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THE BEST

OF YOUR CITY

Time Out Group is a leading global
media and hospitality business that
inspires and enables people to discover
and experience the best of the city.

Through two highly synergistic business divisions -
Time Out Media and Time OQut Market - we help our
large audience go out better m the world's greatest
ciiies and connect global brands as well as local talent
with this valuable audience.

Time Qut is the only global brand dedicated to city
Ife and since 1968, our professional journalists have
curated and created content about the best things

to Do. See and Eat. Today we do this across 333
cities in 59 countnes through a unigue mult platform
model spanning both digital and physical channels.

L]

For more information visit
timeout.com
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Highlights

H e H rr s l

2022 FINANCIAL
& OPERATING
SUMMARY

£72.9m £44.6m £1.2m

Gross revenue up by 62% Gross profitincrease Group adjusted EBITDA®

£14.1m £4.8m €35.0m

Group operating loss reduced Cash New four-year facility
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Operational highlights

Market:

Significant
revenue growth
and progress with
new Management
Agreements

Media:

Digital-first sirategy
driving improved
economics
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Our purpose

WE KNOW
CITIES LIKE

H e H e s—— l

NOBODY ELSE

Our purpose is to enrich people’s lives by
helping them go out better and experience
the best of the world’s greatest cities.

We know cities ke nobody else - we know because we

da. Tvery day, we discover extracrdinary, new, unigue

wwes in oitles around the world, Cur expertise is
mmpaalleled and our miss iantly simple: we show
peaple how to go ant better ¢ 1ave an amazing ime n the
cities we love as miueh as thev do. Ina world with too muach
rfomatinn, ow professional joltrnalists cirate the bost of

v IS a mission that has never been more relevant

1at we can all malke the most of our aities again.

]
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What makes Time Out Group stand out

333 Trusted

cities are covered by our content by partners around the world

Time Out's professional journaiists curate From blue chip advertising clients to the

and create unique content about the best of world’s best chnfs and real estate companies -
the city — about things to Do, See and Eat we have the ability to buld strong relationshups
global monthly brand audience expansion of Time Out Market

Time Out is a globally recognised There are now / Time Out Markets open and
prand with a highly engaged and 7 signed - with a growing pipeling of further
experience-hungry audience locations around the world

50+ Digital

years brand history & editorial expertise transformation of Time Out Media

An ambassador of the city and weaved We distubite our rantent thiongh mulhple

mnto the fabric of wrban cultures around the platforms from weh, mobule, socatl, video to
world. Time Out s a strong brand known email combimed with " vroal Be™ ospenences

for its expertise. authority and impact via Live Bvents and Time Ont Market
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FROM A UK ONLY
PRINT BUSINESS
TO A LEADING
MULTI-PLATFORM
GLOBAL BRAND

A digitally led Media business and
an expanding global Market footprint



1968-2010 Today

From London Explosion of Expansion of Global Market
magazine to digital channels Markets footprint & digital
m-ccm— Qx—umsmmO—d > With consumers mereasingly moving » Opening of flagship Time Out Market z—mamm c—.m:n

to digital channels, Time Cut has Lisbon (2014}
> W_%:Umgroq Mﬂ j_jm ﬁocﬁ.ooimi focused on a digital-first strategy > Further four Owned & Dperated > W_mwm_m__mﬂ Hsm__xw_” E*Mm_:s_\_:_d .
17ough London print magazine ¥ Investiment to become a leading Markets open in the US {2019 significant recurring revenue base
g s ) s . . L .
> ﬁ,_mu_vm:gm: Q jﬂaﬁ%mcwﬂm%:a chgital Medha brand Y First Management Agreements: ) ﬂoéim mfua_mwn.m Qﬁ_w/mg_ﬂm__%”_m_w:ﬁ .
giobal expansion o New vor > Digital muit-platform model including Mantreal (2019) and Dubai (2021) CRannet a <m<._m_:m SOITIONS Tor
_ . _ ) . i globat brand clients
> Further international expansion wely, mobile, email, social media and . .
) > Currently 7 open and 7 signed .
th-ough franchise partners and video plus physical expenences > Robust. diverse B2C and B2B high-

Markets with a strong pipeline of new
openings under capex-free model i
advanced negofiations ¥ Clear strategy to profitanle growth

new Owned & Operated cities margin revenle base

> Strengthened leadership team to
leverage post-pandemic recovery

LOW MARGIN HIGH MARGIN




TWO
DISTINCT BUT
COMPLEMENTARY
BUSINESS
DIVISIONS
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TIME OUT
MEDIA

333 cities in 59 countries

Time Out is the only global city-focused
media brand - a highly recognised, respected
and trusted household name.

Time Out's professional journalists curale and create
high-quality content about the best of the city: the best
fooc. drinks, culture, art, music. theatre, entertainment
and travel — distributed through multiple platforms.

Following a successful print-only to digital-first
transformation Time Out's platforms span welb,
mobile, emails. social media, video and Live Evenls.

Time OQut monetises its global reach and desirable
audience by offering bespoke 3&0-degree multi-
channel advertising solutions to international, nationat
and local brands and businesses.

_Iv Sze page Hm‘ :

H e E rem—— I
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TIME OUT
MARKET

14 open & signed Markets

Time Out Market brings the best of the
city together under one roof: the best
chefs, drinks and cultural experiences
based on Time Qut’s editorial curation.

s the world's first editonally curated food
and cufturab market, bringing the Time Out
brand to life with the best local food and drinks
complemented by cuttural activities - from
cooking classes with top chefs to art from

local talent and hve entertainment, Time Out
Matket also offers new, innovative "in real life”
opportmties for our advertising chents,

-3 &ee page 20
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Open: 5 Owned &
Operated Markets

The Group's flagship Time Out Market 1isbon
opened in 2014; following 11s success. four
additional Owned & Operated Markets opened in
201% in Miami. New York, Boston and Chicago,

in Owned & Cperated Markets, Time Ont is
responsitle for design, curation, brand and dav to
day managemeant with revenne generatacl from a
share of food turnover and bar sales.

Open: 2 Management
Agreements

The first Management Agreemont Market opened
in 20159 in Montieal, followed iy 2021 by Dubal,

Lindler o Management Agreement, Time Out
pariners with a real estate company that frinds
ab capital aned oparatienal expenchture; Tinme Out
receives a pee-development fea and, once the
Market is frading. o share of revenne and profit
isubject to a minimum gnarantec,

H s E S l

New: 7 signed sites and
more in the pipeline

Sighed sites with expected opening dates between
2023 and 2025 include Porto (Owned & Operated)
as well as Abi Dhabi, Prague. Cape Town, Osaka,
Vancouver and Rivadh (Management Agreements)
with contimued iterest from and high engagement
with global real estate companies driving a growing
pipeline.

The Company's focus on Management Agreements
represents a growth engme for global expansion
under a capex-free model with recurring revenue.
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Time Out Media

Our digital-first strategy

DIGITAL
VMIULTI-PLATFORM
EDIA BRAND

Time Out’s global team of local expert journalists creates content for
digital channeis where our audience is now, all day long: on the web
and mobile, in their social feeds, in the videos they watch, and in their
inbox. This combined with ‘in real life’ experiences via Live Events and |
Time Out Markets provides powerful solutions for advertising clients. W
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OUR CONTENT
HAS IMPACT

Time Out’s content inspires and enables people to
explore and enjoy the best of the city.

Our content about the best culinary and cuilural expenences 1y citjes
arcund the world is relevant and trusted around the wotld we pade
ourselves on championing the city, canturmg its spint, culture aned
social life, Today, a glabal team of local expert journalists 15 cuiating
the hest things to do in 333 cities in L9 conntries - their voice has
autkority and mftuence. and 1s always nspirng, insightful, funny and
SUTENSing.

H e E RS

(2

VIULTI DIGI-PHYSICAL
PLATFORMS

As we have seen the most exciting growth and
engagement from digital channels - alongside
Live Events and Time Out Market — we continue to
evolve our digital strategy.

We now rdeliver our caration of the hest of the ity straight to n
of uibanites and we meet them where they take mspiration ane
decisions: on cigital platforms spanning weh, mobile, emall, video
Anct s g Instagran. Facebook, YouTubo, Twitter
and TikTule This combined with our Live Events and Time Out Markets
enables us to offer our partners digl-nhysical opportunities that are
HIMOUE o soctor,
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Time Out Media
Our digitalfirst strategy

13/

A SUITE OF NEW
DIGITAL INITIATIVES

How Time Out brings its much-loved,
trusted content to life digitally

“Out Here” -
Enhanced a more frequent

social media newsletter
Sent o seveidal davs every weelk, this newsletter 1s
m —‘m ¢m< Al taat anyone who foves L ondon iboth tocals aned

visrtorseally aeeds to gide them ta the very hest
thing s to doand places to go. ftoomes hoautifolly

In order to further mcrease engagement

and reach. a more engaging pubhshing
strategy was implemented acyoss social
media, ncluding new formats and series
nlus the transition of popular print themes in
Innovative wavs 1o social channels,

pnlal and mone aingful
Tne Out's content Aand ity
Aacciense vie then mboxes,
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The launch
of digital
covers

The classic Time Qut magazine covel hves ni
on social media. in newsletters and online  as
a multimedia moment brmging togethoer the best
of Time Out design, photography, tesd and vide
The new digital covers are a window mito Time
Out's digital world. throwing a spothght on what

is exciting the Time Out team — mavhe a band ot
an actar. maybe a hat new restaurant or the city's
latest cultural trends.

H e E rrem—— .

New short-
form video
series

Maohiie-nptimised videos are increasingly the
preferred media m which our audience engages
with the world around them - and we are
mvesting and innovating to continue to reach
and grow this audience. i June 2022, a range
of short-form video senes launched to bring
Tme Out’s expert curation of the city to life via
lively videos for the website and social media
stch as Instagram and TikTok.

- Sec page 37 1
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Time OQut Media
Our digital-first strategy

4

OUR ADVERTISING
SOLUTIONS

We generate revenue by providing brands and
businesses the opportunity to connect with
our iconic brand, unique positive content and
highly desirable global audience - all this
makes Time OQut attractive for a variety of
advertisers across many sectors.

The shift from print to digital platforms has enabled us
to tap increasingly into the higher margin and growing

digital advertising space. with social video being one of
the fastest growing segments.

Bespoke multi
channel Creative
Solutions

. MONETISE
) THE
" AUDIENCE

Strengthen
digital &
programmatic
advertising

3y

Create contant that
delivers our brand's
core purpose

e atenl hat e

i

A1

Our
digital multi-
platform model

Constantly analyse
data to grow digital
reach and engagement

il

Y

Distribute content
through digital

channels where our
audience is now 1

BUILD S
THE N

AUDIENCE 4

Deliver deeper, more
engaging storytelling




“Cities never stand still and never stop.
So Time Qut never stops - every day, we
discover the extraordinary. That’s why
our digital-first strategy is about being
always-on across digital channels which is
aligned with city life as it is today: vibrant
and dynamic - full of energy and people
enjoying it like never before. We are where
our audience is; we are in their lives and
we put the best of the city in the paim of
their hands.”

Stacy Bettman
Time Out Medhia, President, North Amerira & LK
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Time Out Media
Our digital-first strategy

15/

BENEFITS
FOR OUR
ADVERTISING
CLIENTS

Time Out offers brands across a
variety of sectors a credible and
authentic route into the passions
of its highly-engaged audience

Brand-safe environment
Sme Cht'a fwanr
snvhonment forclienta ta bnie, thear brangd s to fifo,

Experience-hungry audience
Time Oht's dhiverse anaens e skews high
active mdlen
mterest iy aowide range of cifybased offenags,

Engaging, immersive storytelling

Tappng nto T Gt
oLl partin
reach g lghly e
antd more agther

Bespoke advertising solutions

line Out creates custom solutions offernng unigue
powerful epportinetios for chents o connect with
atn brand and content to brng thon biand necds Lo

5 udy on page 19 "Cieative Solntions
rampalgne for the world's leadimg Inands").

e see of

360-degree mutiti-channel campaigns
Tiwe Out provides an mpactfnd mix of digi-physical

digital and physical
vt Market which po
apportinihios 1hat no othor
case <tidy on page 19 A synergistic apgroach for
advertising «hevts",

ylvertising
1offer (see
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We have created and delivered
campaigns for a diverse client base

lime Out has a Creative Solutions team that driives lavge. bespolke
multi-platform campaigns, supporting chents who wish to go above and
beyond the standard advertising opportunities,

Food & Beverage

Diageo
Coco-Cola
Barcardi
ABLnBev
Grubhub

Technology

Samsung

Google

Travel & Transport

Transport for London

Visit California

Los Angeles

Freenow

Get your guide

Media & Entertainment

Mastercard

Verizon

Retall & Services

Levi's

Ikea

Strategy in action

H e E i l

Time Out Media & Time Out Market

A SYNERGISTIC
APPROACH FOR
ADVERTISING

CLIENTS

By capitalising on the combined
strengths of Time Out Media and
Time Cut Market. we have a unique
NOSILION amongst our competitors
Lo offer a mix of digifal and reaf-
life expenences to elevate our
advettising offermgs. This allows
us to extend campatgns from URL
to IRL by creating memorable and
mpactful n-person events that
melude the best food. dinks and
live entertaimment all under one
raof. We continue 1o successfully
sell high-revenue campaigns
because of the dishinchive synergy
that owists between our two

bisiess divisions, enahimng greater

storytelling and strengthening the
overall Time Cut hrand globally with
advertisers and our audiences,
Fxamples mciude an Oscars Watch
Party at Time Out Market New York
with Visit Califoria and LA Tourism.
alongside social. email and native
digital promaotion across Time Out,
Planned in the 2022 financial year,
and executed from July 2022, we
created a 300-degree campaign for
Maybelline. the world's #1 cosmetic
hrand, spanning a variety of Time
Out’'s digital channels. social videos
as well as Live Events at Time Out
Market in New York, Chicago and
Miami.

Case study
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THE BEST
OF THE CITY
UNDER ONE
ROOF
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In numbers: 7 Time Out Markets already open
(Owned & Operated Markets and Management Agreement Markets)

232,000 2

Sq ft total space Cooking schoaols

4,500+

Seats Demo kitchens

140+

World-class chefs Shops

27

Bars Art & cultural spaces

H e HE

OWNED &
OPERATED
MARKETS

In 2014, Time Out Lisbon’s editorial team
created Time Out Market Lisbon - the world’s
first food and cultural market based on
editorial curation.

Deeply rooted in the hentage of Time Out, Time Out Market 1s

a perfect brand extension as s "hest of the city™ curation is

now also being bronght to tife in physical locations. Following the
success in Lishon, the Group has opened foun Owned & Operated
Markets i the US.

linder the: Owned & Operated model. Time Out Market takes
respansibility for the design, curation, branding and day-lo day
operational management, with the Market generating revenue
from a share of foad tnover and har sales.
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Time QOut Market
Owned & Operated

LISBON

OPENED 2014
Time (il Matkot |

hon, the Group's flagship.
o open. & nnce neglectod
ket ball - has heen

turrred mto g hugely popular destmatien fo

hoth locals anrd
repnlation as aenusbasit place, Vistors get
try explne fooa from the oity's awardbwinning

nsts and newe has a gnba

hefs and much loved restai FHES, POy

Hrinks fron exsld bars andd catés, buy from flve
shimpe, attens B worhshops m the Chaf'g

Sq ft Restaurants Bars

OPENED 2019

T e 1o v I
T e T 6 T
LR Rl ] B T i N P TR TN
LRFLTRR E RPN TS & S TSV IO ARV B A
P T L N B R A e ST HEeS NPt TS| B
AR E A I R UL P UTRY S PR ITRCUR B PR S FRU TN R
T T O T O SRS TR ORTa TRt

SR AT I N R AT}

AN P 1

18k 18 3

Sq ft Restaurants Bars

MIAMI

H e H i .

NEW YORK

OPENED 2019

Ateadkditional e et drven eatenes, a han a slagle
lor cultural copeneaces and anautedoor ronftap

24k 21 3

Sq ft Restaurants Bars
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OPENED 2019

Tame Out Market Boston s |1
A0 Park - a strng Art Dero b
the tearl of the po
neighh
local eateries and award winning chefs as well
a5 A lemonstration Kitchen, 18 s a urmone foorl
and cultural destimation in a part of the ity

which attracts nllinns of visitiors each vear toats
FNSOUns, restaurants, bars, offioes, yniversities
and Fenway Park, home 1o the Boston Red Snx,

25k 15 2

Sq ft Restaurants Bars

BOSTON

Atedd b the o

i eht at
lar and dynamic Fenway
hore!, The Market features mach loved

1

Beache faved ool oy Close

wone Art ey

s bear e aond somie of e hest hoteis s

ICAGO

OPENED 2019

P atedd at 2ol 3 Bolton Rarkeed anel

LT AT YR
oo s Hhe et ot e Pisoaifes 1 es by

e

ENH
prd floea Thes Tt town optfers

e e gy

il
srovete contlap b Tors s - ar
Fllnate o

50k 18 3

Sq ft Restaurants Bars

Strategic Report Govemnance Financial Statoments

SETT0 OPEN 2023

Following the o ket Lisbor,
a spcond Portuguese locatvn will npen 0 Porto

o e gronnds of the Saco Bento Iram station i
the Hist tre of the oy w has been
declared a HNESCO World Heritage Site. [his 15 a
major destination in 3 aity which s known for its
anding lood scene. While the Market!'s intenor
space will span around 24.000 «<q 1t there s alsoe
A large outsige space of over 227 000 s ftthat will
P used for outdoor seatng and arhivalions.

24k 14 2

Sq ft Restaurants Bars

PORTO
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Time Out Market

MANAGEMENT
AGREEMENT
MARKETS

Going forward, the Group will focus on Management
Agreements with a significant pipeline of locations
signed and further sites in advanced negotiations.

Management Agreements represent a growth opportunity (o espand Time (1
Market globally and grow the Group's recurring revennes without the need fin
further capital expenditure,

Under a Management Agreement. the partne: funds all capital and operational
expenditure and. in return. the Group recewves a pre-development foe and.
once the Market 1s trading, a share of revenue and profit isubject to a
minimum guaranteed fee).

At a time when commercial landiords and real estate develapers are seeking
concapts that attract consumer faotfall. Time Ont Market has proven s

regenerative power and abulity to transform spraces that beconse the
in prime locations. We cantinue to see sighificant mterest, demaonstrat
brand's strength and appeal for the world's leading real estate tompanies,

H e H e s .
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OPENED 2019

Time Out Market Montieal 1« the cantrepreg s of
Centre Eaton de Montreal an Samte-Cather e
Street - a major downtown destimation nwned
Iy glohal real esiate leader vanhoe Cami
which Trme Out Market partonerad with forots
first Management Agreenient. The Market 1= an
exciting a space with top chels, Lars,
a temonstra A conang schaonl and

A =hop,
Sq ft Restaurants Bars

IVMIONTREAL

DUBAI

OPENED 2021

Tines bt Bloaret

Poperec o p et rsngy w th
i s Soeglo AL B

(R
s o g el Lot 3

kel

thre e bar that <oqrved fhae oper e bistimate
N

43k 17 3

Sq ft Restaurants Bars

1 Sa £ A,

H - H B

SETTO OPEN 2023

Tone Out Market's first location in Afnica 1s
expected to open towards the end of 2023 n
Cape lown at the vibram VEA Waterfront on

the Atlantic shore, This s one of the citv’'s top
flestmations attracting milhinns of visitors per
vear who come heres 1o live cime. pigy, shop and
There will be & curated e of 14 chefs
stage, With

ateurs, four bars Aand ¢

on
Sqft Restaurants Bars

CAPE TOWN
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Time Out Market
Management Agreements

o AL Qe e cu hinal e

eabertan e nt wpace

35k 15 3

Sq ft Restaurants Bars

VANCOUVER ABU DHABI PRAGUE

SETTO OPEN 2024 SETTO OPEN 2025

S e i s,

69« 17 3 25k 14 2

Sq ft Restaurants Bars Sq ft Restaurants Bars
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SETTO OPEN 2025

that will be unparaliciod i the world, Osaki 15wl
knawn as a oty of "kuidaore™ o minch goegd
food to eat™ m Japan, Time Qut Market Osaka

1w st Lanach i 20020 when 1he oty vl et
thee World Fxpo. 1Hwiil open im partnership wth
real estate developer Hankyn Hanshim Properties
Corporatnn.

31k 15 2

Sq ft Restaurants Bars

OSAKA

RIYADH

SET 70 OPEN 2027

[ bgoere b TR e s Rlanogemient

Ageenuend il D Gaates Des el nd
Mutharty DDA o e Tane ot Sl

Fovaar s Doy aly e e, Tores ast 1oy o

Irve bowertape onene- multiple stages, evord

Al oshrbtior spacess g demaonstiaton bifchen,

bitehen e acleor, ane Leben lab

95k 23

Sq ft Restaurants

'!E e l

“Our Time OQut Markets

remain as popular as ever.
Since we reopened our
Markets, consumer footfall
has steadily returned, we
have restored the best of
the city curation with top
culinary talents and cultural
activations, and leading real
estate companies want to
work with Time Out Market
to transform their spaces.
The appeal of our concept
is strong and this has
helped us create the world’s
leading food hall brand.”

Sandy Hayek
Time Our Market, Co-CEOQ (Opernhions)
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Our global audience

A GLOBAL BRAND
WITH A NATIONAL
FOOTPRINT AND
A LOCAL VOICE

We attract a global, urban
audience of experience seekers

Experience-loving Attitude, not age Diverse Active

95% take action after Contred on bt not exclisn el A audience as diverse 1s Tine Out ers are cunions, discerning
engaging with Time Out 21 A, shewing mullential the cities which Time Out is in and cultivally aware - thoy go ont a lot
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333

Cities

72.0m

Global monthly brand audience

25.4m 8.9m

Unigue monthly site visitors Instagram unique
monthly users

H i E rre s .

30.2m 6.7m

Facebook unique
maonthly users

Twitter followers
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Chairman’s letter

“l am pleased to report that
2022 has seen the Company
return to its pre-pandemic
trajectory, but in an even
stronger position.”

In the 2019 annual report | wrote

of our success in uniting our large,
global, ever-growing digital audience
and our handpicked city highlights
in a physical platform.

A phesieal plostio Juch drew to 1H5000 ¢ IF that

fhve Tome O Market sites -
i m Lishon - and attraching
L= Do s s vesitors, We were thep imternapled.

veae Wil the op

Nl ey foren
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S e pEniemnIe trajecto ey stinideg |

eadership team the Com

by e 2w senion
enhanced the exsting Maket portinho, signert fa neg Rk et

nFeds st

NI

ontent tiat has saen qurliene e

1 and engagin pAES
1earh arecord leval d4rioss ansaeasing rangde of gt

rhannsls,

Results

The st -

vibe short peiod sinee these restintnons Nave Bees [Iftor!, we
have seet vory encoun aging aress. ieflected 1 G
g O te £72.9m campared 1o the
TR minnths are adysted CRITIA miow)
The ngeast contibutor to hoth was the ieope)
existing Markets, which all saw an srcomaging eh
szles. lthe e Menths we Diave seet
daye even at a mature site ke Lishan, The fories witt
has been conpdetng the digital transminn gl
oA sTabte cost base This it achie
i the senod and gross margdms iemanimg cons stent qt 77
Global lnand avdienie growth of 125 to a montly avenage of ove
2 b s testament to the power and relevarnce of this ieading
glabal hra The appeal of this valuable, voisag, artive, mnh
auchence was avident fromy the ¢ 207 giowth in hgital adverhisimg
i the year compated to the pooy TEmonth penwl despite wider
nartke? trends,

TOLO oW

St e

Py
of fnntferl

We we e pleased o anange new debl lundimg post pen
A£35m fourvear facility replares the Company's fusting debt
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Q&A with the Group CEO

What is the key to
performance within
the existing Markets?

Chris Ohlund joined Time
Out Group in July 2021 as
Executive Vice Chairman

and was appointed Group
CEO in October 2021.
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Has the guality of
the Market offering
returned post Covid?
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5 e eapertze aeg A

How integrated are Sunden one
the Media and Market

divisions?
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Q&A with the Group CEO

What has heen ) il st ’ P Why did you take
the key to recent o ,. the decision to close
profitable growth print {in the UK)?

in the US media

division?

S ih e s

SRR Parpriee 1 e O

Has the natwre

of the audience
interaction with
Time Out changed
as a result of the
pandemic and social
media?
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What is your focus
within Time Out
Media in the 2023
financial year?

for ooy Arlvartising 5. 1 first
conmienrcial ik lok penctoerstun fro FRED Faoww The RMolulity Soper
App. which s 4 e peat lient

What has most
exceeded your
expectations in your
first year as CEQ?

b CGroup
ancl dedication dunng o fime of significant disrgahion.

“The way Time Out has
transformed through huge
shifts since 1968 is a great
story of how a brand can
stay true to its heritage while
constantly reinventing itself
to continue to engage with
and attract its audience.”
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Strategy in action

BRINGING

TIME OUT'S MUCH
LOVED CONTENT
TO LIFE DIGITALLY

As we continue to evolve our digital-first
strategy, we are working on a variety of
initiatives to cement our positioning as
the essential guide to the best of the city
across digital channels, including social
media and video.

Akoy pand of oo chigital fust shiatog,
Ak =

Mo tralt
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Qur business model

o

Our competitive
advantage

An iconic
brand & trusted
authority
since 1968

333 59 14
countries  languages

cities

ol everytiing
Vieam of toral

ahaut the best of the city

I aworld with ton much

oul andd explone 5 AgAIN.

R

Multiple
pltatforms

The bhest of
the city content
and experiences

distributed

via multiple
channels

URL & IRL

Do @ ontont and

rhanneis

We Aace whets our

A diversified
business

—

We attract

Vs g

Coltieahmsttotinns

Reaching a large & engaged global audience

o ey

Aty g Lokt chiofa
Al o al talent

I

HE

Our activities

Creative Solutinns
[ngital aove tising,
{ _.,:..:.t_:f
f;:,l:f?f

wal Martketing Salubons

ancl Offeis

Monetising this
reach and traffic

Govemance Financlal Statements

What it drives

Brand growth

High-margin
B2C & B2B
revenues

Sustainable
returns

Continued
profitable
growth
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(2

OUR BUSINESS
MIODEL
ENSURES THAT
WE MAXIMISE
VALUE FOR OUR
STAKEHOLDERS

Shareholders

With city life back and our Dusmess rocoverng, our
global Market footprnt will exprand to dnve recumng
revenues while our Media revenues will increase — as
Avesult, Time Out Group's vatuation and share price
will grow

Employees

We continue to oreate a diverse and inclusive
waorkplace and attract outstanding talent who take
pride iy working far onvaconie brand

- ‘.mmt page 52
Cities
As an ambassadon of the oy, Time Ont celebrates
o supports ats cultine and local Busimesses:
o, each Time Ont Market means a sigificant

contpbution to g local econnmy, emplovment and
appartiamtios for & vanety of talents i g ity

o

H Tm—— HE

Consumers

We help people - both locals and visitors — go out
better n cities around the world

Landlords & real estate developers

lime Out Market has the abilty to transform a space
into a premium environment that becomes the
anchor of a property, driving consumer fogtfall

Chefs, vendors & local talent

Time Out Market offers chefs, vestaurateurs
and local talent a platform to dave revenue and
reach a new audhence within a cost-effective
structure

Media clients

We provide our clients with exciting, bespoke
solutions to connect with aur content and audience
N new ways within a positive brand environment

- m.mm page wm
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Strategy update

DELIVERING
AGAINST OUR
STRATEGY

Significant progress and consistent
delivery against our strategy to drive
profitable growth
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TIME OUT
VMARKET

Progress In The Year

Grow existing Market business to deliver
continued revenue and profitability

All seven existing Time Out Markets have succoessfully
reopened, drving significant reve growth

We continue to attract the cities” best chefs and
restaurateurs to join our Markets with around 20 pew
concessions signer 1n the second half of the perniord
alone, furthe) strengthening our “best nf the city”
positioning with an excetent culinary curation restored

Several Time Out Market chefs with Michehn stars,
James Beard awards and Bib Gournmands i their own

Incal restaurants which s testament to the high calibre

of concessions we continue to attract

All Markets have a regular programme of cultursl
activations and entertamment. complementing the
culinary offering

Synergies delivered between Tune Oul Market and
Time Out Media through m Market Creative Sointions
campaigns for example the Oscars Watch Party at
Time Out Market New York as part of a campaign for
Visit California and LA Tourismy

o T E A l

Accelerate giobal expansion through new
Management Agreements to drive increased
recurring revenue without the need for
further capital expenditure

Time Ont Market Osaka Management Agreentent
signedn May 2022 with a plannod 202% opeming
Managenment Agreaments signad post periodd end: Cape
Town signad in Oatoher 20220 with a planned 2023
openig, Vaneouver singed n November 2077 with a
plannad 020 openmg; Rivadh sighed in November 27022
with a plamecd 20077 opanmg

o

1

frieant global pipehne of further Management
Agreements nt Arvanced negotintions

Increased landloids engagement who wish ftontroduce
att leading concept m ciies asonnd the worlrll as an
Anchar m poome locations 1o dove consimer foatfatl

Investment 1 the central infrastructure to further
stiengthen the team in oider to capitalise the
apportunibies snd the potential of the ppeling

Hse of ielatinonships with global real estate partners
t pievidle oo mme systematie approach ta sourcing
apportunties for new Markets and further aceelerate
the rate of signing Management Agreements
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Strategy update

TIME OUT
VIEDIA

Progress In The Year

Grow higher-margin digital and multi-channel big
ticket campaigns

Shift from a print 1o a digital multeplatform strategy to increasmgly
taprinto the tughermargin and growing digital advertising space

lutions attracting global brand paitnerships. delivering
aghlv visible and engagmg, branded maoments spanning our
Aobdegree platform with a higher digital component

Campaigns delivered for major adverising pattners mcluding

et

Mot Sates tea

boovide s ngue, differentiated offermg tor adverisimg clients

Optiused perforpuance of intomational franchise programme

tov g oyt



Deliver world-class content about the hest Grow our global audience across

of the city to help people go out better a variety of channels
Content pubdlished on 333 cities in L% conntries Glabal brand auchence has contimned to grow by
Qur professionaliy curated conte it is once agan batk Tt F2m which s testament to the relevance and
to a focus on the best things to do i cihies around the Anthonty of aue content

world, following a sticcessaful, award wimung pivot 10 ahgn Ingital audience growti ac ed, for example 1hough

content with homebound audiences dunng the pandeimic o o rag srowing social media platforms

i“Time In™ suich As TikTok and stagram Reels as well as via
Continued investment in developing our video hartherships with feaaing media and content brancs
storyteling capabilities and wicrcasing the velume of suchas Apple News

video content across all channels through the lannch of Signficant viewing nuimbers, for example through our
several short-form video senes ¢cesigned for both an site partnershipy with Apple News for content campaigns
video playver and social media fo - mahile consumption shich as World's Conlest Neighbourhoods and Best
Across key cities. a number of Thne Out editors hiave - Cities Right Now

thanks to thetr authordy — regular broadeast appearances Foatnnmg Time Out Maiket acioss global Tume Ol

to present the best things to do. doving hrand visitnhity channels 1o dnve awateness and footfail for Time Out
and awareness Market

txtensive PR expostre and earned media for the
brand through a vanety of activities and campaigns for
both Time Out Media and Time Out Market
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Chief Executive's review

We are pleased to have reachod a tinimg, point for the Group m delivenng
positive Gronp Adjusted LRITDA, despite the imipact of the pandenie dun ng
the fmancial vear. This miarks a return to our pre-pandemic trajectory and
desmonstratas that we are now i an even stronger position for future growth.,
Fwant to thank evervone at lime Out Group for then harel work, and dedication
o arhieve this mptostons Ve more =0 as we have achieved it despite

1 onr strategy with ambitious medsures m place to drove
s peowth anet have miade signficant progress across hoth of o

Ofita

ms go ol onee again, attracting a growing digita

and partners advertising with us, Oue soven essting

Hine Ont Markets have sosp faolfall and sales return, with 1ecord tAys
esceeting nre pandemic levels. iy addition, we have a stiong pipeling of seven
locations <ot o open between 2023 and 2027 <% of which aie Managemoent

Agrecients ahi

lave sssoctated contractod numimom levels of rovernioes

socrted fon several voars, nterest fram landlords moour Markets plopesibon
has never heen stronger as they seek to dive foatfall to merease the value of
plonerty, We areom advaine ed negohations with real estate developers
e globe who hoto make Time Qul Marlot the anchor of Hiei
pioperties as they consrler o concept 1o be the world's teading food and
e leest

Chris Ohlund, Group Chief Executive

H S H i I
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Group overview
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Chief Executive's review continued

Group overview Time OQut Market trading overview

Financial summary

$2 months to 18 months te 12 months ended 18 months ended
30 lne 2022 30 june 2027 30 June 2022 30 June 2021
£000 £7000 £000 £000
Makot Ty ol e b [V 1
Al T . A [T 1
Group net revenus’ 55,4073 EXR: 0 Net Hevenue 28,924 12.233
Gross profit 44,583 30.170 et s [l
Dot Lt N N Wi
Divisional Adjusted operating expenses' {40.654) {16, 116R) S e Al e et L il
Divisional Adjusted EBITDA" 3.920 {15,.94R) Trading CHITDA' 6.7R1 {4.051)
' e s
i e N I
o : Adjusted ERITHAY 2.225 (8.118)
1.2149 (17.568)
' N oot I e 1 1
! ot Lo TS P I

“We have invested in our strategy
with ambitious measures in place
to drive profitable growth and have —
made significant progress across

hoth of our business divisions.”
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Time OQut Media trading overview

12 months enderd 18 mnnths tn
30 hune 2022 30 lune 2021
£000 £00n

Teorm 1

Al pSal i [ P
Advertising sales o 23,565 21.332
1 | |
s [T
[RNE wl i
.Zmﬁ .mcm._rr_m:. ST T .||.|.M|mlw.|\m_.| T ||||M|m..m..,...c..
Lalass - T . i ' o ew
Groves Margin T e

FurtFermare, we have evolved our systemate azproach o sonrcing new oppnctunties, designed to
Acre erate the rate of new Signings. As a result, we expect e signmore Managenient Adreenmients i the
year ghead and hevond as they represent a kev {ocus A4 and g TENEIND It reAasing e Group's

recurring eamimgs stream. without the need for further captal exponditure,

Hold ngs Hd was signed i Qctnber 2022 to g Time Out Market fo Caper lown fo
2023, In MNovembor 2022 apreements wete sigaach with Ouadiseal Paope by
open Time Out Market Vancouver at the snd of 20241 Al ali Gate Develn
{DGLA to open the new Time Out Maiket Hivacth at Dhingah Gate o T fraee st
FirtFernmoe, we have agrean Head of Terms for three [nnat)
met wthe prospectve Management Agreoment par o

s H rreens—— l
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Strategy in action

CULTURAL ACTIVATIONS
AT TIME OUT MARKET

Time Out Market offers the city's best culinary and cultural experiences. In the period,
numerous activations have helped attract footfall, differentiate the brand and position
the Markets as not-to-he-missed destinations. Ongoing entertainment features local live
bands. comedy nights, DJs and other cultural highlights which included:
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Foreign exchange

Theever

e angl costs of Gronp entities reporting a d
heen eansohidated in hese hnancial statements at an auorage
excharge rate of 3134 (2071 2130 The aperations eprating
euros have been consoldated al a rate of €153 (2021 #1140

Cash and debt

A

30 Jupe 2022 30 June 2021
£000 £0nn

1l eas

1oets

Barroinas 120

Adjust2d net debt

RS L Loase

Net debt (44,549 (26,900}

Cash and cash egquvalents recreased by £14. 2m ance 30
2021 to £48m 2021 £19 T This was diowe
Gioup Adpasted ERITDA of £1 2m 12021 18m £17.0m
Adjusted CEITDA losst, excephional costs cash nulflow of £27.Hm
12021 18 £2.2m1 net working capital outfiow of L7221 RN
LRM: £24 Inn, camtal expenditure of £1.8m 12021 18mnm. 40
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2021 18my £18.0m0 and the ropayment of lease
A0 20201 18m: £5.7
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Corporate social responsibility

CHAMPIONING
DIVERSITY,
SUPPORTING LOCAL
COMMUNITIES,
EVOLVING SUSTAINABLE

PROCESSES

Time Out has been at the heart of city life for decades and is committed to engaging with and supporting local
communities and causes in cities around the world. This includes highlighting green issues to raise awareness
amongst our audience, championing diversity and inclusion, or developing further sustainable processes across our
business. We care about responsible and sustainable practices - and while we have initial steps and activities in
place, there is still much for us to do and we are committed to evolving and expanding our initiatives.
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EDITORIAL

Time Qut has a global audience that
is very interested in sustainability

- we re dedicated to raising
awareness amongst our readers
around sustainability through regular
editolial features and campaigns.
Our g ohal reach enables us to give
peoplz around the worid a nudge to
enjoy city life more responsibly and
to create awareness around relevant
issues.
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DIVERSITY & INCLUSION

We believe the richness of the world is in its diversity. The
cities we represent are meiting pots of different people, ideas,
experiences and beliefs. To champion these cities and inform
readers, Time Out must reflect them. Time Out has advocated
for diversity and inclusion since 1968: our founder, Tony Elliott.
was passionate about equality and diversity.
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Corporate social responsibility continec

SUPPORTING
CHARITIES

Time Out members of staff in offices around the world regularly organise and
participate in local charity initiatives. This includes Payroll Giving, staff joining
marathons and other charity support.

Tz vear team mamber s tonk p 1 Riede | onrle )
fandraise for The lekle Dickles Chddren s Chanty, AL oor Dirae Cne
Ut rocktael for A g
will g0t a chanty

Aleeti e |

hich a sh o e <a'e et g nand

e As part of

H e E e s— .

LOVE LOCAL

Time Out regularly runs its global Love Local Awards to help support focal
restaurants, bars. galleries. live music venues. theatres and clubs that make each
city unigue.
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SUSTAINABILITY

Time Out Market aims to he a We e cannnitted o da more and to
responsible neighbour and to engage Cynlving n
with the local community. We focus

on managing and limiting waste with
local recycling, sustainable sourcing AssoriA
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organisations and causes). srandards fol vendors and more

moach to sustaabnbity,

n,oan a snsla
1 Markeat

v styategy
mclutle

SUSTAINABLE
PROCESSES

At Time Qut Market. we use chinaware.
cutiety and glassware 1o serve guests
which helps us reduce single-use
plastic. A sustIna

llgrey 1 e

and as part of nur digital fnst stratepy
longe MAgANe s an mest of
cs o which ko G ooowhoeie

A1V .
we printed the last regular magaare

IO
|

i hune 2O22 % wall resull m

100 ponling,
PO A year —

nt annal

At

Wl
Aand an



Time Out Group plc — Annual Report and Accounts 2022

Section 172 statement

Maximising value and ensuring long-term
success includes taking account of what
is important to our key stakeholders.
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Section 172 continuad

Our stakeholders Why we engage What matters to this group Hiw we engage
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Principal risks and uncertainties

The Board continually reviews the potential
risks facing the Group and the controls in place
to mitigate any potential adverse impacts.

The Board alse recognises that the nature and scope of risks can

change and that there may be other risks to which the IS
exposed. The list 15 therefore not intended to he exbanstive.
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Strategy in action

Time Out Market curation

BRINGING A CITY’S
BEST CHEFS TOGETHER
UNDER ONE ROOF

We continue to attract top culinary talent
to join Time Out Market as part of our
ongeoing curation of the best of the city.
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Board of Directors

PETER CHRIS
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Non-Executive Chairman Chief Executive Officer
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LORD ROSE ALEXANDER DAVID
OF MIONEWDEN  COLLINS TILL

Non-Executive Director Non-Executive Director Non-Executive Director
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Remuneration Commitlee
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QCA Code principles and disclosures

Principal

Establish a strategy and husiness
model which promotes long-term
value for sharehoiders.

Seek to understand and meet

shareholder needs and expectations.

Take into account wider stakeholder
and social responsibilities and their
implications for long-term success.

Embed effective risk managemeant,
considering both opportunities
and threats, throughout the
arganisation.

Maintain the board as a well-
functioning, haianced team
led by the chair.
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Principal Disclosure

are o 1
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Evaluate all elements of board [ENT Wit
performance based on clear and
relevant objectives, seeking

continuous imgrovement.

e e D

Promote a corporate culiure that is
based on sound ethical values and
behaviours.
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stakeholders.
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Audit Committee report

The Audit Committee is responsible
for ensuring that the financial
performance of the Group is
properly reported and reviewed.

Its role includes monitoring the integrity of the financial
statements (including the Annual Report and Accounts and
interim accounts and results announcements), reviewing internal
control and risk management systems, reviewing any changes
to accounting policies. reviewing and monitoring the extent of
the non-audit services undertaken by the external Auditors, and
advising on the appeintment of the external Auditors.

Composition and role of the Audit Committee
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Directors’ remuneration report

The Group is not required to
prepare a Directors’ remuneration
report. The following disclosures
are prepared on a voluntary basis.

Composition and role

Mate information about the members of this Committes can be found on pages 64
antl G5 in the Directors” biographies
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Directors’ remuneration report continued

1 January 2020 to 30 June 2021 (audited)

Share Optians
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Directors’ report

The Directors present
their report together with
the audited consolidated
financial statements for
the vear ended 30 June
2022. The Corporate
Governance report

on pages 66 to 68

also forms part of the
Directors’ report.
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Directors’ report continued

Streamlined energy and carbon reporting
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Independent auditors’ report
to the mermbers of Time Out Group plc

Report on the audit of the financial statements
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independent auditors’ report continied
to the members of Time Out Group pic
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independent auditors’ report continued
to the members of Time out Group ple
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Strategy in action

Time Out Media

CREATIVE SOLUTIONS

CAMPAIGN

WORLD’S LEA

The Time Out Creative Solutions team with
its strong client relationships — both direct
and agency side - continues to bring

our partners’ brands to life, delivering
impactful and engaging campaigns.
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Consolidated income statement Consolidated statement of comprehensive income
for the year ended 30 June 2022 i doevear endad 30 June 2022

Year ended 18 mnnths ended

Year endrd 18 manths ended
30 June 2022 30 lune 2021 30 lnne 2022 30 lune 2021
Naote £:pon £00n £000 £000
(IR 72.033 [ {19.559) e
“ {28.35M - Other comprahensive income (expense):
T T 44,583 [ ems that may be subsequently reclassitied to the profil or ioss:
PE e e (5R.724) (I o IR e 4.803 Tl
Oum_.m‘.:.‘_n ﬂwmﬂ.\l\ii o T ‘ ‘ﬁ\w‘.wﬁ_._ Bl “_\\ Other comprehensive incoma /{expense) for the period, net of tax 4,803
2 B 8 Tatal n:_j_:m:m_‘;?“% m‘xﬁ\mw:wmﬁ‘qwq\p:v peried ‘ :‘.M.ﬂ‘w‘w‘v;\: v ,
st (5.429) I

- - Total commehaensive expense for the period attributahie to:
9.462} Tear

(NIRRT PINY

v Ve (14.748} AL

' el v (a7 NN

L H e [E—- (§) [

Loss for the period (19.559) B
_ S - e - {14.756) N
Loss for the period attributable to:
e (19.553) Sa
e At 6) R

(19550 .

[T

amourts mwlate tooo

eoperatinns

The nintes

pages W4 o L10 arn an |

ageal park of the

The Conipany bas nlected to fake tien
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Consolidated statement of financial position
As at 30 June 2022
30 June 2022 30 June 2021 30 fune 2022 30 June 2021
Note £000 £000 Note £000 £900
Assets Equity
Non-current assets Pl b et 336 (e
BRSNS H 29,293 T et 185.563
t R,219 o I 7.862
] T 37.851 et ' N ui 1.1056
i 20.490 N AT TIRY R A (139.522) RN
ade apnl bl e e ealvee e s f v 1.554 . Total parent sharehotders’ equity 55,344 pab M
100.007 o O o @29 ax
:_q',g:w%m S Total equity 56.320 LR
R o 986 Y Thie | 1 staternents on 20 o woere adthonser] Torssiee by the Bloard of Thirectors on o
e G e . I 11.906 o [3ere O wece signed o ts hepatf
s I 4.R49 LR
20,711 Coey Chris Ohlund
Total assets o 120,748 - ,
Liab T e oo g
Hep)
Current liabilities
ol - ! {14.872) v
o {21.13%)
K (5,056} [
(41.059) o
Non-current liah
A anaonotg ' -
“a {1.158) -
i 1847) :
. {22.36M [
(24.369)
Total Yiahilities (65.42R) R

MNet assets

55.320
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Company statement of financial position
As at 30 June 2022

30 lng 2022 30 lune 2021
Hete 000 £000
Assets
Non-current assets
- 86,1926
RG,926 o
Current assets
o odbee peres vl o 30,954
30.954 A

Total assets

117.880 124

Net assets 117.RB0 LI
Equity
e sl 1 336
185,563 -
e 1.105 s
- 169,124}
Total equity 117,880 s

The Company loss for the vear ended 4 AP RVRESE

D021 Inss of £

]

The: financial statements on pages
Ve 20N

REN AT AT IR R T Bt T

4 wpne

1ita hoh

Time Out G
Registared o 07 44017
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H . E wﬂ”::“ﬂ_s l

Consolidated statement of changes in equity
Year ended 30 June 2022

Retained
Capital carnings.’ Total parent

Share Translation redemption {Accumulated shareholders’ Non-contralling Total

preminm teserve reserve lasses) aquity interest equity

£'000 £G00 L0 £oon £100 £000 £000

Balanc= at 1 January 2020 T i I Sl 82,770 [T 71.897
Changes in enuity

| rias lew I {66,770) [ (70.54%)

n Cu (2.580) - {2,1458)

Total cemprehensive expense i . v {69.360) (IR {73.007)

RO 1,480 1.480

i ' (R.472) ol -

[CE AT UT . . 52,457 62.457

Batance at 30 June 2021 e " : 68,875 1 68,827
Changes in equity

[T O PR o (19.553) " (19.55%)

(TR o

IRy - 4.805 B 4,803

Total comprehensive expense ' {14.748) "~ {14.756)

e 1.817 1.817

(504} D (672)

T 4 4

As at 30 June 2022 1R5.563 7.862 1.105 (139,522} 55.344 {24) 55.320

The ant2s o pages 37 1o ]

ace anetegral pent ot thean f
E
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Company statement of changes in equity
Year ended 30 lune 2022

Capgital
Lalled up Share redemption Retained Total
share capital preminm MSOIVe fartings equity
Nnte E'000 £:000 £'000 £0on £'ont
Balance at 1 January 2020 T BT ' G 201,412
Changes in equity
Fovas Aot Blee H 1 ' {665.621)
Total comprehensive expense . {66.621)
[T I A R O 1.4R0
lwmiie ot slhae- ' 62.457
Ratance at 30 June 2021 Tt - 198.728
Changes in equity
[t e Sl g o . {R2.669)
Total comprehensive expense (R2.6569}
. 1.817
q
Balance at 30 June 2022 336 J18G.562 1,105 {(£9.124) 117.RA0

e Ivieg (e g e T e an

Saend -
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Consolidated statement of cash flows
Year ended 30 June 2022

Yrar ended 18 months eniled
30 June 2022 30 June 2021
Kote £000 £00n
Cash flows from operating acti
Cooapen s o (4.544} (B
! (2.497) Y
s e
‘Net cash used in operating activities : {7.001) ST
Cash flows from investing activities

e b Fondecpos (1,177 Cn
[~ bl gandy {7301 f

[T ST | 2

zi. cash vsed _. investing activities ‘ {1.911}

Cash flcws from financing activities
254 S
sl e [1.505) ' s
Pl b ane bt 11.036) .

S 200
Net cash (used in), generated by financing activities {5.489) e
(Decrease}/Increase in cash and cash equivalents (14.441) IR
Cash amd cash equivalents at beginning of period 19.070 ]

t 220

Cash and cash equivalents at end of period 4.849 e

The nates on pages 92 to 119 A1 4 | =tiarements

ntepial prearl of these
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Notes to the financial statements

1. CORPORATE INFORMATION
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Notes to the financial statements continied
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Notes to the financial statements continied

2. ACCOUNTING POLICIES (
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Notes to the financial statements contie

Intangible assets

Trademarks and copyrights
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Notes to the financial statements contin

2. ACCOUNTING POLICIES C(™T N,

Financial assets

Impairment of financial assets

e
W

[RITECA T TR NG

e t

Classification of financial assets

LI P R ATRRR TS TR
ipclassifies s finane

rlvalios: A

Fa e o

Managoe

Ny

RN ST

e Deen
I oans 4

that
CteAter that
Asseta. [he iy
|

Crendd sl o thee
117 i

PG e

I

e

ANS A

s oo Al e

Asl e

B e n oot

[ra aften the

Available-for-sale financial assets

ahle frn sale fimang

Pt are i

RNAEE

oot clasaifinr

voof the other Lateganea They Are oo e
ve st tiatinrs o m it

St

O IeNt e

reporting

Foreign exchange gains and losses
ot finant
i

=ets At Are doe

MY «

o] st e syt

Aasurecl 3t FYTOCL that ae
e A trsed cost of e

alassels Medas
e differences aie

" e
] LI LT

ments medsured 3t HYTOCL
wonie i the mveshnents

e the {
1t

Vs conhingent
it s designate

e gt

¢ PLTES,

H




Time Out Group pic - Annual Report and Accounts 2022

Notes to the financial statements ontnmed
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a) Impairment of goodwill and intangibles
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4. SEGMENTAL INFORMATION

fanre with IFRS 8.
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18 manths ended 30 lune 2021

Time Out Market Time Dut Madia Coiporate costs Total
£ 0o EN000 £7600 £onn
. - ' 5 o [
' e i S
Net revenue ISR "y 1 )

fees fran o el TS,
Year ended 30 June 2022
Time Gut Market Time Dut Media Corpolate costs Tntai
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i eiamnn e S e - 170 o
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HERRT Vo
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1 -
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Revenue 1s analyser geograplically by nngin as fllaws.
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5, STAFF COSTS CONIN
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Ananavsis of The fees pand to the Gr
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30 june 2021

£onn £000
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26
136 !
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136 [
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8. FINANCE INCOME AND COSTS
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9. TAXATION
Analysis of income tax

Year ended
30 June 2022

18 months emded
30 hune 2021

£000 £000
Current tax
[T 249 et
S [T N _
Deferred tax
[ o (152} e

[N

a7 e




me Out Group pic - Annual Report and Actounts 2022

Notes to the financial statements continucd

9. TAXATION CONTINULD It N mnte wasants ae follows
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11. INTANGIBLE ASSETS - GOODWILL
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12. INTANGIBLE ASSETS - OTHER

Group
Trademarks Development  Service concession Customer Qther intangible
antt copyright costs arrangements welatienships assets Tatal
£00% £000 AR £oon £000 £:000
Cost
At 1 January 2020 o P e . EC 32.100
AHETRI L1 v ! 2,145
IV aguatis 12%
[ b e (TR I [ . " 417
At 30 June 2021 ol i ' ' 13.824
11_\‘:./;_1‘ “;‘\ . o - v o {1.327)
. 4y
s (9,450}
. = 1.427
At 30 June 2022 5.R77 5.318 - 4,780 9,200 25.214
Accumulated Amortisation
At 1 January 2020 o . v 17.572
Cen - . (168
s . (1649)
At 30 June 2021 . Co 21,571
113\@‘, f o o ‘ : ) 2.510
P L L {443)
(1,411)
[IRTOES 73R
At 30 June 2022 2.992 3.858 1,189 5,954 16,905
Net hook value
At 30} June 2022 2,885 1.990 h91 3.251 R.21%
D PR A [ I . [ 1 10.253
. ' o 14,528

vintangihle asseta
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13. PROPERTY, PLANT AND EQUIPMENT
Group
Fixtures ane
Fittings
£000

Computer
equipment
£'00n

leasehold
improvements Totai
£ 000 £000

Cost

At 1 January 2020 "

T RCETIN

At 30 June 2022

54.645
: 3.108

. {1,009}
{2183}
51471
ot 1.173
(521)

I 6.283

46,913 (1,403

Accum slated Depreciation

At 1 lanuary 2020 HEF Y

[IRYERTIY

At 30 June 2021 A

At 30 _une 2022

(502)
R 2.045

14.066 23.552

14. RIGHT-OF-USE ASSETS

o et HI l

Net book value

At 30 _une 2022 MR

37.851

39.037

LY 18.763

Group
Buildings Total
£000 £000
Cost
At 1 January 2020 vil 31.344
A [N 1.6610)
[EES. [ R (10.924)
[ T IR {1.028)
At 30 June 2021 [ 21,052
v h - e 1219
o S1 BR4
Tl no ol T 1.17Q
I [ 3.018
At 30 June 2022 271.343
Accumulated Depreciation
At 1 Janunry 2020 ' 3.035
T P 4.952
I b e nagirea 1 ' (3.826)
P vl e s iy (110)
At 30 June 2021 1 4.021
Do e me 2,088
Fo el e i 767
At 30 June 2022 6.853 6.853
Net beok value
At 31} June 2022 20.490 20,490
Al 0 Xl 17.031
28.309

hrept
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14. RIGHT-OF-USE ASSETS (N7

15, INVESTMENTS

Amounts recognised in profit and loss Company
2022 2021 Shares in group undertakgs
£1000 £400
2022 2021
2.605 C £000 £000
Gh2 Lost and net brok value
114G ' Ll 77,496 [
e (10,654}
SRR
. 122.911
[ ' {102,827} S
S 86.926 "

Name af company Holding Rature of Business

Ragisterad addrese

Country of registration
(ot incoiporation)

Registered
number

Direct subsidiaties:

[N RICTRTRTN " AR

St ol

T

o . ' .
R ' el i
! . Lo . \
BN K . 0
B laee b s L)
- ' o s
! [ 1 | I L .
-t R I (- Ve
[ [ R

[ UL

TR
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Notes to the financial statements contied

Country of registration Registered
Name of company Haold ng Nature of busipess Ragisterad address (nr incarporation) numher

indirect subsidiaries:

1 v I AT B R L A TR SYR T | 11 [ EREITTATIN
T ot R ket 1 1 ' P ' DR TP [ A e 1o '
o B N Y S RIS B PR | vk T . e ' "
he t L wo e ! : Fanlen st o Ve,
[N t ' NERTE AR R [ N . .
Ton . D T O SR Pt L il e .
[ASTTI S I I A I Ti- i, b St S e

R oot [ C i ol . A I g sl
Aol A B AR [ | 1 R VAL B [ER O SR TS ! s et gl
i AR Tl IR T TTR ERN [ Paved
- [ [T S [
LATEN R P
Toae 3t ket o B frit I T b ST

e an Shite o

' o

' CiAna e

Tivn ( 1 [RETE YR
EEAIN] R 4 M
FTAEN [ o

HNes’ renmhing p AL af Ahe dlonniand compegees hatodd e e exempt from prepanng imdnadaal fingar
staements by virtne of 34984 af the Compames Act 2000 These rompanies aie also exempt from

fi JAanies Aot 006G

statemants by virtue of <4484 of the On

il

abave, that aue

the {3oup sh
Intex

orporated i England and Wales, have ¢lamed
Gaariue of <4794 of the Lompanies Art 7006

tional Linuted ware chssobend on 5 A AN exETpi Al

2 the o penacl the reman Fet mded was e

s consideration and Time

we et sils
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16. INVENTORIES

Group
2022 mn
fonn 000
arz
GRA
£
17. TRADE AND OTHER RECEIVABLES
2022 anz21
Current: £000 £000
It et R.291
Viftag 2.166
= Cen ' 1.149
14,904 o
2022 21
Nen-current: £000 1000
D 3.554 '
2554 '
Thes fopr 5 of all finang Assels of the £ N oAt
As at 20 lune pO00 Group fra abiles of £1 sy 200
impared The past due recewvables elate ta 3 numibe: A
ccent lustory of defaut The agemg of 1 o

tee montheg,

As at 30 hune JO22. Gioup track
for The agemng an

e

vables of £1 290

vsis nf these trade ronevables s wer thies

Strategic Report

2022 2021
£000 £000
e : T 741 i

AR 1.340 D

, [T R B T (710) Y
e | I (34) L
Co 40 o

1.377 Lt

L hAve e
ot

Pl el

cllewseion s ot e

el e e e

Campany
022 2021
£000 £000¢
t. [ e o .53 I
i [ 1 "
3 LU54 DTS B

T e

L

18. CASH AND NET DEBT

Giroup

2022

£000

[ 1.849

{21.978)
- 11429
~ L. R 127420

o (44,549)
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19. TRADE AND OTHER PAYABLES

Group
2022 2021
£'00y £00n
Current
2.923 ! o
Sew 1 113 -
e 2,498 A
' 7.076 o
122
o lnes Ao Lie 910 .
11.872 [
Non-current:
i - Yy

les nonsion halnhities.

The no v current ather craditors 10 1he priss peinwl relatiod o g ease o
Zaewas morhfied an

matket expmng QO30 0 the current year the
S50 | ahitins

2{}. BOIROWINGS

1S 1

Group
2022 2021
£030 £000
Current:
RN 21.131 !
21.131 "
Non-current:
3 - RAT N

RI7

we,
2022 2021
£000 £000
T T 21,131 RN
ot e e 300 :

T R T 547 [

21.978

o s not vate chffernt from the oo

1 [ iy Fas part of e Toint | pean Support for

shiestrnant o Uity Areas 1T ILSSICAT imifiative of £0.7m022002 1 £0.8m). charged at a
ith FURIEOK rate plis 175 iepayahle inonstaliments ro 2024,
L2050 210819 0imyat Geate of 110 above FURIBOR. Ul
Aas a covenant haseld onthe wolhing L2 montiy EBRDA of the Time Out
h has been frimatly waed through 1o havembes 20200

s e powes iy oyl ad

ent |

1

[ATTIE S|

o dAgiee ed lnan Acihity of np ta £5.0 milhon wish Oakley Camital
DG Fhe elrawn Dalanee on thes ity s a4t 30 Novemiber 2027 was

piote COCT Eoan Note” 1 and extended to 31 Derembor
e AnsUE, with an

1 Lrest
of foun veal h the nght 10 settle n mill Aftey fwn years. Inforest may be
casl at the clection of the Company. dunng the first vear At a rate of ©.7
tiiam the second vear onwards mtorest will bee pand e
| separateh e anoext premim pavable np
e prnapal amonnt diawn, The faniity s sg
Avterly testing comme
e 30

shat @ rate of
full iepavimont
ot to

e nn

e N 3

b leyeda

shing commenid

HEHI.



114 Time Out Group plc - Annual Report and Accounts 2022

Notes to the financial statements contnined

21 LEASE LIABILITIES

2022
£00n

202

£ 000

22.36%

27.420

022
rnon

2021
£ I0

Bl e

BG4

[INTCRRERTES 26,219

27420

Thr (o toes not 1§ by sl

e e,

s
habelities are monitorec withim Gre

22. FINANCIAL RISK MANAGEMENT AND POLICIES

Financial risk factors ant management

TR

ool e

Foreign currency

The

e E S FA T TR P b} ot b

Pk b i aronipes

ey | IR TR IR SN I

SRR T

[V e Ao s ESIA|

oty Codaseerpgenth theae

tbee gl af the pe o e bee] 00 WL N e

b e taternent fooo ey trateves The analvars

teatead o3

RN T

T

thes weanr vepeua by

I, canersely,

Mots comtiach
“r fras e th

v The iy,

ledenlt

s and the nonmal
Al countiy Ao anatesin o the Gronps bade iegemwables
fe o node 17 Th

el earh of ifs 1

tnent frends conent loeal Nl ket conrid

Yvaatele halanoes wi Sl

AW O Cash
I

[}

[ Al finer

ritedd Credib aling rue ke,
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Liguidite risk

cash finw foreca
finance 3y
has suffie Ash to maet npsrational necds wiulst m.
ropavtt Cntequirements,

15 pertormerl

e operating e fitees

pfmanes montms mlling toraraste of the tyonp's

The matt rafile of the Gi ot

1S Borrowings g ot

i ab hhes ant rah

The talde helow analyses the Group’s nonrlenvative inang
droupings Ddsed on the re 2 period ot the ha

date, Devvative fmancial habihties are mchided ntae 4
essential for are unclerstanching of the tine

are the contractual undiscounted cash fiows

e sheet dhate to ]
lvsis it
ol tie canh flows The qim

[

vt freve

vilie ialhies

Within Between one Between two {hver
one year and $wo years and five years five years Total
As at 30 June 2022 £900 £000 £000 £9000 £000
21.131% 304 547 - 21.978
5.056 4.876 14.528 19186 43.646
- 14.872 - - - 14.872
41,059 5.176 15.075 19,186 80,496
Within Between one Retween twn Over
nne year and wo years and five years five yrars Total
As at 30 June 2021 E£'000 £000 £000 £oon L0900
O e s R | 17 0t t .
Leames [l D= i IR BT I L
. ' i B [
21.771 23,129 22.044 21.252 RR.19%

Intarest rate risk

oAt e inferest rates
o the byl of flnating rate

v analyas for Hhig sk teaca
art rothe acrnunt-

Uy Fo cortimae as A goe
teturns inr shiareholders and henefits for other stakeholders. 1o moet
ews he hudgels and forecasts an aregutar hasis o ensure there 15

snee s of the g

I8

iy as set out i the
ients are financer from

(.

=SS (st oo as anc

OWINES

23. FINANCIAL INSTRUMENTS

Fair values

stratos the fan values of At finanon
Mg SO

a=ssets and habihnies held by the Group at

i loars and tracde ol nther payahlos are hield a1 amorfised at, Aften g
1othese inatiuments dre measined At arnoriised cost gsing the effective
I Fhe fas vaino of all financsl babihhes s ot matetaliy chfferent from the

At fair value
through profit

Classification of financial instruments At amartised cost and Inss Total
As at 30 June 2022 £000 £000 £000
Asset=
[ ol 41.849 - 4.849
[T Colin e il 14.311 - 14.311
19.160 - 19,160
B {21.978) - {21.978)
e (27.420} - (27.420)
T . (14.872) - 114.872)
(64,270 - (4,270
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23. FINANCIAL INSTRUMENTS totiian Campany
At fait value At fair value
through penfit through profit
Classification of financial instruments At amortised onst At inss Tntat Ulassification of financiat instruments At amartized cost or loss Total
As at 30 June 2021 £000 £000 £.000 As at 30 June 2022 £000 £100n £'000
Assets Asseate
' Artth L [ ' i I P 20.9564 B 30,959
LTI L I e | BTN ' e )95 - 30,9542
L . ' Liabilities
. oy o At tair vattie
) ) through prafit
' ! i Classiication of financial instiuments At amortised cost antl Inss Total
As at 30 hune 2021 £000 1000 £000
Laans and rocenvablos ae
B Assets
that @e not quoted o an active maiket. They dre measieord At Al
mterest tate method and the fair valiue .5 not materally ffesent foon b e ! ' L
P P s
g Gronp assessas at cach vear ond il - - . -
Liahilities

asants parert [nthe year ended 0 hne 200200 the «
have necessitated the immpanment of loans £l
provIsian for mpairment of iecenables (see note 174

R o NI ST R S oAt L

[}
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24, CALLED UP SHARE CAPITAL

30 June 2022 e 2021
Allotted, issued and fully paid Nontinal value Numher Number
H : 335,870,417 A A
B TIETSTITEY AN 335.870.417 AR
£900 £000
ey Ay s 336
s 336 -

g of share options The far 1of the shares gwte] v

t

Iri the t nor penod. 134,
m luse 20200 4 fL
Apnl 3]

AMPS Wi e 185

.- A% At
ther AH571.747 wire v

o s part of the

25. NOTES TO THE CASH FLOW STATEMENT

Group reconciliation of lass hefore income tax to cash used in aperations

ng “he year. the Company issued 3,910,000, 2021, 171090 shares

4% £

foshae

e e

Year ended
30 June 2022
£000

to emplivees followie 1w

18 months eniled
30 une 2021
£000

Pewree s

TR RIS [ T OVERN N R

TN T R S

LT

[Tl

s

Viesedhm

{19.462})

5.121
1.817
8.640
2,540

47

(1751

R
1R

(3.961)
1.038

{1.544)

26. PENSION COMMITMENTS
Tirn G
[ERYE

A0 000 e

ates dafined conty
Ylune 20O o

peraon sthemas on behall of its empliyees L
ons of 21822000 118 months ended 300 June 20001
f ot crplovess andd at the vear eant LL0D7 000022021 £8 000,

nearle or iy

Year ended 18 months ended

30 lwne 2022 30 June 2021

£000 £'000

Ppanei e e Aok e o ol 482 i

ab A N 107 =

Ay long ternemeentive gian e LHP™ designed to encouragsn
Niproement mthe Groog's perfonmane e and to align the interest ot soeon tanagement
n attached

L vest eyenly over thiee vears oncthe annpersany
g olate

mAnee andit

Iy Gpe

IR RTETN

S0

S

LRI

1 fol

tlate, the o HUNEE

arkup

g each viest

[RE AR PRI I

iedlect the ¢ pated peformance

nftle o ol s meehfication amended the gants with an assoeiated oxeose price wheehy
T —i- o v replac e Iy SrANtS compsimg al cnst Zrants vl 2ranis Imked 1o
the £ ~ St P et Ao five yedrs DT 10D BTR ephinng werg i rlered and

tooptions crAanted fas shovan wathi

hier grartac 0 the table beiowi, This was
Igzts |
e of

r

18 1A vdlie jerngnised was e

DPTonS s At e date of <y
enclore
axge as ks lnger| helny

S Ave Ay
S was nedfonmind conaistantly

5 [ninne
ovedl 5 a5t
Year ended 18 months ended
30 lune 2022 30 Jupe 2021
£'006 £000
Fapmo oo e W | = 1
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Tk e

27. SHARE-BASED PAYMENTS TONTINJHD

el b alaabeen ose ) The wrphiones ree s e et e

Groug roafin

2022

2021

Weighted average
exetcise price
(pence per aptien)

Weighted average
P Nomher

Number #xLrCise pr

2022
Non-Performance
hased award

201
Perfortance-
hased avard

2021
Nnp Performance-
based awaed

of pptions  {pAnce per aption) of options

e 0.7 o620, Y R
' et ! 3B - AT it L
26,700,163 '
[ P R 10 " o
P Tt (3.920.000) [
[T R DT T Nil T
wer el I {10.561.668) i oo
: ~ I Cr et 49p - 58p
e [ Nil - B3p by i
B 7875000 - R
S e [T TR ERTI U . 30p i L
st W e - 20.103,495 fon : i
e sehle 3t 260 L 2,128,498 T histeae @l eaily sbhAre S ower [
Wi &
0 8.98 '

Long Term Incentive Plan

e ol ol

At the

vt af e el

wo Dnegtors s

Awards have been made to the Fyeoy

Share options

Exercise Date
Director price (p} af grant 1 Juky 2021 Exerciced Lagsed 30 luta 2022 Fxpity date 2622 202t
i1 | N R N L B . 16.838 I

! il " B e T R o -
L RN ) b AT B YN B o= v -

Hi . B P 1T il EE ! fol =1 149,991 AL

R - i ' St 1 IER S ey R ,

_ e Yo P e e "t 10.061.668
. , s - A o o v 2.000.000
o - - B ponlen ! L I £25.000
N . R o oo s T (R E 5.000.000
o ot J 2,0 HI . ) i # T , 500,000
: Wi 2.000.000 e L . L 000,000
The options whirl apsed dumng e year reiate o emplivees o lage | t ) ' P s 750,000

20.103.495 S
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Notes to the financial statements continued

28. RELATED PARTY TRANSACTIONS Company
Group Trr Congyany bad thie fo g halances outstanding 1elated parties, All of wham are
Thare 15 a summary of ownership inferests i the Diectors” Bepust on page 57 Oaldey Sapdal et dhe Gioup
Limited and Qakloy Camtal Prvate Eguity, ab the vear ek o 3t
P01 4400 ) 2022 2021
£000 £'000

(10115 a substannal shareholder in the Compary as defin Al Bl 1 [T NPT _ T
nto the loan facility conatituted a refated party ransartion af to AR Rile | B Y
excephion of Peter Dubens, whoos a dhre of QO] the 1 e nf the G
Naving congiitec with Liberom, the terms of the cwe i foan st e e st as -
shareholders were concemexd .

22.714 R
Management share awards
Details of imanagement share awdds e P egtons Hen aban g Pl et -
73 and note D7 TR R BT 8.239

30,953 IR
Other
The Group cngages with Oakley Advianty, a snbsrlang of Dakley o SO 4 29, POST BALANCE SHEET EVENTS

consultancy Bases and pand A fee of L5000
0 e 21 £A1 0 as at the veas end £1
Captal Investment |anterd donatord £35% 00000 pedat:
RUFYS

lesl A Popes SO0 TR ool on
i~ ontaty
for e Ty

i thee

et e s e oA far

vof gy tn £8 1oy it egke
- fa

oy Captal

laarne e yoas gt 0 Beseenher 2002 was

RET
Velay
CHIL

I oA Mote™ vand ostendad to A1 Docemibes
verAge SO ete g N, with an

,

As part of the cash placmgs completesd in May 27
Aanaggresate of 31.037 JHG shaies | ombar
purprses of the AN Rules by v
ninig of e ewsting Oie

1 Ap T.obambene

e atedd ety

L R TR R

[ 1156001t pe

ypan te

Inan faciity w
nane o the hns Capital Faciity
I b vears
f ol aiate ot 9

ves of thea status s a sbedantial shyeed

ary nhares oonaht toosettlo

iy, o

west 1y he

Vo ] e

f dotien of the Con

Al yp g

I yern
Aty b i ot e

e se
ERIBOR There wll

CHEe ot

1 Cash At A ate of
te Ay ment

W pAvAS e Hpon

Ihie

et e age ratio

fmstinnent And agreco loossne D] A009 20
e AR LEE At f if the b o
s vin the {Uresthine
e criistomay anfre

et sivan | WA A

ISR RN

anel

A

Ale AR

el

TR

tion protections, hiave an

pevire s e b ST pence o oneliery sl
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