, emissions. Driven by decarbonisation and
urbanisation, there is a growing demand for
electrifying transportation. This includes both personal
vehicles and mass transportation, such as trains and
buses, as well as specialist and cocmmercial vehicles.

The role we play

WWe help our customers create products that assist
with the electrification of transportation. From
magnetic components for rail control to pressure
sensors for hydrogen buses, cur products touch on
different aspects of many transportation means,

and they are designed to be long-lasting and energy
efficient. We alsc retrofit trains and ships with the
latest and more efficicnt power systems,

Medical

Why is it important

The use of electronic devices is cn the rise in
healthcare to provide enhanced patient care,
diagnostics and non-invasive surgeries. This is driven
by the rise in chronic diseases, an ageing population
and improved access to healthcare.

The role we play

Cur products are often critical parts in medical
equipment and deovices, such as a processing
systemn for x-ray scanners and the fully sealed
control panel for ultrascund machines, We create
clectronics that enhance the quality of life for
people and improve the quality of care delivered by
heaithcare providers.

Why is it important

Industrial automation and robotics have

increased exponentially in certain sectors, such as
rmanufacturing, and are now expanding into medical,
aviation and farming. With growing adoption of
Internet of Things (IoT), 5G and artificial intelligence
{Al), the demand for clectronics such as antennas,
sensors and fibre optic connections will continue

to grow.

The role we play

We are at the heart of industrial automation.

Our products perform the essential functions

of automation, such as signal conditioning and
transmmission, monitoring and remaote control.

We provide fast and reliable cable and wireless
connections, enabling industrial IoT to take place, in
turn, helping to improve preductivity and efficiency.

Read more about our target markets on pages
20 tc 25

1ioday oi1bajel
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growth
markets

Icreasing olectronic contant and clocinfication
of producis and processes drive demand for
eactrical and electronic Cormparents We
prioritise four markets that are driven by mega
trends and are atigned with UN Sustainable
Devvetopmoeont Goals,

Frodicted arowth i our target markets

Target markets:
Renewable energy. Transportation, Medical,
and Industriai & Connectivity

strategy

for growth

Crow well ahead of GDP through the economic
cycle by focusing on structural growth markets
and an expanding product offering, bolstered by
carnings and margin-enhancing acquisitions,
Proven track record of delivering strategic and
financial targets,

Rovenuc growth of

CAGR FY2018-FY2023

shareholder
return

Disciplined capital allocation with a track reg
of value-enhancing acquisitions drive capity
appreciation and progressive dividends.

Dividend Total shareholgs
growveth of return of

offering

Niche and customisec s
apelications biasad on pro
designed 1o meet custom)
reguirerments. We rmanufy
engineered COmponants
the end products

Longest customor relanionshap

Key facts:
Long-lasting customer relat guadieas
repeat fevenue

financials

Sustainable, profitable growth and excellent
cash generation. The strong balance sheet w
a gearing of well below our 15x-2x target allg
arnple headroom for further acquisitions.

Underlying operating Free cash flow
profit growth' of conversion of

CACR FPyvz2Ol8-Fy2023 on average over
five years to £v2l
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BUSINESS
MODEL

Our business model is simple. We design and manufacture
niche electronic components for industrial original equipment
Manufacturers, operating in growth industrial markets

In & large global market, we focus on applications where cur niche and customised products help customers create ever

better technical sclutions.

Our resources and key enablers

Our people

We employ c. 4,700 colleagues worldwide Many of
them are long-serving and have a high level of technical
knowledge and experience In their fields We encourage
local emiployment and talent development so that our
colleagues understand the market where they cperate

Qur expertise

We have been active in the electronics market for over three

decades and have accumulated a vast amount of expertise
and knowledge. Cur team of electronics. mechanical and
software engineers have in-depth knowledge of our core
technelogies and experience of different applications. This
allows us to quickly develop new products in response to
changing reguirements.

Cur intellectual property

We retain the intellectual property rights of the products
designed for customers. We alse have unique technology
patents, which are used in many of our customised
products.

Our manufacturing capability

We have 32 manufacturing facilities in 20 countries,
including China, India, Mexico, Poland, Sri Lanka. Thalland,
the Nertherlands, the UK and the USA producing high-
quality products consistently and reliably in locations close
to our customers.

Cur financial strength

We have g strong balance sheet, supported by high cash
generation, which allows us to continue to invest in our
people and capabilities and expand geographically.

Cur sustainable mindset

Our purpose and values provide a clear framework for
decision making. YWe strive for the highest performance
and ethical standards, while making a positive difference
to the world and people’s lives.

Our Values

sz A

Integrity

Our main activity is designing and manufacturing
specialised electrenic components for industrial
applications. Core to our value proposition is the
understanding of our customers’ design challenges, the
design and manufacture of engineared products to meet
their needs, and ensuring reliable supply throughout the
life cycle of the end system

Our core activities

aE] Design and

3 customise products
We work Closely with our customers, original
equipment manufacturers, to develop better
solutions to solve their technical challenges.

This cften requires adaptations of standard
praducts or completely new ones.

%j Manufacture

customised products

- Manufacturing bespoke and niche products
requires a flexible production mode and is often
technically demanding. With technical knowy-
how and in-house manufacturing capabilities,
we have control of the production process,
ensuring both high standards and reliability.
Quality is assured through rigorous and repeat
testing, often above what is required.

Deliver globally

wWith manufacturing in the Americas, Europe
and Asia. we are able to reduce the risks of
logistic disruptions and shorten delivery lead
times. We provide customers with a consistent
and reliable supply of products throughout the
lifetime of the end system design

@

@ «P Read more in Qur Purpose

and Vaiues on page 2

Quality Empowerment Collaboration Positive impact
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How we do it differently The value we create

Bespoke product design Customers
¢ Ourproducts are a small but essential part of larger systems, which Quality, religbility
."i typically have a revenue life cycle of five to soven years, We work with and efficiency
< our customers on designing components that fit their system design
. ‘ A . . (8]
and technical requirements, Once designed in, the product is used (o}

throughout the life cycle of the customers' product, resulting in long-
term repeat revenues for the Group.

On time, in full

delivery target

Strong customer relationships

Employees
wWe have been supplying rmany of our customers for decades. Our
highly skilled engineers work closely with customers, developing a Empower\‘ng anad
deep understanding of their industry and sharing knowledge and collaborative culture and

insights. Cur long-lasting custormer relationships are built upon our a clean, healthy and safe

product knowledge and expertise, manufacturing know-how, product environment

guality and reliable delivery. 90%

Sustainable approach smployee retention

We are committed to sustainability in all aspect of our operations.
We design products that are energy efficient and/or performance Shareho'ders
enhancing. They are designed to be long-lasting and do not require
regular service or replacement. We are constantly improving our
operational efficiency. We target sustainable markets that are
aligned with UN SDOs. We recognise that sustainability is a shared 462%
responsibility We work with our customers to help them achieve their
sustainability goals while working to achieve our own.

Altractive returns and
growth opportunities

ten-year total
shareholder return

Communities

Contribution to local

1 : Total capital allocation employment, tax revenue,
Low capltal req.u".ements Fy2018 - FY2023 community engagement
and carbon emissions and decarbonisation
Dividends
Customised and niche products require & high mix ?gg CA;‘;TEOM £20 m

production model, in turn requiring a manual or semi-
automated preduction system. The capital investrment
requirements for this are relatively low, as is the carbon
footprint.

Combined with disciplined
capital allocation

£174m of free cash flow (before CAPEX) over the last six
years, which has been fully deployed in support of the
Group's growth strategy.

tax and social security
contribution

Free cash flow

Suppliers

Reiiable partnership and
shared knowledge

Sources Uses

Our si:stain_ability focu# aréas

Our Planet OurPeople = Our Products . N _ e
’ = Read more on Our Sustainability Strategy

SE (T PODRUS DOA 341 401 SIUNCI2Y PUE 2J003Y [eudy ofd dnouo 3ueA0asip

" on pages 56 to 57
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MARKET
OVERVIEW

Mega trend: Decarbenisation

Decarbonisation

Many countries have set ambitious targets and
implermented comprehensive strategies to transition

to low-carbon and sustainable pathways. The European
Commission introduced the EU Creen Deal in 2019 to
make the bloc climate-rneutral by 2050, The United States
launched its own version of the “green deal”, the Inflation
Reduction Act of 2022. It is estimated that around US$275
trillion of cumulative spending on physical assets will be
needed globally over the next three decades to meet the
2050 net zerc goal, and most of the increase will be in the
next 10-15 years'. This is equivalent to US$A2 trillion in total
annual spending. The global decarbenisation efforts will
drive the demand for sustainable solutions across various
industries.

= Renewable energy - Renewable energy markert,
including solar, wind and hydropower, stands to gain
significantly from decarbonisation

s Energy efficiency — energy-efficient technologies
and solutions such as lighting systems, building
rmaterials, and smart arid technologies

= Electric vehicles {EVs) — the production of electric
vehicles, charging infrastructure, and related
technologies

= Energy storage - the need for energy storage
solutions increases as renswable energy sources, such
as solar and wind become more prevalent

= Carbon Capture, Utilisation and Storage (CCUS
- includes carbon capture technologies, carbon
utiiisation selutions and storage infrastructurc

= Sustainable agriculture — includes organic farming,
precision agriculture technologies, and sustainable
food production systems

» Sustainable construction - includes energy-efficient
buildings, green materials and renewable energy

integration

How we are responding

Global decarbonisation offers significant opportunities to
discoveriE. We are leveraging our expertise and product
portfolio to meet the growing demand for products
that enable renewable energy generation, energy
efficiency, electric mobility and smart infrastructure,
meanwhile continuing to expand our product offerings
in line with the requirermnent for decarbonisation. This
involves investing in both new product development
and acquisitions to broaden our range of sustainable
solutions, as well as Increasing our manufacturing
capacity In the jast two years, we have added capacity
in the Netherlands, India and Mexico for the growing
demand for solar and wind components.

Apart from developing products that cater for the
demand of sustainable electrical and electronic
components, we also proactively work with our suppliers
to ensure they meet sustainability critena, such as
responsible sourcing and ethical practices. This will
strengthen our competitive advantage and further
differentiate ourselves from our competitors. Additionally,
by actively participating in global decarbonisation efforts
and emphasising our commitment to sustainability, we
aim to be a leading player in the transition towards a low
carbon future.

Global fossil fuel emissions by source

Source |ZA, Tota T0,
=
E

BT C510rs

@ tlectricity and heat production 2%
@® Transport 249,
Manufacturing industries and construction 19%
Other energy iIndustry own use 5%
Residential 6%
Commercial and public services 3%
Cther 204

Key statistics

62%

of the EUW's electricity is expectad to be from wind
and solar by 20302

9% CAGR

growth in renewable power generation between
2023 and 20253

Applicable markets

Renewable energy
Transportation

Industrial &
Connectivity
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Mega trend: Electrification

Electrification

Eleclification is not only required for achieving net-
zerp emissicons, but also for improving efficiency

and productivity. Through 2030, nearly two-thirds of
emissions rediirtion in the Curopcan Unnuncould be
achioved with energy efficiency and electrification®. in
addition to electrifying personal vehicles, other markets
will bencfit from this mega trend:

s Smart grid and energy management - technologies
optimise enargy distribution, improve grid reliakiiity
and facilitate the efficient utilisation of electricity

» Industrial electrification - includes electrifying
cquipmeont and processes, which enable automation,
heating and cooling systems

= Transportation electrification - for mass
transportation, such as railways, overhead cables
would need to be installed on high-use routes, and the
remaining lines would use fuel cells or electric trains
with battery extenders. In 2020, just over half of the EU's
railway systerns were electrified. Ships would require
retrofitting to be powerad by electricity

= Building and hoeme automation - includes smart
appliances, connected devices and automation
solutions that enhance energy efficiency, comfort and
sustainability

» Agriculture — includes electrified irrigation systems,
farm eguiprnent and cther agriculture processes.
Electric-powered machinery and electrified systems
In agriculture contribute to efficiency gains and
sustainability improvements

Key statistics

45%

industrial process electrification by 2035 target
set by US manufacturers*

8.9% CAGR

growth in the global electrification market between
2023 and 2032*

How we are responding

Mass electrification presents significant opportunities

for us. The successful implementation of electrification
initiatives across different sectors relies on effective
power managernent and electronic components to
provide efficient and reliable control over electrical power
and enable the integration of electrified equipment and
processes.

Of these various markets, we see three that are
particularly relevant to our current capabilities —
industrial electrification, transportation, and energy
management. Our electronic components, such as
power control, sensors, actuators, switches and circuit
protection devices, play a crucial role in electrification by
enabling the control, monitoring, and communication of
electrical systems. They are used in various applications,
ranging from power electronics and motor control to
anergy management and automation.

Additionally, as electrification expands, there is a
growing need for advanced electreamagnetic-based
nower electronics, such as inverters, converters, and
DC-DC converters, which facilitate the conversicn and
management of electrical power between different
systems and devices. Our maghetics products are vital
in niche applications, such as renewable energy systems,
EV charging infrastructure, grid integration and

energy storage.

Applicable markets

= Renewable energy
. 13 i
s Transportation
= Industrial &

Connectivity

Change in electricity adoption by sector

[Sre

55% 555
5 5%
] iy
L. 38%
20%
16% 145
2% l

m Z0Z0 B 2050

Fabricated
metal producs
Plastics

Glass

Cement
Aluminium

¢
2
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Machinery
Electricai
eounment
Irgn and steel

Tranapartanon

Source. US Fnergy information Adrministration

Celeitte clectnficat’ onin mdustnials, 2020

Frocodence Research Flectiification Market 2022
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MARKET
OVERVIEW

Mega trend: Digitalisation

Digitalisation

The proliferation of high-speed interneat and widespread
access to mobile devices has created a connected world.
The availability of affordable and reliable connectivity
enables the seamless exchange of information,
communication and collabaration, driving digital
transformation, Digitalisation can bring benefits to
various markets and industries:

Telecommunications and connectivity —
digitalisation relies on robust telecommunications
infrastructure and connectivity. This involves high-
speed internat servicas, mobile netwarks, fibre optic
infrastructure and wireless technologies, which
stand to benefit from the increasing demand for
connectivity and data transmission

Industrial digitalisation or Industry 4.0 — thisis the
integration of digitai technologies and advanced
analytics into industrial processes, manufacturing,
and supply chains. It involves connecting machines,
equipment and sensors to collect real-time data,
enabling better monitoring, analvsis and optimisation
of operations. Key aspects of industrial digitalisation
inciude the Internet of Things (loT) and connectivity,
artificial intelligence {(Al} and data analytics,

cloud computing, robotics and automation, and
digital twins.

Hegalthcare technology — advancements in
technology, increasing healthcare needs. a growing
ageing population, and the rising prevalence of
chronic diseases have all contributed to the growth
of health tech This includes wearable devices,
remaote patient monitoring sclutions, smart implants,
smart inhalers and portable diagnostic devices, The
adoption of these devices is driven by the demand for
personalised healthcare, patient empowerment, and
the integration of healthcare with digital platforms
and systems.

How we are responding

Electronic compenents, including power control,
Sensors, transceivers, switches, fibre optics and wirsless
moadules, are vital for establishing and maintairng
connectivity in digital ecosystems. These cormponents
enable signal processing, data acguisition, control,
network infrastructure and o7 connectivity, supporting
the integration and interoperability of digital devices and
systems. Moreaver, digital systems require a stable and
reliable power supioly. Power electronics, such as voltage
regulators and power distribution units, ensure that
digital devices and eguipment receive the appropriate
voltage and current levels for optimal performance.

In the last couple of years, we have grown our
capabilities in connectivity and control through the
acquisitions of Antenova and Beacon EmbeddedWorks,
Antenova is a designer and manufacturer of antennas
for industrial 1ot applications, whereas Beacon is a full
service provider of embedded Systern-on-Modules
(SOMs) solutions with a primary focus on the medical
sector. Additionally, the acquisition of Magnasphere in
January 2023 has provided the Croup with secure
sensing and switching products.

Applicable markets

» Medical
= Transportation

= Industrial &
Connectivity

US$460 -
1,290 billion

estimated economic value of loT in
manufacturing by 2030¢

“oiKiresy A Co Trelnternet o7 Thongs — Carchong up IS an 2006 273109
CRRLrlamly, Nosemoer 2021
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Core Industry 4.0 technologies already enable a multitude of use cases across industries

ID printing for tooling
and spare parts Digital performance

management

Collaborative robots
interacting with operators Remote monitoring

and control
Visual systems for
automated quality

control of parts

Digital twins

Digital process

twins in the factory Condition-based and

. predictive maintenance
Augmented reality

for maintenance

S Energy optimisation
technicians

by predictive analytics

Virtual reality for

Advanced spend intelligence
changeover processes

Scurce MckKinsey analysis
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MARKET
OVERVIEW

Our target markets

we focus on four target markets, which account for 77% of Group revenue: renewable energy, transportation, medical and

industrial & connectivity. These are expected to drive the Croup's organic revenue well ahecad of GDP over the economic
cycle Growth in these markets is driven by global macro trends, such as the need for renewable sources of energy,
electrification of transportation systerms, an ageing affluent population and expanding infrastructure.

Revenue from target markets
% of total revenus

T7%

@ ndustrial & Connectivity
Medical

@ Renewable energy
Transpaort
Other

Trend

Technological applications

Organic growth by market

Target
Markets FY23 growth 12%
Fy
Other 3%,2
Markets
&yr growth
5% CAGR
Total FY23 growth 10%

Gyr growth 10% CAGR

Qur solutions

Decarbonisation

= Renewable energy
9.0% CAGR growth in renewable
power regeneration between
2023-20257

= Transportation
10.2% CAGR growth in smart
transportation market between
2021-2030#

= Industrial & Connectivity
8.6% CACR growth in industrial
automation market between
2022-2030°

Increasing scale of Power & Magnetics

wind turbines w»  Liguid-cooled power reactors and
transformers for wind power systems

v Control systems and displays

w Systerns to monitor and control
power transmission

Solar technotogy « Smart control panels for indoor

climate control

Smart grid and energy
efficient technology

Sensing technology

Sensing & Detection

= Encoders in solar trackers to obtain
refiable positioning of tilt and
azimuth angles

»  Encoders for harsh envircnments in
wind energy

Connectors & Communications

» DCisolators and DC/AC power
inverters for solar power

s Safety switches for railways

rrermnaticia Ererg, Agency E'ectntl; Marcet Resort 203 Mps 28 0 SR SR NGNS ~2T 25581/ 255630Ea- 0064 4621-821F L5808 aZa%

Electnzittas rotReps 12027 pa©

s Alied Market Qesesrch Smact Traragoriat ©r manke

Srocedence Resezroh InQJstra
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Trend

Technological applications

Qur solutions

Electrification

Renewable energy
14.7% CAGR growth in smart grid
rmarket between 2022-2030

Transportation

8.3% CAGR growth in
transportation electrification
market between 2022-2029"

Industrial & Connectivity
10.6% CAGR growth in global
industrial electrification
2022-20307

= Sensing technology

» Smartcharging

= High speed rail

= Electrification of mass
transportation

» Retrofitting electric systems

Power & Magnetics

= E-Mobility charging infrastructure
{EV. eBus, marine and commercial
vehicles)

n  Retrofitting electric systems for ships
and manufacturing eguipment

s Traction transformers for railway
rolling stock applications

Control Systems & Displays

= Ruggedised CPU modules and
carrier boards for automatic guided
vehicles

»  Master controllers for trains

Sensing & Detection

s Pressure sensors for hydrogen-
fuelled e-Bus

n  Temperature sensors for monitoring
industrial heat processes

Connectors & Communications
n  Circuit breakers and services
for ships
= Battery isolation switches for trains

Digitalisation

Medicatl

15.4% CACR growth in smart
medical devices market
2022-2031"

Transportation

10.2% CAGR growth in smart
Transgortation market between
2021-2030%

industrial & Connectivity
16.3% CAGR growth in Industry
4.0 market 2022-2029%

s Artificial intelligence
and maching fearning

n 50 technology

= Big data and analytics

»  Sensing technology

= Automation and robotics

Power & Magnetics
»  Built-in transformers and inductors
for MRI scanners

Control Systems & Displays

» Single board computers for
clectrocardiographs

= Optical implants for restoring vision
1o the visually impaired

. Wireless hand-held emergency
defibrillator

Sensing & Detection

= Light detectors for harmful gas
emissions

= Linear and rotary potentiometers
for steering systems and throttle
position in engines of agricultural
vehicles

= X-ray detectors for bone density
Measuring x-ray scans

Connectors & Communications

» Wireless antennas for robotic control

= Signal transmissors for crop
monitors

Marker Resecarch Future Smant Grid Market Report hittps farven globonowswire comien/news release/2022/09/26/2524402/0/cn/S nart-Crd-Market-worth-USD-
"OB-02-Bullion-at-a-14-7-CAG R-by-2030 Report-by-Market- Rosearcb-Future-MRFER htmil
Maxirmize Market Research Transportation Electnification Market https feavw maximizemarketresearch com/market-repart/global-transportation-electrification
rmarket/966C1/
Custom Market Ins'ghts Global Ingustrial Flectrification Market https faswe custcmmarketinsights comfreport/industnal-clectr ficanon-market/

Allled Market Rescarch Smat Medical Devices Market Resedrch 2037 At ps fvawww alledmarketrescaren comismart-medical-devices-market-A17644

© Alled Market Research Smart trarsportation market https Heeosee allliecmarketresearch comysmart-t ransportaticn-rmarket

Forture Business insignts. Industry 4 O Market Size httpe fwaww fortunebusinessinsights comirgustry-4-0-market 102375
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Our strategic aim

N

)

prospects, driven by increasing

We aim to achieve this through
a motivated, entrepreneurial and

to the highest ethical and guality
standards.

Impact of climate change

e

mare or ¢

arising from the

that

OuUr mission 1S 1o grow our business
in custormised electronics by focusing
on markets with sustained growth

electronic content and where there is
an essential need for our products.

empaowered workforce that adheres

“With a proven business
model and a clear
strateqy focused on
long-term, high quality,
and structural growth
markets, we are well
positioned in
a changing world.”

Nick Jefferies
Crour: Chiel Exccutive

Qur strategic priorities

Over the years, we have pursued a
Clear strateqy, investing in initiatives
that enhiance design opportunities for
customised products and targeting
riche, structural growth markets. The
sale of the Custorn Supply distribution
hisiness in 2022 completed the
Group's transition to a specialist
electronics enginecring business,
focusing wholly on the design and
manufacture of niche electronics,

dy making good
More details on the
nalysis and our progre
r be found in the TCFD Report on
69 10 80 and 84



Qur strategy has four strategic priorities:

Strategic priorities

Progress to date

Link to key
strategic Link
indicators to risks

PN Grow sales well ahead of GDP

A0l | throuan the ecanomic rycle hy

AN focusing on structural growth
markets, namely renewable energy,
transportation, medical, and industrial
& connectivity. £ach of these markets
is predicted to grow faster than global
GDP. Read mare abaout our target
markets on pages 15 and 16 and
20 to 25,

The Group has delivered on average
10% annual organic arowth per
annum over the last five years. Target
markets have grown well ahead

of wider markets, even during the
pandemic. Sales into the target
markets as a proportion of the Group
sales have increased from 56% in
FYZ2017 when it was first measured

to 77% in FY2023 We aim 1o achieve
85% sales from the target markets by
FYz025.

0 00
00

o

Move up the value chain
1 where operating margins are higher.
ﬁﬁ We aim to achieve this by improving
efficiency and leveraging synergies

amongst our operating businasses, as
well as through acquisitions.

The Group's underlying operating
margin has maore than tripled since
FY2014 1o 11.5% in FY2023. In March
2022, the sale of the lower margin
Custom Supply distribution business
was completed.

00

nno] Acquire high quality businesses

D with attractive growth prospects
0B and strong, sustainable margins. In

a fragmented market, opportunities

exist 1o acquire certain manufacturers

of customised products for the Group's

comrnon customer base. We have a

clear approach to acquisitions, and

the target businesses must have

discoverlE DNA.

The Group has acquired 21 design
and manufacturing businesses over
the past 11 years, investing a total of
£375m. The businesses that have
been part of the Group for more than
two years have delivered an average
EBIT return on investment of 21% in
FY2023.

00
00

00

@ Further internationalise

H‘(&j the business by expanding in
North America and Asia. Having
started as a British business, the
Group has established a strong
footprint in Europe over the years.
While we continue to strengthen
our position in Europe, we are alsc
expanding our operations in North
America and Asia where demands
for our products are fastest growing.
Further diversification of the Group'’s
portfclic helps to increase the Group's
resifience.

We have grown sales outside Europe
from 5% of total Group sales in
FY2014 to 40% in FY2023 through a
combkination of organic expansion
and acguisitions.

o 00

Key strategic indicators

Increase underlying
operating margin Europe

Risks

Instability in the
2CONoMIC environment

Technological

changes disruption

Build sales beyond

Business acquisitions
underperformance

Major business

e Target market sales

Loss of major
customers

o Cyber security

Carbon emission
reduction

Loss of major
suppliers

yloday s1B6ajel
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STRATEGY
IN ACTION

Contributing to a sustainable future

Greenhouse gas ermissions are 2 global
chaltengg, and transitioning to a low
carbon economy has become urgent.
At discoverlE, we contribute through
our products by helping othersto
reduce their emissions and through
our operations by reducing our Gwn.

In November 2022 we announced

our commitment to reach net zero
emissions by 2040 and published a
plan to achieve the medium-term goal
— net-zero emissions for Scope 182 by
2030. Further details of the plan can be
found in the Sustainability Report.

purchased electricity emissions make’
up over three-guarters of the Croup's
total Scope 1 & 2 emissions. Tackling
this, therefore, is our top priority. In
addition to switching to renewable

or clean energy sources, we are also
installing solar. panels where feasible
and economically attractive. One such
project is the solar rooftop system

at the Fiux Thailand facility, which

houses 300 emptoyees. The project

will generate 380kWh of power a year,

~ enough to cover the site's electricity

needs. The solar system isnow
completed and fully operational The
paykack period for this project is iess
than four years. o

in addition to saving electricity and
reducing peak demand charges,

the solar system also lowers roof
termperature, which, in turn, reduces
electricity demand in air-conditioned
areas and makes the working
environment ir non-airconditionad
areas (such as warehouses) more:
comfortabie for empioyees. This was
an additional benefit that was difficult
1o measure financially but provided a
valuable contribution to the well-being
of our workforce. :

Investing in organic growth

Growing welt ahead of GCDP is one

of our strategic priorities. Growing
organically is as fundamental and
important 1o our strategy as growing
through acguisitions. We drive organic
growth by investing in engineering
and manufacturing capabilities and
capacities.

Each year, we invest around 2% of the
Group's revenue in our manufacturing
capabilities, of which approximately
half are expansionary, and another
¢.2% in product development. These
investments have supported the
Group's strong organic growth. In the
iast five years, we delivered 19% revenue
growth each year, 10% of which was
achieved organically.

One of the most recent examples is the
new manufacturing facility at Cursor
Controls. Cursor is a leading designer
and manufacturer of high-performance
human machine interface solutions

designed for operating in harsh
environments. Since joining discoverik
in October 2018, Cursor Controls has
experienced rapid growth, deubling
its revenue in the last five years. To
support the next phase of Cursor
Controls’ ambitious development
strategy, we invested in additional
manufacturing facilities and a new,
fully autormated PCB line during the
year. These have significantly increased
Cursor Controls’ PCB assembly
capability and manufacturing capacity,
which the Croup's other operating
businesses could leverage.

Since 2019, we have also invested
heavily in digital transformation
across our operating businesses,
implermenting cioud-based
Enterprise Resource Planning {"ERP")
solutions that enable operational
optimisation and provide a piatform
for future growth. By the end of

O Hroo crerating busioaess

Solar roofiop system installed at the
Flux Thailand factory

As part of our net zero plan, we have
also instailed solar panel systems in
our largest facility — the 5ri Lankan
factory. Furthermore, two mofe sites
in Hungary and The Netheriands
are currently undertaking feasibility
studies. :

B

New PCB linc at Cussar Controls’
new manufacturing faclities

including a cluster, have migrated
to various new ERP systems, and a
further one is underway. To assist
our operating businesses’ digital
transformation, we established thg
Global Technology Services team
during the year, with increased
respurces for systemn implementy
network infgg
manadgess




Case Study

Growth through acquisitions
Acquisition is an essential part of our growth strategy.

Since the acquisition of our first design and ranufacturing business in 2071, we have invested a total of c£375m in
acquisitions, of which c £250m was in the last five years alone. All of the 21 businesses we have acquired are still with
the Group today. The 17 businesses' that have been with the Group for over two years, have delivered an average EBIT
return on investment? of 21% in FY2023, well above our target of 15%. '

Acquisition FY2023 EBIT l!(_)l2

Retum oninvestrnent of acquusltlons wn;h OWﬂerShlp {cinger than two years

All businesses excluding those acguired after FY2022 i.e. Beacon, Antenova, CDT and Magnasphere

Q Average

Return on investment (RO is defined as annualised operating profit attributable to the busmess in the year over tonai acquisition cost, mcludmg upfront
consideration, acquisition expenses, earn-out and integration Costs

e acquire businesses that

dermonstrate specific characteristics

hich we regard as the discoverlt
DNA. Our strong track record
of acquisitions rests not ondy on
identifying the right businesses
lbut also on our ability to add value
o them, '

e add value by supporting them
hrough growth and optimising
operating efficiency. Noratel is
an excellent exampie of how we
add value. Noratel is a global
designer and manufacturer of
lectromagnetic components,
pecialising in medium and high
power transformers and reactors.
Since joining the Group in July
014, Noratel has nearly doubled its
ales while increasing its operating
margin from 10% to 15%. It is more
efficient, with the return on capitai
ecotloed doubling and working

All these were the result of the
Group's development initiatives,
such as developing a long-term
strategic plan, upscaling production
facilities (including a new facility

rationalising the manufacturing
footprint, optimising working capital
and upscaling the management
tearh, including the transitionto a
new CEQ in'2019.
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KEY STRATEGIC
INDICATORS

Fy20
19
Fy1a
17
Y6

FY15

B Build sales beyond Europe?

FY25 Targ

Increase target market sales?

FY25 Target

D Reduce carbon emissions®

CY25 Target

i




KEY PERFORMANCE
INDICATORS

o Sales growth
Target Well Ahead of GDP

CER

Fyz2' 27%
FYZ0 8%

FY19 14%

F¥18 %

FY17 | &%

FY16 4%

FY15 6%

Continuing Organic

FY22 14%
Y20 5%

FYla 10%

FY1g %

FYT¥7 {1}%

FYle %

F¥ls 9%

e Underlying EPS growth

Target »10%

Fyzz 20%
FY20 Nn%

FY19 22%
FY18 16%

FY17 13%

FY16 10%

FY15 3%

O roce

Target *15%

FYz3

Fy22 14.7%
FY20 16.0%
Fy192 15.4%
FY18 13.7%
FY17 13.0%

FY16 T1.6%

FY15 12.0%

G Free cash conversion®

Commentary
Underlying EPS increased
by 20% from 23.4p last year
TO 35.2p this year and by
25% CAGR since FY201718,
excluding the Covid year.

Commentary

ROCE for the year was

159%, 1.2ppts higher than
last year (FY 2021/22:14.7%).
The increase follows strong
growth in profitability during
the year and the delivery of
operational efficiencies.

Target »B5% of underlying net profit

FY23

Fy22! 102%
F¥20 04%
F¥12 94%

Commentary

Free cash conversion has also
been very strong at 95% of
underhying net profit. ahead
of cur 85% target

Commentary

Qrganic sales increased by 10% this year of which approximately
5% was related to volume and mix effects, 4% 1o price, and 1% due
to one-off increase in semiconductor costs passed through to
custorners. Since FY 2017/18, organic sales have grown by €10%
per annum on average, illustrating the strong through-cycle
organic growth of the business

e Dividend Growth

Target Progressive

vz Commentary
n The proposed final dividend
Fy22! 6% is treing increased by 6%,
Ey20 &%2 ContiNUINg OuUr progressive
policy whilst providing
FYi9 8% . R
for a higher proporticn of
FY18 6% irvestrnent In acguisitions
Evim 5% from internally generated
resouUrces, This progressive
FY1e 6% policy has seen a rmore than
FY15 % doubling of the dividend

per share since 2010, whilst
dividend cover an an
undertying basis increasad to
31x for the year.

e Operating profit conversion®
Target »85% of underlying operating profit
Commentary

Fv23 .
Underlying operating cash
Fy22! 101% flow for the year increased by
Y20 106% 47% to £48.6m with operating
profit conversion into cash
FY19 93% s
of 94%, ahead of our 85%
Fyia B5% target despite strong organic
Y17 136% sales growth, Over the last
ten years, both Underlying
Fe 100% operating cash conversion
FY15 104% and free cash conversion

have been consistently welt
over 90% reflecting the tight
management of working
copital and capital expenditure
through the economic gycle.

Continuing cpaerations. FY 2021/22 shown as arowth over the pre-Covid
penod FY 2079/20 as this reflects the actual ongaing growth

of the business Fy 201314 1o FY 2019/20 are for 1otal operations pefore
disposzals as reported at the t me

6% increasc i the H1 2019/20 intenm dividend., a final d vidend was not
propesed for FY 2019/20 dug To Covid

: Defined in nete & of the Group Nirancial statemonts

1oday obajed
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STRATEGIC AND
OPERATIONAL REVIEW

A year of further strong progress
The Group designs and manufactures
niche, customisaed and innovative
electronics. We have made
considerable progress this vear
towards our medium-term goals of
becoming a higher operating margin
group, supplying UN SOG-afigned
target rmarkets internationally, and
generating consistently strong cash
flow. Our low gearing leaves good
headroom for further earnings-
accretive acquisitions and to take
advantage of new opportunities as
they arise,

The Group delivered organic sales
growth of 10%, underlying operating
profit growth of 25% and underlying
EPS growth of 20%. This continued
the Croup's good progress of previous
yvears that has seen compound
annualised growth ("CACR") since

EY 201718 of 10% In organic sales, 52%
in underlying operating profit and 25%
in underlying EPS.

Group sales increased by 18% overall

in the year, driven by organic growth
of 12% in cur target markets (which
now account for 777% of Group sales)
Organic sales growth i the year was
widespread across businesses and
countries, with the UK increasing by
1%, Cermany by 23%, the Nordic region
by 12%, other Eurcpean countries by
1% and the US by 20% Following
several years of strong growth, China
reduced by 11% with Asia reducing by
&% overall. Expansion of production

“We have made good
progress towards our
medium-term goals,
with excellent sales
growth and significant
efficiencies resulting
in 20% growth in
underlying EPS.”

Nick lefferies
Croup Criefl executive

capacity commenced during the year
in India, Germany and the UK, all of
which are expected to be operational
in FY 2023/24. Production in California
and Arizana is in the process of being
transferred to Mexico.

The underlying operating margin of
1.5% increased by G.6ppts year-on-
year and we are on track to achieving
13.5% by FY 2024/25 discoverlE has
further demonstrated the strength of
its business over the last three years,
through what have been volatile and
at times extremely challenging market
conditions, with the decentralised
mode! operating effectively at a local
level, whilst benefiting commercially
from the shared capability of
divisional clusters and the wider
Group. Reflecting the scope of the
opportunity and our continued
ambition to build a higher gquality
business, we are raising our underlying
cperating Mmargin target to 15% over a
period of around five years,

The Group continues to manage
supply chain and inflationary
headwinds effectively with gross
margins in the year bemng robust
and slightly ahead of last year on an
organic bass.

Positioned well in a

changing world

The Croup is well positioned in an
environment of rapidly changing global
conditions, with a business maodel that
is both resilient and flexible



» Essential products: the Group's
products are designed-in and
essential for customers’ applications
whilst amounting to a small
proportion of their overall system
cost, thereby driving resilient gross
margins.

« Broad footprint: a decentralised
model with 32 manufacturing sites
and operations around the world,
able ta stipport a diverse base of
imternational and global customers
and respond guickly to production
requirements and movements.

» Efficient supply chains:
our manufacturing uses a
luw proportion of bought-in
components, the majority being
manufactured in-house from raw
materials and base components,
reducing our exposure to external
supply chain disruptions.

= Low energy intensity operations:
the large majority of the Group’s
energy exposure I1s electricity and
with operations mainly being
manual or semi-aytomated,
encrgy costs represent less than
1% of Group revenues, limiting the
Group's exposure to energy price
rises and operational disruptions.

With a capital light business model,
a differentiated product portfolio, a
strong balance sheet and a broad
customer base {the Croup's largest
customer is ¢.5% of Group sales),
the Croup has grown strongly and
consistently over the last decade
whilst proving resilient through
downturns, most recently experienced
with the pandemic. We expect

this to continue to be the case in a
changing world.

Continued Progress with
Sustainability and Social
Responsibility

The Group provides innavative
electronics that help customers
create new technologies for &
sustainable world. Applications

which use cur products help to, for
example, produce clean power, reduce
power consumption and increase
efficiency, such as wind turbines for
renewable energy, control units for

rail systermns and wireless and fibre
optic communications This focus on
sustainability forms the core of our
target markets which are aligned with
the UN Sustainable Cevelopment
Goals and where. through focused

initiatives, we aim to grow our
revenues organically These trends are
reported in our key strategic indicators
as target market sales. Additionaily,
the Group has reduced its focus on
markets that are inconsistent with a
long-term sustainability agenda.

77% of Group sales this year were from
our target markets and we expect this
share to continue to increase, subject
to the impact of new acquisitions. We
also airn to increase the proportion of
the Group's operations covered by 15O
14001, the international standard for
environmental management, from
G1% in CY 2021 to 80% by CY 2025.

The Group's Impact Report, which

is available on the Group's website,
illustrates how we are helping to meet
the globai sustainability agenda.

Following the award of MSCIESC

"A" Rating in April 2022, the Group

has been rated by Morningstar
Sustainalytics as one of the Regicnal
(Europe) Top Rated companies in 2023,
a recognition given to companias that
have achieved the highest scores in
ESG risk management.

During the year a number of initiatives
were undertaken to further improve
our sustainability, social responsibility
and diversity including:

i) Environmental

Announced an SBTi aligned plan
to achieve net zero for Scope 142
carbon emissions by 2030 and for
Scope 3 by 2040,

Further adoption of zero ernissions
clectricity sources resulted in
carbon emissions reducing on a
like-for-like intensity basis by 66%
since CY 2019 and on an absolute
basis by 35% since CY 2027,

Accelerated Sri Lanka solar panel
installation project, with the
remaining phases now complete,
and fully operational, reducing
Scope 1 &2 Group emissicns by 15%;

Installation of sclar panels at the
manufacturing facility in Thailand
compieted and the systerms are
now fully operational;

The number of sites that completed
an energy audit increased from 53%
to ©3%,

The percentage of electric vehicles
inthe Company fleet increased
from 26% to 33%,

Two more sites completed 1SC 14001
certification with more than half

of the Croup's sites now 150 14001
certified.

ii) Social

Six maore sites achieved (SO 45007
certification, including the Group's
two largest sites by headcount,
meaning that 48% of Group
worktorce now works in operations
with 1SO 45001 certification;,

Health & safcty representatives
increased by 79% 1o 229, giving a
representative to employee ratio of
127 vs target of 150

Completed 16,250 hours of health &
safety training (CY 2027 5500,

The percentage of Group revenue
covered by IS0 9001 increased from
87% to 2%,

Provided assistance and cost of
living support 1o employees at our
Sri Lanka site during the political
crisis.

iii) Governance

Established Sustainakbility
Committee of the Board, effective
1April 2022;

Introduced ESG-related objectives
and targets into bonus schemes
for executive management and
opcerating businesses;

Updated the Board Diversity
Policy in June 2022 and issued a
Sustainability Policy in May 2023;
Adopted a new Sustainability
Policy setting out the Group's
sustainability commitments;

Completed a detailed scenario
analysis, and quantified the
potential financial impact of climate
change as required by TCFD
reporiing,

Disclosed environmental data
through the Carbon Disclosure
Project for the first time,
improving data transparency and
benchmarking progress against
global standards.
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STRATEGIC AND
OPERATIONAL REVIEW

A Proven Growth Strategy

The Croup designs and manufactures
niche and customised electronic
components, operating intermationally
and focusing on structurally growing
markets that are driven by increasing
clectronic content and where there

is an essential need for our products.
With our target markets and global
customer base, the business is
expanding internationally (40%

of Group sales now being beyond
Europe) as we build a geographically
diverse electronics group

The Group has been built through

a focus on organic growth together
with operationa! efficiency, alongside
21 carefully selected and integrated
acguisitions over the past 12 years
1o create a focused, growth-
aorientad, higher margin design
and manufacturing business. We
have a well-developed approach ta
acguisitions and capital allocation,
and see significant scope for
further expansion with a number of
opportunities in development.

The Group's strategy comprises four
elements:

1. Grow sales well ahead of CDP over
the economic cycle by focusing
on the structural growth markets
that form our sustainable target
markets,

2. Improve operating margins by
moving up the value chain into
higher margin products;

3 Acquire businesses with atrractive
growth prospects and strong
operating margins,

4. Further internationalise the
business by expanding operations
in North America and Asia

Key Strategic indicators

These elements are underpinned

by core abjectives of generating
strong cash flows from a capital-

light business model and delivering
long-term sustainable returns while
progressing towards net zero carbon
emissions and reducing our impact on
the environment

Focused on UN SDG-aligned
Target Markets

Our four target markets of renewable
energy, medical, electrification

of transportation, and industrial
automaticn & connectivity account
for 77% of Group sales. These markets
are expected to drive the Group's
organic revenue growth well ahead
of GDP over the economic cycle and
create acquisition opportunities. These
markets deliver above average revenue
growth and resilience: over the last
six years, target market sales for the
Croup grew organically by 12% CAGR
whilst non-target markets grew by
5% CAGR. target markets were more
resilient during FY 2020/21 {the Covid
year) declining by only 3% compared
with a 9% decline in non-target
Mmarkets.

Crowth in our target markets is being
driven by increasing electronic content
and by global mega trends such as
the accelerating need for renewable
sources of energy, an ageing affluent
population, vehicle electrification

and industrial automation, artificial
intelligence and connectivity

By focusing on four target growth
markets and having a low customer
concentration, the Group has
consistently delivered above market
growth despite occasicnal slower
periods in certain sectors, such as
recently lower demand inwind energy
markets.

During this year, target market sales
grew organically by 12%, comprising
slower renewable energy demand
(-6%) against strong prior year
dernand, being offset by growth of
15% in the other target markets, Non-
target markets, which accounted for
23% of Group revenues, grew by only
2% organically.

Continued progress on Key
Strategic and Performance
tndicators

Since 2014, the Group's strategic
progress and its financial performance
have heen measured through key
strategic indicators ("KSIs") and key
performance indicators ("KPIST). The
K5\ targets have been raised five
times, most recently in Novermber
2021, as the Group has developed into
a pure designer and manufacturer of
highly enginecred components with
higher operating margins. Together
with additional earnings and margin
enhancing acquisitions, we expect

to make further progress towards
achieving our 13.5% margin target

and remain on track 1o achieve this by
FyZz5. Additionally, we are announcing
a new, increased medium-term
underlying operating margin target of
15%, where medium-term is defined as
around five years.

For tracking purposes, the KSls and
KPIs in the tables below remain

as reported at the ume rather

than adjusted for disposals. This
year's growth relative to last year is
discussed below.

Fyl4d FY18 EY15 EY20 FYy22 FY23 Target
1 Increase underlying operating margin 345 6.3% 7.0% 8.0% 10.9% 1n.5% 15%
2. Build sales beyond Europe* 5% 19% 21% 27% 40% 40% 45%
3 Increase target market sales’ 62% o6% 68% 76% 77% B85%
4.1 Carbon emissions reduction {ike-for-like)? &% 33% 66% 50%
4.2 Carbon emissions reduction (absolute) 35% 65%

- sser the pre-Covd paar Sy 201925 as this ref ects the actaal cngong dese'spment of tha pus ness

T Grgima targer for O 2025 was a0 ke-for-live reduaticr of SG- sirce Cv 2012 Thig target Ras noar been upgradss 1o an 2bscluie caroor evssions eduttion of

557, by O 2025 from C¥ 2021
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The Group made further significant progress with its KSls during the year:

= Underlying operating margin was 11.5% (H1:11.5%, H2: 11.6%), an increase of 0.6ppts on last year {FY 2021/22:10.9%). The
Group benefited from strong organic sales growth during the year with operating leverage through efficiency gains and
robust gross margins, and remains on track te achieve 13.5% in FY 2024/25. This target has now been raised to 15% in the
medium term.

= Sales beyond Eurcpe for the year remained at 40% of Group revenue with strong crganic growth in the US of 20% being
offset by a 6% organic reduction in Asian demand. This is expected 1o increase next year reflecting a full year's results of
the US-based Magnasphere (acquired in January 2023).

= Target market sales for the year increased by Tppt 1o 77% of Group revenue {Fy 2021/22: 76%). The target is 85%, which
includes the effect of incoming acquisitions which tend to have a lower proportion at the outset

= In Novernber 2022, we upgraded our carbon emissions target for Cy 2025 from a reduction of 50% cormpared with a base
in CY 2019 {cn a like-for-like intensity basis) to an absolute reduction of 5% from a base in CY 2021 This is on the path to
achieving net zero by CY 2030 for Scope 1 & 2 [SBTi aligned) and by CY 2040 for Scope 3 For CY 2022, carbon emissions
had reduced by 35% on an absclute basis since 2021, and by 66% on a like-for-like intensity basis since Cy 2019,

Key Performance Indicators

FY14 FY18 FY19 FY20 Fy22' FY23 Annual Target

1. Sales growth
CER 17% N4 14% 8% 27% 15% well ahead
Organic 3% % 10% 5% 14% 10% of GDP
2. Underlying EPS growth 20% 6% 22% N% 20% 20% =10%
3. Dividend growth 10% &% 6% 6% 6% 6% Progressive
4. ROCE? 15.2% 13.7% 15.4% 16 0% 14.7% 15.9% >15%
5. Operating profit conversion® 100% 85% 93% 106% 101% 94% =85% of underlying
operating profit
6. Free cash conversion? 4% 104% 102% 95%  =85% of underlying net

profit

v 2021122 shown as growtn cver the pre-Cov d year FY 2012/2C as th's reflects the actual ongoing growin of the business
¢ @ ncresse 1A tho H1 2019/20 interim dividend, a firal dividend was nort proposed for By 2019/20 due to Covid

* o Definea i note & of the financia statements

Underlying operating cash flow
for the year increased by 47%

to £48.6m with operating profit
conversion inta cash of 94% and
free cash conversion of 95%, both
ahead of our 85% targets despite

The proposed final dividend is "
being increased by 6%, continuing

our prograssive poficy whilst

providing for a higher proportion

of investment in acguisitions from
internally generated resources. This

The Group alse made further .
significant progress towards its KP|s
during the vear:

= Organic sales increased by 10% this
yvear of which approximately 5% was

related to volume and mix effects,
4% 10 price and 1% to a cne-off
increase in semiconductor pass-
through costs. Since FY 2017/18,
crganic sales have grown by c10%
per annum on average, illustrating
the strong through-cycle organic
growth of the business

Underlying EPS increased by

20% from 29.4p last year to 352p
this year and by 25% CAGR since
FY201718, excluding the Covid year.

pregressive policy has seen a more
than doubling of the dividend per
share since 2010, whilst dividend
cover on an underlying basis
increased to 3x for the year.

ROCE for the year was 15.9%, 1 2ppts
higher than last year (FY 2021/22:
14.7%) The increase follows strong
growth in profitability during the
year and the delivery of operational
efficiencies.

strong arganic sales growth. Over
the last ten years, both underlying
operating cash conversion and
free cash conversion have been
consistently well over 90%,
reflecting the tight management
of working capital and expenditure
through the economic cycle
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STRATEGIC AND
OPERATIONAL REVIEW

Divisional Results

The divisiona! results for the Croup for the yvear ended 31 March 2023 are set out and reviewed below.

FY 2022/23 FY 2021/22

Underlying Underlying
operating operating Reported CER  Organic
Revenue profit' Revenue profit’ revenue revenue  revenue
£rn £m Margin £m £m Margin growth growth Growth
ME&C 280.8 38.4 13.7% 2347 298 12.7% 20% 16% %
S&C 168.1 256 15.2% 1445 233 16.1% 16% 14% B%

Unallocated {12.2} mm=
Totatl 448.9 51.8 n.5% 3792 414 10.9% 18% 15% 0%

Urderiying operatng orofit oxcludes acquisition-related casis

Magnetics & Controls Division
(“M&C")

The M&C division designs,
manufactures and supplies highly
differentiated magnetic and power
components, embedded computing
and interface controls, all for industrial
applications, through eight businasses
operating across 17 countries. Mast
products are manufactured in-

huuse at one of the division's 20
manufacturing facilities, with its
principal ones being In China, India,

Mexico, Poland, Sri Lanka and Thailand.

Geographically, 6% of sales are in the
UK by destinatior, 51% in the rest of
Eurape, 21% in North America and 22%
in Asia.

Our largest facility In Sri Lanka
accounts for around 6% of Group
sales. Despite the well-publicised
econaImic issues in the country,

the facility continued 1o operate at
expected output levels throughout
the year with the Group providing
support to local employees in the form
of allowances for the higher cost of
living, transportation and commmuting
support and. for a short pericd, farnily
food parcel support Economic issues
have now eased following the IME
support package. Constructian has
also commenced in Kerala, India, of a
new larger production facility, which
will supersede our existing plant there
next year. US production in California

has now largely been moved to Mexico!

production in Arizona will also move

to Mexico in the new financial vear
Capacity has alsc been expanded in
the UK to support future growth with a
new facility in Newark

Crders remained at a high level,

albeit 9% CER lower year-on-year at
£263.9m versus a very strong pror year
comparator, with a book-to-bill ratio of
0.96:1 (being orders divided by sales),
This, together with a strong order book
at the outset of this year, resulted in
sales growing by 11% organically, with
good levels of organic growth across all
regions except China. Sales in the UK
grew arganically by 22%, with Europe
growing by 10% and Narth America by
21%. whilst Asia reduced by 12% due

to a 25% organic reduction in China

as a result of renewable wind energy
demand slowdown, supply chan
bottlenecks and customer production
movernents, Sales in India grew by 2%
for the year. with a very strong first half
being offset by a slower second half.
2% of crganic growth was as a result

of one-off Increase in semiconductor
costs passed through to customers
that have been categaorised for
reporting purposes as sales (H1: £2.9m;
H2: £21m)

Combined with a 5% sales increase
from acguisitions, overall sales
increased by 16% CER. including

the impact of translaton from a
weaker Sterling on average. reported
divisional revenue increased by 20%
to £280.8m (FY 2021/22: £234.7m).
This was achieved despite ongoing
supply chain headwinds, in particular
semiconductor shortages which
delayed sales in two businesses
within the division, These headwinds
eased during the second half and are
now maostly resobved with availability
at required levels and lead times
returnad 1o near norrmal levels,

Underlying operating profit of £38.4m
was £7.5m (+24%] higher than iast year
at CER and £8.6m (+29%) higher cn a
reported basis (Fy 2021/22. £29.8m).
The underlying operating margin of
137% was Tppt higher than last year
{FY 2021/22:127%), reflecting the
positive effect of organic growth,
robust gross margins and strong
operating efficiencies

Sensing & Connectivity Division
{“S&C™}

The S&C division designs,
manufactures and supplies highly
differentiated sensing and connectivity
camponents for industrial applications
through 14 businesses operating
across nine countries. The majority

of the products are manufactured
in-house at one of the division’s 12
manufacturing facilities, with its
principal ones being in Hungary, the
Netherlands, Norway, Slovakia, the

UK and the US. Cecgraphically, 20%

of sales are in the UK by destination,
46% 1IN the rest of Europe, 16% in North
Armerica and 18% in Asia. Further
capacity is being built in Germany.

As with the M&C division, orders of
£173.7m remained at historically

high levels despite the very strong
comparators of last year (FY 2021/22;
£173 1}, with a book-to-bill ratic of
1033 This, together with a record arder
book at the outset of this year, resulted
in sales growing by 8% organicaily.
with 5% organic growth across Eurcpe,
8% In the UK, 13% in North America
and 15% growth in Asia, driven by

a doubling of sales in China on the
back of strong renewable solar energy
demand.



Combined with a 6% sales increase
from acquisitions, overall sales rose
by 14% CER Including the impact of
translation from a weaker Sterling
on average, reported divisional
revenue increased by 16% to £168.1m
(FY 2021/22: £144 5m).

Underlying operating profit of £256m
was £1.7m (+&%) higher than last year
at CER and £23m (+10%) higheron a
reported basis (FY 2021/22: £23.3m).
The underlying operating margin of
15.2% was 02ppts lower than last year
(FY 2021/22:16.1%). reflecting increased
investment particularly across recantly
acquired businesses to upscale both

sales resource and back-office support.

Design Wins Driving Future
Recurring Revenues

Project design wins are a measure
of new business creation. By
working with customers at an early
stage in their project design cycle,
opportunities are identified for our
products to be specified into therr
designs, in turn leading to future
recurring revenue streams.

The Group has a strong bank of design
wins bullt up gver many years, creating
the basis for the Croup's strong
organic growth. During the year, new
design wins were registered with an
estimated lifetime value of £273m, an
increase of % over last year and with
89% being in our target markets.

Additionally, new project design
activity remains at a high level, being
broad-based across all target markets
and the total pipeline of ongoing
projects continues to be strong.

Earnings-Accretive Acquisitions
The businesses we acquire are
typically led by entreprensurs who
wish to remain for a period following
acquisition. We encourage this as it
helps retain a dynamic, decentralised
and entrepreneurial culture. The
market remains highly fragmented
with many cpportunities to acquire
and consolidate.

We acquire businesses that are
successful and profitable with good
growth prospects where we invest for
growth and operaticnal performance
development. According to the
circumstances, we add value in some
of or all of the following areas:

Strategy, sales and products:
. Developing the longer-term
strategy of the business;

= Internationalising sales channels
and expanding the customer base,
inctuding via cross-sefling initiatives
and focusing sales development
onto target market areas;

» Increasing focus on opportunity
generation,

« Developing and expanding the
product range;

s Developing and implementing
sustainability initiatives.

People management:

= Investing in management capakility
('scaling up');

= Peer networking and collaboration;

= Successich planning and
manageament transition.

Investment:

« Capital investment in
manufacturing and infrastructure;

s Improving manufacturing and
infrastructure efficiency:

. Expansion through further
acquisitions.

Controls and support:

= Implementing robust financial
controls;

= Finance and related support, such
as treasury, banking, legal, tax and
insurance;

»  Risk management and
internal audit;

= Sustainability initiatives such as
energy audits, carbon emission
reductions and ISC standards
accreditation.

The Croup has acquired 21 design

and manufacturing businesses over

the last 12 years, with Group revenues

increasing to £449m in FY 2022/23

from £10m in FY 2009/10. During
the year, the Croup completed two

acgquisitions:

i. Magnasphere, a US-based designer
and manufacturer of magnetic
sensors and switches for industrial
electronic applications, for a cash
consideration of $22m (£181m) on a
debt free, cash frec basis

i COT, a UK-based designer and
manufacturer of custormised
plastic enclosures for electronic
componentry, for a cash
consideration of £50m on a8 debt
free, cash free basis.

Acquisition spend was lower this year
than previous years, reflecting the

Group's disciplined pricing criteria in
an envircnment of elevated vendor
price expectations. As company

valuations are becoming more realistic,
we expect transaction activity to

increase.

Joday sibajel
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STRATEGIC AND
OPERATIONAL REVIEW

The Group lcoks to acquire high quality
businesses with long-term growth
prospects and to pay a price that
reflects this quality, whilst generating
good returns for shareholders.

The Group's operating model is

well established and has facilitated
the smooth integration of acguired
businesses. Through a combination
of investment in efficiency and
leveraging of the broader Group's
commercial infrastructure, the 17
businesses acquired since 20711 and
owhed for at least two years delivered
a return on investment ("EBIT ROL™
of 214% this yvear, an increase of 3ppts
over last year.

Summary and Outlook

The Group has made further good
progress towards our medium-taerm
goals with excellent sales growth and
significant operational efficiencies,
resulting in 20% growth in underlying
earnings per share.

We continue to focus on generating
organic growth in high momentum,
sustainable markets, enhanced by
earnings-accretive acquisitions, whilst
reducing our carbon footprint. Our
carbon emissions have reduced by 35%
in abselute terrms since CY 2021 and

in Novemper 2022 we announced our
target 1o reach net zero by 2030,

The new financial year has started well
with continued organic sales growth
over last year. The order book remains
at a higher than expected level, in line
Wwith last year. providing good visibility
of demand. As previously guided, the
order book has been normalising
from the record level in September
2022 and. as expected. thistrend is
continuing in the new financial year as
alobal supply chain lead times return
to normal.

discoverlE is well pasitioned in

a changing world. Our products

are designed-in and essential in
custormers' appiications whilst
arnounting to only a srmall proportion
of their overall spend, providing us with
revenue visibility and stable margins.
Additicnally, our broad international
footprint enables us to respond quickly
to regional production movements.

The discoverlE business model has
proven to be very resifient through
difficult market conditions. With

a strong pipeline of acquisition
opportunities and a robust balance
sheet, the Group is well positioned to
rmake further good progress

Nick Jefferies
Croup Chief Executive

7 June 2023
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“Underlying operating
profit increased 25%
to £51.8m, with strong
free cash flow up 51%."”

Simon Gibbins
Group Finance Direotor

Revenue and Orders

Croup sales of £448.9m were 10% higher than last year organically (FY 2021/22:
£379.2m) of which Tppt relates to increase in sermiconductor costs passed
through to customers that have been categorised for reporting purposes as
sales (HY): £29m; H2. £21m) and with acquisitions (CRL, Antenova and Beacon
acguired last year, plus COT and Magnasphere acguired this year) adding 5%,
Croup sales increased by 15% CER. A weaker Sterling on average during the year,
particularly compared with the US Dollar, increased sales by 3% on translation for
a tota! growth in reported Croup sales of 18%. Croup sales increased by 2% from
£222.6m inthe first half of the year 10 £2263m in the second half,

FY £y
Continuing Revenue £m 2022/23 2021/22 %
Reported sates 448.9 3792 18%
FX transiation impact 102
Underlying [CER) sales 448.9 3894 15%
Acquisitions & disposals [14.9) 57
Organic sales 434.0 3951 10%

Sales this year were driven by continued healthy order levels, together with a very
strong order book, which began 1o norrmalise as expected through the second
half of the year having reached a record high of £257m at 20 Septemnber 2022
Croup orders for the yeaar were £437.5m, reducing by 9% organically against a
very strong prior year comparator (i1ast year orders grew by 36% organically and
by 32% organically compared with the pre-Covid year FY 2019/20 as customers
increased and extended their order books in response to strong demand and the
tight global supply conditions).

The book-to-bill ratio for the year was 0.97:1 and. accordingly, the order book
remained at a simmilar level to last year at £223m {31 March 2022 £224m). up 81%
CER compared with two years ago.

Group Operating Profit and Margin

Croup underlying operating profit for the year was £51 8m. a 25% increase on last
year (FY 2021/22 £41.4m), 20% higher at CER, delivering an underlying operating
rmargin of 11.5%, 0 6ppts higher than last year (FY 2021/2210.9%). with 15% in the
first half of the year (H12021/22: 10.3%) and 11.6% in the second half (H2 2012/22
1.4%)

Repaorted Group operating profit for the year (after accounting for the underlying
adjustrrnents discussed below) was £34 6m. 66% higher than last year [FY 2021/22
£209rm), linked to hugher underlying operating profits and lower spend on
acquisitions and disposals during the year



FY 2022/23 FY 2021/22

Operating Net Finance Profit Operating  Net Finance Profit
£m Profit Cost before tax Profit Cost before tax
Underlying 51.8 {5.5) 46.3 4.4 (38) 376
Underlying adjustments
Arnortisation of acquired intangibles {15.8) - (15.8) (14.0) - (14.0)
Acquisition and disposal expenses (1.4) - (1.4) (&5) (6.5)
Reported 34.6 (5.5} 29.1 209 (3 8) 171

Underlying operating profit growth has been achieved through a combination of organic growth, efficient operational
execution and acquisitions.

£m Underlying Operating Profit
FY 2021/22 414
Crass profit on sales growth 127
Organic gross margin 36
Investment in operating costs (2.2)
Organic profit growth — operations 485
Investment in Head Office (Q.5)
Profit from acquired companies 22
Foreign exchange impact 16
FY 2022/23 51.8

More than three quarters (£6.6m) of the incremental operating profits in the year at CER were generated from arganic
sales growth of £33.9m at CER, excluding the £5m increase in semiconductor costs passed through to customers that
have been categorised for reporting purposes as sales. This resulted in a strong drop through ratio of 19% (being organic

profit growth as a percentage of organic sales growth) deriving mainly from scale and internal efficiencies. During the year,

there was further investment in operating expenditure of 9% across both divisions 1o support future organic growth. Gross
margins remained robust and ahead of last year organically reflecting the high value-add nature of our preducts,; this is
despite ongoing inflationary supply chain headwinds.

Acquisiticns in the last two years - CPI, Antenova and Beacon acquired last year, together with CDT and Magnasphere
acquired this year - contributed £2.2m of underlying operating profit.

Sterking weakened during the year by 12% compared to the US Dollar and by 2% compared to the Eurc while strengthening
by 2% against the three Nordic currencies. This gave rise to an increase in underlying cperating profits on translation of
£1.em.

Underiying Adjustments
Underlying adjustments for the year comprise the arnortisation of acquired intangibles of £15.8m (FY 2021/22; £140m) and
acquisition and disposal expenses of £1.4m (FY 2021/22: £6.5m).

The £1.8m increase in the amortisation charge since last year to £15.8m relates to the annualised amortisation of the
intangibles for Beacon and Antenova, which were acquired towards the end of the first half last year plus the amortisation
of intangibles for this year’s acquisitions {(Magnasphere and CDT} The amortisation charge for next year for existing
businesses is expected to be at a similar level.

Acqguisition & disposal expenses of £1.4m comprise £1.8m of costs associated with the acquisitions during the year of CDT in
June 2022 and Magnasphere in January 2023, and accrued contingent consideration costs relating te acquisitions of £1.5m,
partly offset by a £1.5m receipt frem an insurance contract of CPI (acquired in May 2021) which was cashed-in during the
year and a £0.4m credit relating to the disposal of Acat BFi last year.

Financing Costs

Net finance costs for the year were £5.5m (Fy 2021/22° £2 8m) and include a £0.6m charge for leased assets under IFRS 16
(FY 2021/22. £0.6my) and £0.6m charge for amortised upfront facility costs (FY 2021/22. £0.4m). Finance costs related to our
banking facilities of £4 3m [FY 2021/22: £2.8m) reflect increased Interest rates during the year from near zerc at 31 March
2022 with Sterling base rates rising to 4.25% at 31 March 2023, US Dollar federal rates to 5.25% and EU rates to 3.5%.

Financing costs are expected to increase next year with higher base rates still forecast by the market for all three currencies,

plus the annualisation of last year's rate rises.
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Underlying Tax Rate
The underlying effective tax rate ("ETR") for the year was 25.3%, marginally higher than last vear's rate (FY 2021/22' 25.0%) due
to profit mix towards higher tax territories.

The overall ETR was 27% (FY 2021/22: 43%). This was higher than the underlying ETR due to there being no tax relief on
acquisition-related expenses (within underlying adjustments above). The overall ETR was much higher last year due to the
ETR on intangibles being impacted by the planned increase in the UK corporate tax rate from 19% to 25% from 1 April 2023,
resulting in a oné-off increase in the deferred tax liability {3 non-cash itern).

FY 2022/23 FY 2021/22
£m PBT ETR PBT ETR
Croup underlying 46,3 25% 376 25%
Amortisation of acquired intangibles (15.8) 20% {(14.0} 9%
Acquisition and disposal expenses (1.4) 57% [6.5) 2%
Total reported 291 27% 171 43%

Group Profit Before Tax and EPS

Underlying profit before tax for the year of £46.3m was £87m higher (+23%) than last year (FY 2021/22: £37.6m), with
underlying EPS for the year increasing by 20% to 352p [FY 2021/22: 29 4p). The increase In underlying EPS was lower than
the increase in underlying profit before tax due to the issuance of new equity in September 2021, increasing the number of
fully diluted shares by 3% to 98.3m shares (Fy 2021/22: 95.8m shares) and a marginally higher tax rate.

FY 2022/23 FY 2021/22
£m PBT EPS PBT EPRPS
Underlying 46.3 35.2p 376 29.4p
Underlying adjustments
Amortisation of acquired intangibles (15.8) {14.0)
Acquisition and disposal expenses 1.4) [©.5)
Reported (continuing operations) 29.1 21.7p 171 1C1p

After the underlying adjustments above, reported profit before tax for continuing opcrations was £291m, an increase of
£12.0m (+70%) compared with last year (FY 2021/22: £171m). With the reported effective tax rate for the year of 27% being
much lower than last year's rate of 43% (for the reasons menticned above), the resulting reported fully diluted earnings per
share for continuing operations was 21.7p, 11.6p higher than last year {(FY 2021/22:101p).

Last Year's Disposals

Last year, the Croup disposed of the Acal BRI and Vertec SA distribution businesses which together were treared for
accounting purposes as a discontinued operation. in accordance with IFRS 5, net profits {profit after tax or "PAT") of the
discontinued operation last year was shown separately to the results of the continuing operations.

FY 2022/23 Fy 2021/22
£m PAT EPS PAT EPS
Continuing cperations (reported) 213 21.7p 97 101p
Discontinued operations {reportad) 15.5 e2p
Total operations {reported) 2.3 21.7p 252 26.3p

Working Capital

Working capital at 31 March 2023 was £62.4m, cguivalent 1o 15.2% of second half annualized sales at CER. This is 1 3ppt lower
than at 20 September 2022 when working capital was £74.7m, equivalent 10 16 5% of first half annualised sales following
reductions in inventory levels, which had increased in order to secure supply. This remains 1 3ppts higher than last year
when working capital was £57.2m, equivalent 10 13.9% of second half annualised sales linked to some elevated inventories
still rermaining.

Working capital KPIs have remained robust with debtors days of 45 (two days fewer than last vear). creditor days of 80 {in
line with last year) and stock turns of 2.2 (02 turn lower than last year but O 2 turns higher than at 30 September 2022)

ROCE for the year {return on capital employed, as defined in note & 1o the financial staternents) was 159%, up 1.2ppts on last
year driven by increased profitability and operating efficiency. This is ahead of cur target tc achieve a ROCE of at least 15%.



Cash Flow
Net debt at 31 March 2023 was £42 7m comparad with £30.2m at 31 March 2022 The moverments in net debt during the

year are surmmarised as fotlows:

FY 2022/23 FY 2021/22

£m

Opening net debt at 1 April {30.2) (472}
Free cash flow (see table below) 33.0 218
Acguisition and disposals (30.6) (49.2)
Equity Issuance (net of taxes) (0.6) 526
Dividends {10.5) (9.4)
Foreign exchange impact (3.8) 12
Net debt at 31 March (42.7) (30.2)

Net acquisition & disposal-related costs of £20.6m in the year comprised acquisitions of CDT in June 2022 for £50m and
Magnasphere in January 2023 for £18.5m (both on a debt free, cash free basis) together with £6.4m on earnout payments in
respect of Cursor and CPI. Additionally, there were £2.2m of expenses associated with acquisitions and disposals during the
year, partially offset by a £1.5m receipt fram an insurance centract which was cashed-in during the year.

Dividends of £10.5m paid during the year weare 12% higher than paid in the previous year {FY2021/22: £9.4m) following a 6%
increase in the final dividend declared last year and a 6% increase in equity following the share issuance in September 2021
at the time of the Beacon acguisition,

Sterling weakehed significantly during the year, in particular, compared to the US Dollar. Based on the closing rates at
31 March 2023 compared with the rates at 31 March 2022, Sterling fell 6% compared to the US Dellar and reduced by 4%
against the Euro. With the Group's policy boing to hold nel debt in currencies linked to the currency of its cash flows,
currency-held debt increased on translation, partially matching the increase in underlying EBITDA that arose, in order to
protect the gearing of the Croup.

Underlying operating cash flow and free cash flow for the year (see definitions in note 6 to the financial staterments)
compared with last year are shown below:

£m FY 2022/23 FY 2021/22
Underlying profit before tax 46.3 376
Net finance costs 5.5 38
Non-cash itermns 14.6 12.5
Underlying EBITDA 66.4 539
Lease payments (5.8) {51
EBITDA (incl. lease payments) 60.6 48.8
Changes in working capital (8.4) (10.2)
Capital expenditure (5.6) {55])
Underlying operating cash flow 48.6 331
Finance costs (5.0) {3.2)
Taxation {9.0) {6.2)
Legacy pensions (1.6) {19)
Free cash flow 33.0 218

Underlying EBITDA of £66.4m was 23% higher than last year (FY 2021/22: £53.9m) reflecting strong organic sales growth
combined with contributions from the five acquisitions made over the last two years.

During the year, Group working capital increased by £6.4m, supporting strong organic sales growth and to secure inventory
supply where necessary. This is £3.8m below last year's increase [FY 2021/22: £10.2m).

Capital expenditure of £5.6m was invested during the vear in line with last year (FY 2021/22: £5.5m) including capacity
expansions in the UK and Germany, various new production line extensions, ERP upgrades and ESG initiatives e.g.
additional solar panels in Sri Lanka - the largest Croup facility - and in Thailand.

£486m of Underlying operating cash flow was generated in the year up 47% on last year (FY 2021/22: £331m) representing
94% of underlying operating profit, ahead of cur 85% target. Over the last nine years, the Group has consistently achieved
high levels of cash conversion, averaging well in excess of 20%.
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Finance cash costs of £50m were £18m ahead of last year on the back of higher average interest rates, while corporate
income tax payments of £90m were £2 8m ahead of last year, reflecting higher profitability.

Free cash flow (being cash flow before dividends, acquisitions and equity) of £33.0m was generated in the year up 5% on
tast year (Fy 2021/22: £21.8m) being a free cash cornversion of 95% of undertying earnings, again ahead of our 85% target.

Banking Facilities

The Group has a £240m syndicated banking facility. which now extends to June 2027 following the exercise by the Group
irn May 2023 of an option to extend the facility by a further year. {irm addition, the Group has an £8Gm accordion facility which
it can use to extend the 1otal facility UG 10 £320m. The syndicated facility is available both for acquisiticns and for working
capital purposes, and comprises seven lending banks,

wWith net debt at 31 March 2623 of £42.7m, the Group's gearing ratio at the end of the year (being net debt divided by
underlying EBITDA as annualised for acquisitions) was 07x. With our target gearing range being between 1.5x and 2.0x,
there is plenty of funding capacity for future earnings accretive acguisitions,

Balance Sheet

Net assets of £303.6m at 31 March 2023 were £13.2m higher than at the end of the last financial year {31 March 2022: £290.4m)
The increase primarily relates to the net profit after tax for the vear of £213m partially offset by dividend payments this year of
£10.5m. The movement in net assets is summarised below:

£m FY 2022/23
Net assets at 31 March 2022 290.4
Net profit after tax 213
Dividend paid (10.5)
Translation of net assets 0.7
Loss on defined benefit scheme (0.9)
Shares issued s 2]
Share-based payrments (incl tax) 25
Net assets at 31 March 2023 303.6

Defined Benefit Pension Scheme

The Group's IAS 12 pension asset, associated with its legacy defined benefit pension scheme, decreased during the year by
£0.4m from £2.7m at 31 March 2022, to £2.3m at 31 March 2023, The key drivers were the increase in corporate bond yields,
together with an annual payment made during the year of £1.6m, partly offset by increases in future inflation expectations.

Risks and Uncertainties

The principal risks faced by the Croup are covered in more detail in the Sroup's Annual Report, which will be published
shiortly. These risks comprise: the economic environment, particularly linked to the gec-political Issues arising from the
ongaing Ukraine conflict; inflaticnary headwinds and rising interest rates; the performance of acguired companies, climate-
related risks, loss of major custorners or suppliers, technological changes: major business disruption; cyber security, loss of
key personnel; inventory obsolescence; product liability, liquidity and debt covenants,; exposure to adverse foreign currency
movermnents, and non-cormpliance with legal and regulatory requirements.

The Board reviewed the Group's principal risks and the mitigating actions and processes in place during the financial year,
giving specific consideration to the impact of the Ukraine conflict and inflationary headwinds. The Board view that risks
associated with the macroeconomic environment and supply chain for existing and acquired businesses has increased
during the financial year with no material change to the refative importance or quantum of the Group's other principal risks.

The risk assessrment and review are an ongoing process, and the Board will continue to manitor risks and the mitigating
actions in place, The Croup's risk management processes cover identification, impact assessment, likely occurrence and
mitigation actions, where practicable. Some level of risk, haowever, will always be present The Group is well positioned to
manage such risks and uncertainties, if they arise, given 1ts strong balance sheet. commutted banking facitity of £240m and
the adaptability we have as an organisation

Simon Gibbins
Croup Finance Director

7 June 2023
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OUR ENGAGEMENT
WITH STAKEHOLDERS

The Group considers it important to engage with our various

stakeholder groups in a proactive and constructive manner and

the below provides a summary of the ways in which we do so.

Why it is important to engage

Stakeholder key interests

Ways we engage

Our people

Employee engagement is critical
10 our success. We work to create
a diverse and inclusive workplace
where employees can reach their
full potential. Engaging with our

employees ensures we can retain
and develop the best tatent.

Health and safety

Roward

Career opportunities
Employee engagemaent
Training and development
Well-being

Reputation

Employee surveys
Regular town hall meetings

Board and Group management visits
to operating companies

Annual performance evaluations
wWorkforce advisory panel
Newsletters

Employee events

Social media

Apprenticeship and graduate
programmes

Recognition and reward

Our operating businesses
We operate in a decentraiised
model where our operating
businesses are empowered

to innovate and grow, and
decisicn-making takes place
inthe frontline and close to
customers. Qur companies are
key stakeholders of the Group and
are vital for our growth strategy.

Operational and financial
performance

International expansion
Capital investrment
Collaboration

Strategic guidance

Regular business reviews
Regular site visits
Company management forums

Supportin specialist areas, such as
tax, legal and cornmercial

Sustainability workshops

Customers

Understanding the needs of our
custormers allows us to provide
application-specific products
which both add value and
differentiate our customers from
their competitors. We engage
with cur customers to build
trusting relationships from which
we can mutually benefit.

Safety, quality and reliability
Competitivencss

Qur availability and responsiveness
Relationship

Compliance

Convenience

Range of products

Customer visits, telephone calls,
engineering visits

Participation in industry forums
and events

Social media and commercial
websites

Contract negotiation,
implementation and management
of ongoing relationships

Customer audits of our
manufacturing facilities

Customer-specific events

Ceographical footprint allows us 1o
meet customers in theair locations

Satisfaction surveys

Suppliers

Qur external supply chain and
our suppliers are critical to our
performance. We engage with
our suppliers to build trusting
relationships from which we can
mutually benefit and to ensure
that they are performing to

our standards and conducting
business to our expectations.

Quality management
Cost-efficiency

Long-term relationships
Responsible procurement, trust
and ethics

Technological advances, including
digital solutions

Joint customer visits
Supplier audits
Employee training
Regular business reviews

Ceographical footprint allows smaller
suppliers to operate globally

Logistics efficiencies

Supplier conferences




Why it is important to engage

Stakeholder key interests

Ways we engage

Shareholders

To understand their requirements
and generate returns and value.
We ensure that we provide timely
disclosures and fair, balanced

and understandable information
to Shareholders and investment

s Crowth

s Financial performance and
economiIc impact

= Governance and transparency
» Operating and financial information

v Confidence in the Group's leadership

Regular market updates
Investor presentations
Individual meetings
INvestor rcadshows

Corporate website, including
dedicated investor section

analysts and work to ensure that = Dividend growth
they have a strong understanding

of our strategy, performance,

culture and ambition.

» Shareholder consultations
» Annual reparts

» Annual Ceneral Meetings
= Capital Markets Days

s Investor conferences and roadshows

Global communities s Local operational impact »  Charitable donations and volunteering
We support communities and » Health and safety and environmental = Corporate and operating company

groups local and refevant to our
operations and consider the
environmental and sccial impacts
of our operations,

performance

websites
»  Local environmental initiatives

The Croup promotes policies and procedures acress the

Group that consider the interests of the Group's employees,

the need to foster reasonable business relationships with
suppliers, customers and others, the impact of the Group's
operations on its workforce, the community and the
environment, and the maintenance of high standards of
business conduct. Our policies and procedures include the
following:

. Sustainability Policy

= Anti-bribery and corruption

s Business ethics

= Health and safery

= Whistleblowing

»  Board Diversity Policy

s Supplier Code of Conduct

» Conflict Minerals Policy

= Environmental Policy

» Human Rights Policy

n Croup Tax Strategy

Day-to-day responsibility for implementation of these
policies {other than the Board Diversity Policy) is delegated
to the management of discoverlE's operating companies,
under the supervision of the Group Management
Committee Where appropriate, the Group policies

and procedures are supported by the local operating
companies' policies, all within a framework established by
the Board and Group Management Committee, intended

to ensure that we operate as a Group to the highest
standards.

The Group also has due diligence processes in place to
support the ongoing assessment and management of
risks associated with both existing and newly acquired
companies and the development of relationships with new
suppliers.

These include site visits by both executive and non-
execUtive management, meetings with customers and
suppliers and, where relevant, asking our supplicrs 1o
confirm compliance with Group policies.

Management is committed to environmental, social and
governance affairs in its actions, and endeavours to show
due respect for human rights and works to high standards
of integrity and ethical propriety.

As an international organisation, discoverlE takes account
of cultural differences between the various territories in
which it operates discoverlE's values are essential to how
it operates and to the long-term success and growth of
the Group.

discoverlE believes that who we are and how we behave
matters not only to our emplovees but also the many other
stakeholders who have an interest in our business In the
last three years, none of our staff have been involved in any
matters involving bribery or corruption, and no disciplinary
action taken against any person who reported any
whistleblowing issue.

Stakeholder engagement remains vital to building

a sustainable business and we interact with many
stakeholders at different levels of the Group. Engagementis
carried out by those most relevant to the stakeholder group
or issue. The table on pages 46 and 47 identifies some of
our stakeholders and how discoverlE engages with them.
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SECTION 172 STATEMENT

The Board of discoverlE Group plc takes seriously its duties

to act in accordance with legal requirements and appropriate
business and ethical standards. This includes fulfilling the
duties described in Section 172 of the Companies Act 2006
(the “Act’).

Section 172
Duty to promeote the success of the company

Adirector of a company must act in the way they consider, in good faith, would be most likely to promote the success of
the company for the benefit of its members as a whole, and in doing so have regard {amongst other matters| to:

The likely consequences of any decision in the long term;

The interests of the company's employees;

The need to foster the company’s business relationships with suppliers, customers and others:

The impact of the company's operations on the community and environment,

The desirability of the company maintaining a reputation for high standards of business conduct; and

The need to act fairly as between members of the company

The information below describes how the [irectors have had regard to the matters referred to in Section 172 of the Actin

performing their duties and constitutes the Board's Section 172 Statement for the year ended 31 March 2023, This section is

incorporated by reference into the Strategic Report,

Section 172 of the Companies Act
2006 (the “Act”)

The discoverlE Beoard’s response

Long-term decision-making
(s.172{a)}

The Board delegates day-to-day
management and decision-making
1O its senior management team,

but it maintains oversight of the
Company's performance, and reserves
10 itself specific matters for approval,
including the strategic direction of the
Group, acquisitions and disposals and
entering into material contracts above
set thresholds.

The Board meniters performance
against strategy and that decision-
making is appropriate by receiving
regular updates, both in Board and
Committee meetings and at other
intervals, as appropriate.

Processes are jn place te ensure

that the Board receives all relevant
information to enable it to make
well-judged decisions for the long-
term success of the Company and its
varicus stakeholders.

In FY 2022/23, the Board:

Established a new Sustainability Committee with effect from the start of

FY 2022/23. This new Committee has dedicated responsibility for considering
the Group’s response to ESC matters and to sustainability in general.

Considered a number of acquisition proposals The Board only approves such
a transactign if it is satisfied, after full consideration, that it meets the Section
172(1) requirement that it is most likely to promote the success of the Company
for the benefit of its members as a whole, and it considers the value forecasted
1o be added to the Group by an acquisition, over a defined future period. This
judgement is recorded, During the year, the Board approved the acquisitions
of COT (July 2022} and Magnasphere {January 2023},

Received presentations on specific business areas and, through ongaing
discussion with business leaders, determined strategic priorities for a three-
year period, and the development of robust supporting operating plans.

Agreed the Group's principal risks, considered ermerging risks and received
regular risk managernent and internal control reviews throughout the year

Set annual budgets and capital allocation and oversaw business performance
against targets. enabling the Board to confirm the Company's outlook for the
vear ahead, the going concern staternent and its longer-term viability




Section 172 of the Companies Act

2006 (the “Act™) The discoverlE Board's response

Employee interests In FY 2022/23, the Board:

{s.172(b))} Received updates on the impact on staff of global inflation and specific local
The success of the Group depends issues affecting their livelihoods (such as the economic situaticn in Sri Lanka).

upon a highiy-skilled and motivated
workforce, an entreprencurial

and innavative culture, set within
structures that provide fairness for all.

Continued to operate a Workforce Advisory Panel, to ensure that the
communications between the Board, Group Management Commitlee,
individual operating companies and Group staff were optimised. Beard
members and representatives from the Group Management Commiittec also
visited a number of sites to meet with staff.

Reviewed Board and Senior Management diversity and succession,
remuneration and employment relations and arrangements across the Group.

Relations with external parties In FY 2022/23, the Board:

{s. 172(c)) Regularly considered the marketplaces within which the Group's customers
The Group works with a huge number  operate and the challenges Lhey face, and opportunities available. This helped
and variety of customers, suppliers shape the way in which resocurces were allocated in order to ensure that the
and other third parties. it is of great Group was well positioned to meet customer needs.

importance that relations with those
parties are appropriate.

Community and environment In FY 2022/23, the Board:

(s. 172{d)) Continued its focus on environmental social and governance matters and, in
Wherever the Group operates, it forms  particular, established a new Sustainakility Cornmittee, further details of which
a part of its local community and can be found in the Sustainability Report on pages 67 to 68.

more broadly, séeks to ensure that 7t
provides a postitive contribution to the
environment.

Continued its support for the Community Foundation for Surrey.

Reputation for high standards In FY 2022/23, the Board:

of business conduct {s.172{e}) Receivad regular reports from the Group Risk Manager designed to
The Board is responsible for strengthen governance and compliance, integration of new and recent
developing a corporate culture across acquisitions into the Group, and the identification and management of
the Group that promotes integrity existing and emerging risks.

and transparency. It has established
comprehensive systems of corporate
governance which promaote corporate
responsibility and ethical behaviour.

Approved the Company's Modern Slavery Act Statement.

Acting fairly as between In order to do this, the Board:
members of the Company Maintains close relations with its main Shareholders through regular dialogue,
(s172(f)) both after the publication of fullyear and half-year results, and on an ad hoc basis.

The Board aims to understand the
views of Shareholders and always to
act in their best interests.

Approved value-enhancing acquisitions, COT in July 2022 and Magnasphere in
January 2025

Receives Investor Relations updates at every Board meeting and direct
feedback from investors during specific consultation exercises and on
publication of trading results and updates.

Other key activities
= The Board met regularly throughout the year and, in the year ended 31 March 2023, held six meetings. The Board's

agenda considers all relevant matters at scheduled meetings.

s As part of its reqular programme of Board activities, the Board also receves reports from the Group Chief Executive, the
Group Finance Director and the Group General Counsel & Company Secretary, keeping therm informed as to financial
and commercial performance and regulatory and legal affairs.
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SUSTAINABILITY
REPORT

Dear Shareholder,
Throughout the year, our sustainabiiity
inftiatives have continued 1o evolve,
guided by our overarching vision of
creating a positive impact on the
ervironment, socicty, and the econormy
We have made substantial strides in
addressing key environmental and
social challenges, while fostering
sustainable growth in line with our
stakeholders’ expectations. As we reflect
ar the past year’'s actievements and
challenges, | arm delighted to share with
you some key highlights of the progress
we have rade in the past year:

= We successfully reduced our Scope
1 & 2 carbon emission intensity by
66% on a like-for-like basis against
the CY2019 baseline, well ahead
of our target of achieving a 50%
reduction by 2025.

s We announced our net zero plan
and targets in Novermber 2022,
which will supplant the intensity
reduction target mentioned above,
We have already made good
progress this year, vwith overail
Scope 1 & 2 emissions for continuing
operations 35% lower than the
Cv2021 baseline.

»  Energy intensity for continuing
operations decreased by 18%,
despite two acguisitions. Now 58% of
our electricity Is from renewatile or
clean sources

= We completed the initial screening
of cur Scope 3 emissions and from
that have been able to identify those
areas that are most material to

the Group

“We create a positive
impact on the world
and people’s lives,
through our operations,
and by developing
innovative electronics
that contribute to
the UN Sustainable
Development Goals.”

Rosalind Kainyah, MBE
Chair of the Sustanability Comrmittes

s Significant progress was made on
150 45001 certification, with six
more sites gaining accréditation.
48% of cur workforce now work in
operations covered by this health
and safety standard, up from 5%
last year.

while we are proud of these
accomplishments, we recagnise that
there is always more work to be done
and our key priorities for the coming
year include the fellowing:

s \We will intensify our efforts to
reduce our Scope 1 &2 emissions
further, while refining our processes
for the collection of Scope 3
emissions data. During 2024, we
airm to develop a clear plan which
is afigghed with the Science Based
Targets initiative [SBTI} to reduce
our Scope 3 emissions towards
our target of being fully net zero
by 2040,

= We will continue to waork
towards IS0 45001 and 1SO 14001
accreditations at a number of
our sites, thereby increasing the
proportion of our workforce and
operations covered by these
standards.

= We will also continue to rmonitor
new and upcoming regulatory
developments, to ensure that we are
prepared for future requirerments.
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'want to bring your attention to the
Taskforce for Climate-related Financial
Disclosures ("TCFD") report this year. A
detailed scenario analysis of climate-
related risks and opportunities, and
their potential financial impact,

was carred out during the year, The
outcorme has reaffirmed our previous
view, which is that climate-related
risks are immaterial to the Group and
are likely to be outweighed by the
opportunities that climate change
prasents in our target markets.
However, we recognise that the
situation can change and that this will
need 1o be monitored, and possibly
reassessed, in the future. Read more
alzout this in the TCFD keport on
pages 66 o 86,

Although the Group has made huge
progress In its various sustainabi ity
initiatives. we are aware that there are
areas where our impact and processes
could be improved. For example:

Sustainability Covernance Framewiork
While the Board has responsibility for overseeing our approach to sustainability, the Sustainability Cormmittee is
specifically dedicated to more detailed consideration of sustainability strategies and policies, and oversees and monitors
practices and performance throughout the organisation. This is complemented by our wider governance structure as
outlined in the diagram below. For further details, please see page 68 of the TCFD Report.

Ltimate respon

As noted above, we are only starting
to understand the carbon emisstons
in our wider value chain {Scope 3)
and so this will be an area of focus
N coming years

Similarly, while a number of our
businesses are trying to increase the
level of recycled materials used in
operations, especially for items such
as packaging, our products still
typically reguire virgin raw materials
in their manufacture. This usually
derives from customer concerns
related to product safety and
performance requirements. This

is a classic example of potentially
conflicting FSG drivers —with
resource use on the one hand,

and safety and performance on

the other. We cannaot solve this
dilemma alone and look forward

to working with cur customers

and suppliers to try 1o improve our
collective performance in this area.

The Board
sibility for all Group operations, including sustainability |

» Finaily, as we build on existing data
collection processes, we will look to
increase the level of independent
verification and assurance provided
on that data.

Sustainability is an exciting and
fast-moving arga. We continue

to prepare ourselves to meet the
challenges it brings and to address
the opportunities it presents.  am
confident that our strong foundation,
dedicated team, and strategic focus
will enable us to navigate the evolving

sustainability landscape and drive both

sustainable growth and value creation
for all our stakehclders.

jloday sibajel
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SUSTAINABILITY

REPORT

As well as the general governance structures in place, as set out above, discoverlE has a range of Policies that it expects all
of its businesses to adhere to. These include the following (all available at www.discoverlEplc.com):

Policy Comment

Anti-Bribery & Corruption Policy =«

Board Diversity Policy ]

The Group has a zero telerance approach to bribery and corruption matters
and this is reflected in our Policy (which has been transiated into all of the
Group's predominant languages) and is supported through our giobal
training programme.

The Board adopted its first Diversity Policy in May 2021 and updated it in
May 2022, with revised targets in line with latest guidance

Business Ethics Policy .

discoverlE is commiitted to strong ethical values and good corporate
practice, and aims to conduct its operations on sound business principles
with trust, honesty and integrity This Policy provides a summary of those
principles.

Conflict Minerals Policy "

This Palicy seeks to ensure that none of the Group's operations are exposed
1o sourcing conflict minerals anywhere in its operations.

Environmental Policy ]

This Policy summarises the Group's overall environmental objectives
and focus.

Human Rights Policy =

Respect for the well-being of all people, staff, customers, suppliers and
other stakeholders alike is at the core of who we are and how we work
Treating people fairly, with dignity and respect is essential tc our long-term
SUCCESS.

Modern Slavery Statement -

discoverlE is committed to ensuring that no forms of modern slavery exist in
its business operations or supply chains

Supplier Code of Conduct -

This Code defines the Group's basic requircments of supplicrs and in
particular their responsibilities to their stakehclders and the environment.

Sustainability Policy .

This Policy outlines the Croup's commitment and pricrities on matters
considered important for the Group's long-term sustainatility

Group Tax Strategy .

We seek to minimise exposure to material tax risk, ensure that tax affairs
are managed efficiently, comply with tax laws in all jurisdictions and avoid
aggressive tax planning.

Whistleblowing Policy -

The Group encourages a "speak up” culture at all levels, if any kind of risk
exists or wrongdoing has gccurred. A secure and confidential hotline to
an independent third party is provided and has been made available and
advertised to staff at all Group locations.
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HOW WE CREA
POSITIVE IMPACTS

Sustainability is an integral part of our business.

We create a pos

impact on the world around us and people’s lives through both our
products and our operations. By creating innovative electronics and
focusing on four target markets - renewable energy, transportation
medical, and industrial & connectivity - we contribute to the UN
Sustainable Development Goals (“SDGs”). In FY2023, 77% of the
Group’s revenue was from the four UN SDG aligned target markets.

&
&

SUSTAINABLE
DEVELOPMENT

G ALS

GO0 HEALTK
ANDWELLBEING
—M/\v

Ensure healthy lives and
pramote well-being for all ages

We design and make products that
go into medical devices and systems.
such as ultrasound machinges and
defibrillators, contributing directly 1o
the health and weli-being of people.

The Group's sensing products are
used in onvironmental management
systemns, such as indoor temperature
monitoring and water treatment
plants,

Applicable markets:

@0

It is our responsibility 1o ensure that
our employees operate 1N a sate and
healthy working environment. £ach
of our cperating businesses conducts
health and safety refresher training
avery year, See page &5 for health and
safety performance

We have flexible anag hybrid working
which helps our employses achiave a
better work-life balance Qur trained
mental health first aiders provide

Ensure access to affordable,
reliable, sustainable and moadé
energy for all

Renewable energy is the target
market for both cur magnetics

and sensing products, We provide
transformers, switches, and sensors fo
wind and solar systems, supporting
the generation and distribution of
renewable and clean energy Our
products are versatile and can be
adapted for other types of renewable
eneargy.

Applicable markets:

@

We suppaort the growth of renevable
enargy generation by switching

to renewable energy tariffs where
possible Higher demand leads to
mere investment.

Where possible, we invest in re
energy self-generation, such as
instaliing rooftop saiar

sofar systems instaiiedg
Sribanka and Thaillan




Build resilient infrastructure,
promote inclusive and
ustainable industrialisation and
oster innovation

internet of Things

s industrial automation and

structure,
and raibways.

1 as road bridges

pplicable markets:

are anc ronic engir
pany and design anc
electronics that help to
vorld and peop i

engine wWorkowith our suppliers
customers to create innovative
ions that solve technical
Our product knowledge
2| kno able us
Jucts for indust
hat contribute

Make cities and human
settlements inclusive, safe,
resilient and sustainable

ns fc ctri hi =igle
r solutions for mass transport,
such as trains and e-buses, helping
to reduce the use of fossil fuels. Our
magnetics products are used in the
distribution of renewable encrgy.

Our connactivity solutions enakle
people to connect with one another,
building communities and making
them more inclusive.

Applicable markets:

—_

We are a
operator
and empio a strong
ion to the Nities in

perate. Through our
operating businesses we create
jobs and contribute to the social

‘the
enues,

4

Take urgent action to combat
climate change and its impacts

We design products the mare
energy efficient and less harmful to
the envir Nt than the

repta

Our focus on products that

reducs 1issioNs,
HTRrovin

combating climate change.

Applicable markets:

® 0

chain (Sco
carbon reduction performanc
pages 64 and 84

We are also reducing resourc
consumption, such as enar

ater, and recycling where possib
our operations.
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OUR SUSTAINABILITY
STRATEGY

Our sustainability strategy has three pillars: Our Planet,
Our People and Our Products, connected to the three aspects
of sustainability: environmental, social, and economic.

Our purpose is to create innavative electronics that help to improve the world and people's lives, now and in the future.
Achieving our purpose and the long-term sustainability of our business requires a comprehensive approach.

Our planet

We understand the urgent need to preserve our Our focus areas '
planet for future generations and te mitigate We focus on reducing greenhouse gas emissions and

the impact of climate change. At discoverlE, chergy intensity. We aim to achieve SBTi-aligned net zero i
we contribute to the transition to a low carbon emissions for Scope 1 & 2 by 2030 and for Scope 3 by 2040.
economy —through our products that help A summary of the action plan to achieve Scope 1& 2 net 1
others reduce their emissions, and through our zero ernissions is as follows: ‘

operations by committing to become a net zero

. . Reduce energy intensity acress the Croup
emissions business.

= Replace high carbon energy sources with low or zero
carbon opticns

= Invest in rermoving emissions that cannot be replaced
or reduced

Plans to reduce cur Scope 3 emissions will be further
developed in the next 12-18 months,

Our employees are our most valuable asset. Cur focus areas ’
They are responsible for developing innovative We aim to maintain a positive and diverse work

solutions, creating high-quality products and environment that fosters creativity, cellaboration and !
services, and building lasting relationships teamwork. In addition to ensuring clean, healthy and ;
with customers. Their contribution is critical to safe working conditions, we also focus on investing in |
achieving our long-term success. our people, through training and career development to .

ensure employees can grow and thrive

Our products

We produce high-quality, reliable products that Our focus areas

bring considerable benefits to customers and the  Our products play a critical role in the functioning of laraer
environment alike. systermns, which have zero tolerance to faillure We focus on

product quality and reliability, which are paramount to
our customers.

Product sustainability is becaoming increasingly important
for our customers. We encourage our operating
businasses to design, produce and distribute productsina
way that minirmises their impact on the environment and
society, while meeting custemer needs and expectations




Highlights of the year

o *

35%

REDUCTION IN SCOPE

18& 2 EMISSIONS VS CY2021

48%

OF GLOBAL WORKFORCE
NOW WORKING AT SITES
WITH ISO 45001 CERTIFICATION

58%

RENEWABLE

OR CLEAN SOURCES

92%

1SO 9001

ELECTRICITY FROM

66%

REDUCTION IN
SCOPE 1 & 2 EMISSIONS
INTENSITY VS CY2019

OF GROUP PRODUCTS
MANUFACTURED UNDER

* continuing oporations
** |ike-for-like emissions

Our progress
in Cy2022, we reduced Scope 1 & 2 like-for-like emission =
intensity by 66% against our original target of 50% reduction

by CY2025, two years ahead of schedule This was equivalent -
to a 35% reduction in absolute terms for continuing
operations against the CY2021 levels, a new baseline set in
our net zero plan. Energy intensity for continuing cperations
was 18% lower than the prior year. 58% of the Group's
electricity is now sourced from renewable or clean sources.

Since our journey to tackle carbon emissions began in
2020, we have reduced overall Scope 1& 2 emissions for
continuing operations by 46%, despite adding seven new
businesses to the CGroup.

Targets

Reduce Scope 1 & 2 emissions by 65% by 2025 against
CY2021 baseline and net zero by 2030

Source 80% of energy from zerc emission sources by
2025, and 100% by 2030

50% electric vehicles in company car fleet by 2025 and
100% by 2030

Replace at least 90% of gas heating with fower
emission alternatives by 2029

Reduce energy intensity by 10% by 2030

80% of operations 1o have completed an energy audit
by 2025

80% of revenue covered by 1SO 14001 certification

Our progress Targets

In CY2022, we significantly stepped up our health and = Maintain a health and safety representative 1o

safety training, with over 16,000 hours of training being employee ratio of at least .50

provided acress the Group. The ratio of health and safety »  80% of workforce in operations certified with 1SO 45001

representatives to employees increased to 121

Six more sites achieved 1SO 45001 certification, including .
wwo of the Group's largést sites by headcount. As a result,

the percentage of cur workforce working in operations with

ISC 45001 increased to 48% from 5% last year.

The diversity of our management team and the Board
has improved. Female representatives in the senior
management team and the Beoard have now increased to
28% and 43%, respectively.

by 2025
40% female representatives on the Board

papua Jeed ayl a0 s1Unosdy puc Lodsy (eruuy aid dnoan 3aA0081p

Qur progress
In CY2022, 92% of the Croup's products, measured by -
revenue, were manufactured under 1SQ 2001 Quality
Management Systems (CY2021 87%)

Last year's reported figure of 950 has been rebased to include bus nesses
acquire since 1lanaary 2020 namely Phoenix Arrenca, Lirmizor, CPIL
Antenova and Beacon.

Targets

80% of Group products manufactured under ISO 9001

yoday nbared
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SUSTAINABILITY IN ACTION

Our Planet

We understand the urgent need to preserve our planet
for future generations and to mitigate the impact of

climate change.

At discoverlE, we contribute to the
transition to a low carbon economy
through our products that help others
recduce their emissions, and through
our operations by committing to
becorne a net zerc ermissions busingess.

Greenhouse gas emissions

Since our journey to tackle carbon
emissions began in 2020, we have
reduced our Scope 1 &2 carbon
emission intensity by 50% against the
2019 baseline. This was achieved two
years ahead of our original target 1o
achieve that reduction within five years.

in FY2023 to better understand the
potential financial impact of climate-
related risks on the Group's financial
position and future cash flows, we
conducted further analysis and
detailed financial modelling for the
climate-related risks and opportunities
identified in our risk management
processes, The cutceme reaffirmed

our previous finding, which was that
the net financial impact of climate
change was expected to be immaterial
to the Group in the near term (Up to
2030). However, we also recoghise that
climate change remains a threat to the
Group's assets in the long term and
that there are growing expectations
among our stakeholders that we, as a
responsible corporate citizen, address
climate risks in our business operations,
As such, we have incorporated climate-
related risks into our principal risks and
uncertainties and managed them as
such. Further details about how we
assess and manage climate-related
risks and cpportunities can be found in
aur TCFD Report on pages 74 to 80

in November 2022, we announced

cur commitment to achieve net zerc
ermissions and set science-based
targets for the medium and long
term. The net zero commitment was a
significant step up from our previous
target We will report progress on our
net zero short-term targets against the
2C21 baseline gaing forward

We aim to achieve net zero emissions
for Scope 1& 2 by 2030 and for Scope
3 by 2040 and have published a
transition plan for net zero Scope

1& 2 emissions by 2030 Further
details about our net zero plan can be
found at:
https:/s201.q4cdn.com/793451358/
files/doc_financials/2023/q2/
discoverlE-Net-Zero-Report-2022.pdf
in our Road to Net Zero Emissions
report at www.discoverieplc.com.

Cur net zero plan for Scope 1&2
focuses primarily on addressing four of
the Group's largest emission sources:
electricity, natural gas. company cars
and refrigerants, and aims to achieve
an absolute reduction of 65% by 2025
against the 2021 baseline. Further
details of how we performed last year
can be found in the TCFD report on
pages 81 to 84,

This year we completed our first
Group-wide exercise intended to
capture data on all of our CY2022
Scope 3 emissions. Asthiswas the
first time this exercise was conducted,
there were certain limitations to the
methodology used, as described
below. However, the exercise sought
to cover the entire Group (100% of

all Group companies) and include as
many of the sub-categaories within
Scope 3 of the Greenhouse Gas
Protocol methodology as possibile.
More information about our Scope 3
screening can be found in the TCFD
report on pages 85 to 86.

Use of resources
Energy usage

Energy consumption during 2022 was
4% lower, despite acquisitions and
strong manufactunng cutput. As a
result, energy intensity for continuing
operations fell by 18% year-on-year, well
ahead of our 10% reduction target by
2030. Most sites have implemented
energy saving rmeasures, such as
replacing lighting with energy efficient

LED or fluorescent alternatives and by
installing Mmotion sensors.

We continue to find ways to reduce
energy consurmption, with 63% of

our 56 sites having now conducted

an energy audit The audits provide
energy saving recommendations,
which are considered and prioritised as
appropriate

Water usage

Our production processes typically
require no or very little water. The
water Used js mainly for cooling
purposes, in which the water is
recycled, and for sanitary and drinking
purposes, Therefore, the risk of water
scarcity is not a material concern for
Lthe Group However, we also recognise
that water is a finite resource and
reducing water consumption is

an essential step in preserving

the environment. Several sites use
water-efficient eguipment, such as
low-flow toilets and sensor taps. We
will continue to work to increase
awareness and promote water saving
practices throughout the Croup.

Waste management

We take measures to minimise waste
in the manufacture of products, use
recycling options where available and
reduce packaging.

The majority of our products are
non-hazardous. Where such items
are involved, enviranmental risks

are rminirmised by use of appropriate
labelling and technical information.
N canjunction with traming and
procedures for handling, storage and
disposal.

As an electronic and elecirical
manufacturer, we follow all relevant
laws and regulations, including the
following laws governing electronic
waste handling, storage and disposal.

= Restrniction of the Use of Hazardous
Substances in Electrical and
Electronic Equipment Regulations
2004 "RoHS



= Waste Electrical and Electronic
Equipment Regulations 2006
{(*“WEEE")

» Producer Responsibility
Obligations [Packaging Waste]
Regulations 2005

= Waste Batteries and Accumulators
Regulations 200%

Whille plastic packaging is often
necessary for protecting sensitive
electronic components, discoverlE

is committed to managing its use of
plastics in a responsible and sustainable
manner. One way that many of

our businesses do this is by using
recycled and recyclable plastics, where
appropriate. Additionally, we are actively
working to replace foarm packaging
with more environmentally friendly
and recyclable options. By taking steps
to reduce our wse of non-recyclable
materials, we are helping to reduce our
environmental footprint and promaote
rmore sustainable business practices.

1SO 14001 accreditation

The ISO 14001 (Environmental
Managemeant System) accreditation
is an internationally agrecd standard
that sets out certain requirements
for environmental management. It
helps organisations improve their
environmental perforrmance through
maore efficient use of resources

and reduction of waste. It provides
an objective and independently
assessed view of an organisation's
environmental credentials.

Two more sites achieved |SO 14001
accreditation in CY2022, which
mieans that sites generating over

59% of Group revenue are now 1SO
14001 certified (CY2021: 61%1). The
percentage of revenue covered by
1SO 14001 was lower than the prior
year because of the relative growth in
revenues between those businesses
with 1ISO 14001 and those without.
This certification is becoming more
important as custorners place
increasing focus on the envircnmental
credentials of their value chain. Our
aim is to achieve certification at sites
generating at least 80% of Croup
revenue by 2025

There were no fines relating to
environmental non-compliance during
the year or the previous three years,

Last vears receried figure was 634, this has

been rebased 10 Include all acquisit.ons since
1January 2022

Case Study

Working tbwaijds more sustainable
packaging

Piastic packaging is typlcaliy used for the transportation and storage of
electronic products to protect agalnst damage and contamination.

- As a Group, we éncourage the use of recyctable and-otherenvironmentaily

friendly packaging, both internally and within our value chain, Examples
include:

MTC and Sens-Tech replacing foamn fillers used to protect products in transit
- with shredded recyéled cardboard.

Curser Controls using recycied materials in cardboard packaging and

repiacing plastic sealing tape with paper alternatives.

Work with customers and suppliers includes:

Noratel engaging with a key customer to replace wooden pallets with steet

crates, which are more durable.

Cursor Controls hosting monthly environmental meetings with key suppliers

to encourage the use of sustainable packaging, for example removing

plastic bags for non-critical parts and returning bubble bags for re-use.

oday oibajed
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SUSTAINABILITY IN ACTION

Our People

Qur employees are very highly valued, and we are
committed to creating a supportive and inclusive
workplace culture that promotes employee engagement,
development and retention.

Our culture

At discoverl E, we believe that a

strong culture is key to achieving our
mission and supporting our values.
Our culture is built on a foundation of
respect, fairness, and equality. We are
cormmitted to creating an inciusive
workplace where everyone feels valued
and empowered to contribute their
Dest work.

Our culture is characterised by:

Diligence and determination: We are
dedicated to our work and take pride
in delivering high-quality products and
services to our custormers.

Customer-centricity: \We prioritise
cur customers’ needs and work
closely with thermn to develop
innovative salutions that meet their
reguirements.

Respect, fairness, and courtesy:

We treat our colleagues with respect,
fairness, and courtesy, recognising that
averyone's contributions are important
to ouUr success.

Open and constructive
communicaticn: We belicve in open
and honest communication, with
awillingness to listen and consider
different perspectives.

Diversity and inclusion: We value
diversity and strive to create an open
and inclusive environment where
averyone has an equal opportunity to
succeed.

High perfermance and target-driven:

We are go-getters, driven by a desire to

achieve excelilence in everything we do.

Read rmoere about Our Culture on
page G3

Diversity and inclusion

We are committed To creating an
inclusive and welcoming envircnment
for all our employees. We beligve

that diversity is a strength and that
cveryone should be treated with
respect, dignity and fairness. We

are dedicated to providing equal
opportunities for al individuals,
regardless of their gender, race/
ethnicity, social background,

religion, sexual orientation, family
responsikilities, disabilities, political
opinion, age, sensitive medical
condition or trade union membership.
We aim 1o foster a culture that values
diversity and inclusion, where everyone
feels respected, empowered, and
appropriately rewarded.

Our employment policies are fair,
equitable, and consisient with the
skills and abilities of our employees
and the needs of our businesses, Qur
policies aim to ensure that everyone
is accorded equal opportunity for
recruitment, training and promotion
We do not tolerate any form of
discrimination, harassment, or bias in
the workplace, whether it be sexual,
physical or mental.

We recognise that diverse perspectives
and backgrounds are essental to
driving inngvation, creativity and
growth in our business. Therefore,
we are committed to (mproving
the diversity of cur workforce and
rmanagement team by promoting
within and proactively managing
our recruitment process, We have
expanded the Group's senior
management tearm 1o form a new
Croup Management Committee,
reflecting the increased diversity
we have in our Head Office
leadership team.

Our Board Diversity Policy sets out
our alm to achieve a Board that is
diverse, not only in gender and race,

but also in cultural background,
experience and expertise. With the
appointment of Celia Baxter as a
Non-Executive Director on 1 Juneg 2023,
fermale members now represent 43%
of the Board. Tracey Graham is Senior
Independent Director and the Chair
of the Remuneration Committeg and
I'am Rosalind Kainyah, Chair of the
Sustainability Committee, Qur Board
Owversity Policy can e found on our
website www.discoveriEplc.com,

See page 65 for further details of our
gender diversity

Health and safety

We aim to provide clean, healthy and
safe working conditions, In addition

to compliance with local regulations,
discoverlE promotes working practices
that protect the health, safety and
well-being of its employees and other
persons Who enter its premises.

During Cy2022, the number of health
& safety representatives we have

as a Group increased by c. 79% to

229 (CY2021.128), across our ¢.4,700
employees. This gave a health and
safoty representative to emplayee ratio
of 121, a significant improvement on
CY2021 and well ahead of our target

of maintaining a ratio of at least 1:50.
We also significantly stepped up our
health and safety training, conducting
over 16,000 hours of training across the
Group, equivalent to more than three
fours per employee. The number

of work-related incidents resulting

in the loss of five aor more work days
decreased despite new acquisitions.

Furthermore, six sites achieved 15O
45001 (Occupational Health and Safety
Managerment System) accreditation

in the year This means that 48% of
the Group's workforce now work in
operations with the accreditation, up
from 5% previously.

There have been no work-related
fatalities in the last five years



Learning and development

Our businesses are proactive in
anticipating both shart and long
term employment needs and skills
requirements. All employees arc
encouraged to actively ecngage in
therr career development and training
opportunities are available across the
Croup. We provide technical training
to our employees, as relevant for thoir
role. This is scheduled and tracked.

Some of our operating businesses
have structured apprenticeship andg
graduate schemes. Employees aroe
actively encouraged to undertake
further learning, such as National
Vocational Qualifications or similar
level courses, as well as continual
professional development to
rmaintain any relevant professional
accreditations.

The vast majority of employees receive
annual performance appraisals,

which also include identifying their
development neads.

Recruitment and retention
Clear, fair and competitive terms
of employment are in placea. It s
Group policy to communicate with

Case Study

employees on major matters 1o
encourage them to take an interest in
the affairs of their emiploying company
and the Croup. Each operating
business is encouraged to maintain
effective employee cngagement
arrangements, including keeping
employees aware of the financial

and economic factors affecting their
employing company's performance.
Please see pages 105 to 107 for further
details of our engagement.

We remain supportive of the
employment and advancemoeont of
disabled persons. Full consideration is
given 1o applications for employment
from disabled perscns, where the
candidate's particular aptitudes and
abilities are consistent with meeting
adequately the requirerments of

the job. Opportunities are available
to disabled employees for training,
career development and promation.
Where existing employees becorme
disabled, it is the Group's policy to
provide continuing employment,
wherever practicable, in the same or
an alternative position and to provide
appropriate training and support to
achieve this aim.

Supporting local commuhity

Initiated by cne of its employees, the Newark-on-Treni-based -
Cursor Controls team started to volunteer at a lacal food bank
in September 2.022.'The_vo|unteeri_ng highlighted how many
people in their area need support. In response, The business set

up an office food donation box, which collected nearly 25kg of
food and SU_stena nce within a few weeks.

We are commitied to retaining our
talented and skilled workforce. We
achieve this by offering clear and fair
terms of employment, a competitive
remuneration policy, and regular
communication with cur employees
on major matters. Qur employee
turnover in FY2023 reduced to 10%.

Community engagement

wWe value community engagement
and strive to be an active participant
inthe local communities where we
operate. We support local good causes
through charitable donations and
offer cpportunities for employees
tovolunteer. Our commitment

to commiunity engagement is
highlighted by the Group's support of
the Community Foundation for Surrey
and other employee volunteering
opportunities.

As well as supporting the causes
themselves, initiatives such as these
motivate empioyees and increase
their sense of purpose in working for
an organisation that is keen to play a
positive role in society.

Colleagues from Cursor Controls volunteering

at the local food bank

EmbeddedWor |<S

@@@@@
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Beacon EmbeddedWorks fundraising for ICA Food Shelf

Similarly, Minnesota-based
Beacon EmbeddedWorks

" launched a month-long
campaign to raise money for
their local 1ICA Food Shelf. The
company raised nearly $1,200,
equivalent to 717 meals for the
people in need. in addition,
Beacon's employees also
donated hundreds of personat
hygiene items and recycled
grocery bags to the Food Shelf,

uoday si1Bajel
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SUSTAINABILITY IN ACTION

Our Products

The Group produces high-quality, reliable products that bring
considerable benefits to customers and the environment alike.

Product responsibility

Our products are essential components
of electrical systerms and electronic
devices, and play a critical role in the
functioning of larger systerns, which
tend to have long Ifespans. Quality
and reliability are paramount to our
customers. in addition to designing
for durability, the high quality and
standards of our products are ensured
and monitored through rigorous
testing, which is often above the
reguirements of our customers, and
the adoption of 1ISG 9001 Quality
Management Systems. As a result, the
overall rejection rates for our products
due to guality issuas are negligible.

Case Study

Product sustainability

The sustainability of our products

is also one of our priarities. We
ensure raw materials used are from
responsible sources, which are
procured in accordance with the
principles in our Supplier Code of
Conduct, Modern Slavery Statement
and Conflict Minerals Policy (all are
available at www.discoverlEplc.com).
These are verified and monitcred
through regular local checks and
supplier audits. In the event of non-
compliance, we would engage with
the supplier to seek measures to rectify
the non-compliance. During the year,
we completed the second phase

of the Group-wide supplier audit
programme, focusing on the Group's
largest suppliers during the year.

Movmg towards a csrcular value cham

Norwayvbased FOSS, one of our -+ B
. operating businasses, is at the forefront

_of product sustainability. it takes pride
in its commitment to envirenmental..
‘sustainability, as ovidenced by

its integration of environrmental
considerations into the entire preduct -
design process. The business is
committed to moving from a linear tc>'

a circutar value chain by conmdermg

i the choice of raw materials, such as

usmg aluminium, which is one of the
most recyclable matetlals available and
is tightweight, thus resulting in lower
transportation loads. The business

also aims to reduce the consumption

_ of raw. materials and other resources.
lts ff'bre optic sclutions are created

FOSS. mov:ng from a hnear toa c:rcular value chain

&

Raw materiais

&

Design and
Development

Consumption

. Marketing
and Sales

I
0000

Production

SIS

Distribution

£,
@

‘Disposal

Cur magnetic components use

raww raterials, such as copper and
aluminium, which are essential to
clectrical equipment. We design,
manufacture and deliver products
with sustainability in mind. Where

it is possible, and with customer
permission, recycled raw materials
are used in production processes. Wo
alsc proactively reduce and recycle
packaging and replace plastics with
recyclable materials such as paper and
cardboard.

Our products are components which
are often embedded in larger systems,
which means that the likelihood of
replacements being required must

be minimised As such, our products
are designed for long lifespans and
are intended to be energy efficient in
order 1o reduce downtime

" by using fibre'that uses between

5-10% less copper. Furthermore, the
company ensures that its products

_ are designed for a long life and can be

easily disposed of inan environmentally
friendily manner, as reflected in its

- environmental dectarations.

Design and
Development

Production

Raw

materials

Distribution

Disposal Marketing

and Sales
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SUSTAINABILITY IN ACTION

Key metrics

Carbon emissions

The “Total Emissions” colurnns include afl companies owned by the Group as at the end of each calendar year. The “Like-for-
like Emissicns” columns represent continuing operations only {i e. excluding Acal BFi and Vertec SA, which are treated as
discontinued operations). The like-for-like figures also exclude acquisitions compléeted since 1 January 2020

Total Emissions (tonnes) Like-for-like Emissions (tonnes)
Location-based 2020 202] 2022 2020 202) 2022
Scope 1 164470 2106 43 129509 113358 1.331.55 99762
Scope 2 6.600.54 7.628.40 770957 ©6,380.30 720277 718624
Total 5cope 1 & 22 8,245 24 9, 734.83 9.004.67 7513.88 853352 8183.86
Scope 3% 604.08 74197 92574 588 28 7138 89218
Total emissions 8849 52 10,476.80 99304 810216 8244 90 9076.04
intensity - tCO &/ £m revenue (Scope 18 2) 18.25 1767 20.41 2526 2585 2094
Total Emissions (tonnes) Like-for-like Emissions (tonnes)
Market-based 2020 20214 2022 2020 2021 2022
Scope | 164470 2134.87 1.295.09 1133.58 133135 99762
Scope 2 ©,732.61 637504 375309 6,45074 564012 323995
Total Scope 1 & 27 8,377.31 8,509.91 5,048.19 7,584.32 6,971.47 4,237.57
Scope 22 59077 60165 510.50 57538 57834 47693
Total emissions 896748 D11.56 5558.68 5152770 7.549.8] 41451
UK based emissions % 446 684 995 n/a n/a n/a
Intensity —tCO.& / £rm revenue 1854 15.45 N44 2540 2172 10.84
(Scope 1 & 2)
Scope 1 & 2 intensity reduction
vs 2019 (%) 19.57% 35.48% 50.36% 19.23%' 3332% 65.66%
Total Energy Consumption Like-for-like Energy Consumption
2020 2021« 2022 2020 2021 2022
Encrgy consumption (kWwh) 22687515 27727342 23729688 19465803 2179630 20,560,866
Energy intensity
(KWh/Em roevenue) 50210 65,308 53,780 05444 66,005 52,598
UK based energy consumption 1270 992 888 n/a r/a n/a

The repo-tad figure of 2 19 22% reduction m 2020 was reauced to £ aftes aq usting Tor the sMects of Covid 10 orovide a | ke-for-line mzasure Carborm mtenis ty

figures are calculated by drnad rg Scope 1R 2 emissors by Croup revenue r the calendar year L ke-for-uke revenues for CVZ012 10 CV202Z were £297 4, £238 6m
FEZC T ana 23909 respectvely

Scope & Z2eomssicns arg gererated dr-sc:ljf'ﬁr‘r Hats] Qrcup cpmarwomc sropeliand o
errsaions are re ated 1o The Croup’s opsera s frere ke Srou
for e first e Th e ysar anc 1otai 67622120 e i

Iy throwgntne cnerg, corsaries oy ©
Jdpp ey cnain Srope 3 rarkar-based emis

wap 1Scoce 21 Scope 4
s have beer ca'cu ated

Tinonr- bd Lol ] 679#‘4

Ernsticns data s reported r accordarce wiih the U< Gowinmenrs "Eoy rorrenia Reposs ng Cwidelings Inglug ng Streamrec Eneqg, a~d Carbor Repori ng

Cuddance”. a~d tne THT Protoes! Corporate Reporiirg Starnaard usima the 2020 eiss o~ conversion factor =d by the Separirent for Ervars -

Food anc Rural Affa rs iCefrai arc the Deoswitment for Busiress Erergy & Iraustral Burategy (BE 51 The a ent folloss the dua renoriing acorgach “or
zzeesing SCope 2 omes ors from e ects City usage The oooratsnal cortrol approsch ~as boe usna

121 rmar«et based total @ ssion: and enerdy consurept or have besn <os
cw ot data!

ed it nzuze Phoen < Armenca Irot inciLded 1~ ait year’s raoortes f gures doas o

o oy Zarban Eoctpnnt o geadirg carocn and er Nergy Mandgerrent comsary TS data ~as
cred o cage 91, The Jroup sl SIZenr g 11E Jturs SpEroact o assurance oot ESG reportirg




Health and safety
Lost time inCident frequency rate [LTIFR) information

FY20 FY21 Fy22 FY23
Lost time incidents {LTIs)' 8 15 19 19
Average headcounts 4,394 4,269 4522 4,863
LTIFR? 022 Q.13 0.23 .21

LTlgrost ime neident is defined as a work-related incident resultng in the loss of flve or more work days - the reported perod
+ Reported headeount includes all full-time and part time emeloyees and contractors

= L1IFR s the number of LTI divided by The total work hours in the reported perod, multiplying &y 100,000 hours (representing the ostireated number of warkirg
houts inan eMployee's work lifetime)

Ihere were no fatalities among the Group's émplovees or contractats dunng any of the four years staied above.
Gender Diversity

Group Management

Committee Senior Management' Operational Management? All Employees
FY23 FY23 Fy22 FY23 FY23 FY22 FY23 FY23 Fy22 ryz3 FY23 Fyze
(No.) {%) (%) (No.} (%) (%) {No.) %) (%) (No.} (%} (%)
Total 13 - - 43 - - 687 - - 4,691 - -
Male 9 69 100% 3 72 80 47 70 o4 2,486 53 53
Female 4 3 0% 12 28 20 20 30 36 2,205 47 47

Seror Management is the Group Management Commitiee ang Direct Reports

# Cperationa’ Managermient 1s the most senicr managers n the Group's operating businesses

Other ESG KPIs

2025
CY2022 CYy2023 Ta rg_eE_

Our Planet
SO 14001 accreditation c1% 59% 80%
Energy audits: 53% 63% 80%
Company cars (Ev/hybrid)? 26% 33% 50%
Qur Peopie
150 45001 accreditation® 5% 48% 80%
HA&S Representatives® 1:38 121 150
Staff Turnover 13% 10% <15%
Our Products
ISO 2001 accreditation® 87%7 92% 80%

Measured a5 a ', of Group rovenue generated by operations with a 150 140071 accreditation CY22 reported figure of 63% has been restated to include all
acquisitions since 1January 2020

Measured as a %, of the number of Croup sites that have had an cnergy aud t since 2018
Measured as the % of Croun company cars that are electric or hybrid
Measured as the % of the Group employees that work in operations covered by 150 45001 accroditation

Measured as the proportion of heslth and safety representatives to the averall number of employees. CY22 reported figure of 959 has beon restated to include al
acguisitions since 1 January 2020

Measured as 3 % of Group 1evenue gencrated by operatiors with 150 9001 accreditation.

Last year's reperted figure of 85% has boen rebased to imcluae businesses azqu red since 1 January 2020, namely Phoenix Amcorica, Limitor. CPI Antencva ard
Bracon

Rosalind Kainyah
Chalr of the Sustainability Committes

7 June 2023
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TCFD REPOR

, we understand the urgent need Lo
preserve our planet for future generations and to
Mitigate the impact of climate change. We contripute
to the transition to a low carbon economy through ou
products that help others reduce their emissions, and
through our operations by committing to become a net
Zero emissions business.

Climate-related risks and opportunities are routinely considered in our strategic and
financial planning, operational management, M&A and capital allocation decisions
In this report, we outline how we identify, assess, and manage these risks and
opportunities, as well as cur plan for transitioning to a low carbon economy.

Thisreport is prepared in accoraance with UK Listing Rules 9.8.6 and is consistent
with the recomimended disclosures of the Taskforce for Climate-Related Financial
Disclosures ("TCFD"). Being in the electrical and electronic rompom@r - v
Croup follows the TCFD's All Sector Guidance in preparaigs .

What's in the TCFD report:

1 2

Governance

Strategy

Page 67

Risk
Management

Page 69

o

Metrics
& Targets

Page 79 Page 81




GOVERNANCE

While the Board has responsibility for overseeing our
approach to sustainability, the Sustainability Committee
(the “Committee”), on behalf of the Board, reviews

the Group's sustainability strategies and policies, and
oversees and monitors practices and performance
against commitments and targets.

The Sustainability Committee was
established in April 2022 and currently
encompasses all Board members. As
all members of the Board are present
at Committee meetings, the full Board
is aware of the matters discussed,
including clirmate-related issues.

The Group Chief Executive, supported
by the Group Management
Cornrmittee ("CGMC"), is responsible

for setting the Croup's sustainability
strategies and targets. The GMC
oversees implementation and reviews
progress against our sustainability
commitment and targets. All papers
and updates prepared for the
Sustainability Committee, including
those relating to climate change, are
reviewed and discussed by the CMC
kefore submission to the Sustainability

Committee, allowing GMC members
to develop their understanding of
sustainability matters and provide
input.

The Group Sustainability Team
{("GST"), comprises members with
sustainability, finance, legal and
operations experience, and is
responsible for monitoring, reviewing,
consolidating and reporting the
Croup's operating businesses' progress
on sustainability implementation.

It reports to the Sustainability
Committee and the GMC. The

GCST drives sustainability initiatives
throughout the Group, and works
closely with divisional management
and individual operating businesses
on implementing the Croup's
sustainability strategy.

Together with the Group Risk and
'mternal Audit and Group Finance
tearns, the G5T identifies and assosses

climate-related risks and opportunities,

which are then reviewed and
discussed by the GMC. Action plans
to mitigate such risks are drawn up
and agreed upon by the GMC, and
investrment required to implerment
these plans are factored into the
annual budgets.

QOur sustainability governance
framework describes our approach
to managing sustainability, including
climate-related issues.

TCFD recommended disclosures Further information

a. describe the board’'s oversight of climate-related risks »  Corporate Governance Report Pages 102 to 113

and opportunities

s Risk management pages 87 to 90

b describe management's role in assessing and managing
climate related risks and opportunities

Sustainability Governance
Framework

During FY2023, the Sustainability
Committee met three times and
climate change-related matters were
discussed by the Committee at all of
these meetings. The Sustainability
Committee reviewed each key action
of the Group's three sustainability
pillars and progress against our
targets. Further details of our
sustainability performance can be
found on pages 64 to 65 and 84 of this
Annual Report and AcCounts.

During the vear, the Sustainability
Commitiee reviewed and approved
the Group's net zero commitment

and associated plans. Alongside this,
the Sustainability Cormmittee also
spent time considering the climate
change-related risks and opportunities
facing the Group in the context of

the TCFD pillars. Each of the risks and
opportunities was reviewed, and those
identified as the most potentially
impactful to the Group were discussed
in detail. The Sustainability Committec
acknowledges that this is an evolving

process, with the methodologies
appled being continually refined,
and that the discussions support the
devetopment of the Committee’s
understanding of these risks and
opportunities and provide context for
aur met zero plans.

Details of our net zerc plans can be
found on pages 81 to 86 of this report

jioday s16a3eu
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discoverlE Board

VN

Group Management
Committee

» Chaired by the Group
Chief Executive

= Management
responsibility for the
Croup's sustainability
strategies, targets and
performance, guided
by the Sustainability
Comrnittee

» Ensures sufficient
funding for the
Implementation of the
sustainability plans

u  Ensures sustainabiltity
matters are factored
into the consideration
of acquisitions

Sustainability
Committee

w  Chaired by an
independent Non-
Executive Director
with years of
combined operational,
management
and board level
experiernce in E56

= Responsible for the
governance of ESG
matters

n Oversees the Croup's
sustainability
approach, policies,
performance and
commitments

»  Ensures that effective

systerms and processes
are maintained

Other Board
Committees

Audit and Risk
Committee assesses
and reviews climate-
related risks and
opportunities as part of
the risk management
process

Remuneration
Committee works
closely together with
the Sustainability
Committee 1o ensure
pay is aligned with the
Group's sustainability
objectives

0 See Directors’

Remuneration Report
on page 125 to 146 for
more details

Divisional
Management

. Comprises the heads
of the two divisions
and divisional finance

»  Ensures that
operating business
management nolds
primary responsibility
and accountability
for sustainability
performance in
collaboration
with the Group
Sustainability Team

s Oversees major
climate mitigation
capital expenditure

Group
Sustainability Team

. Comprises members
with sustainabillity,
operational, finance
and legal experience

= Responsible for driving
sustainability initiatives
throughout the Group

» Provides guidance to
operating businesses
on sustainabkibity
practices and facilitates
knowledge sharing

= Ensures alignment
with global best
practice

s Reportstothe
Sustainability
Committee and
the GMC

Group Risk and
Internal Audit

Identifies and

assesses ESG-related
nisks, Including
climate change,

In collaboration

with the Croup
Sustainability Team
Evaluates existing
mitigating actions and
controls

A

“

VN

Operating Business Management

= Responsible for the implementation of sustainability initiatives guided by the
Group Sustainability Tearn and progress against their individual ESG objectives

= Provides suggestions for initiatives and feadback {including from the wider workforce)

n Shares best practices with other operating businesses

Corporate
Governance
Code,
management
systems,
processes,
policies and
standards
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STRATEGY

In 2021, we undertook an 