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Media Trust Trustees’ Report

The Trustees present ther annual report and audited financial statements of the
chanty for the year ended 31st March 2013

Our objects

The objacts, for which the company 15 established, as set out in the
Memaorandum of Associghon, are To promote the efficient and effective
appiication of resources for chantable purposes by the provision of advice on the
use of gl forms of communication media, and To advance the education and
training of the public and In parhicular members of chantable and non-chantable
voluntary organisahons in all forms of communication media

Qur vision and mission

At Media Trust we believe in the power of media to change lives We work with
the medic Industry 1o empower charnfies and communittes to have a voice and
be heard

This 1s achieved by
» providing communcations skills and resources
» helping access new audiences

» hamessing industiry talent

Qur values

Qur wvision ang rmussion are at the heart of alt we do We work 1o achieve this by
» Being innovative and creative

= Puthng our stakehoiders, beneficianes and customers first

= Being enfrepreneunal

* Working with energy, passion and dynarmism

» Valuing our pecple and helping them become the best they can be
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Public Benefit Statement

The Trustees confirm that they have complied with the duty In sechon 17 of the
Charnhes Act 2011 to have due regard to the Chanty Commussion's general
guidance on public benefit, 'Chanties and Public Benefit’

Media Trust delivers public benefit by providing donated and low-cost media
and communications resources, skills, media voiunteers, media channels and
pro ono support 1o enable chanrties, communihies and indwviduals acioss the UK
o have a voice, access audiences and creale positve change N then ives and
communities The charty also receivas grant funding and contracts to provide
low-cost of free communications advice, education, frainng and resources to
small charfies and disadvantaged communities to enable them to deliver more
effectively therr own chanfalle purposes, parhculaily with disadvaniaged and
marginalised iIndividuals and groups, ofien basad in areas of depnvahon

In 2012/13, for example, Media Trust rescurced over 4,610 charties
and communities,

& 502 media and communications professionals volunteered their skills with
charties, communities and disadvantaged young people Geross the UK

» we publshed and distnbuted over 8,550 chanty and community news stornes
s« we fiained over 1,710 charty and community staff itn communicahions skills

» 847 young people were supported with media franing and menionng

« Media Trust produced 187 films for chanties and communifies aciass the UK
s 240,662 unigue visifors used www mediatrust org dunng the year

= over 19,000 people followed @Media _ Trust on twitter

= 5,072,000 viewers (BARB Iminute+ cudience) watched Community Channel
on TV

v 422,980 unique visitors engaged with Community Channel onine

Together with chanfies, communimes and our media parners, we want 1o
create a world where everyone can have a voice and an audience to nspire
positive change

]] Madia Trust’'s Community Newswire helped us gei natienal media
covarage for our very local hospice Wa could naver have got o half-pagse
ariici2 in tha Daily Mail, or a discussion on B3C Radio Two, without their
axperfise and contacis 1t caused a real buzz amongst our staif, patients,
yolunizers and visitors! Onge the Dailly Maii and our local paper the Darby
Telegraph got hold of the story, 1t snowbaliad. Our story was then covered
widely not just as naws, but in editorials too To generate thus amount

of publicity on our own would have lalien hours of phone calls trying to
find tre relavant contact at each publicaton But bacausa Community
dzwsvwnre already has diract links to national, regionai and local
journalists, 1* takes away ali the hard work. I’

Lizzie Banks, Marketing anc Communications Execuhve, Treetops Hospice,
Dertyshire
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Objectives, activities and
achievements during the year

Thts sechon of the report summaises our objectives, activiies and achieverments
for 2012/13 and the progress we have made against our aims and objechves as
outlined in our business plan and our 201112 report

Cur ams and objectives are

s To provide communications skills and resources for chanties and
communities

* To help charities and communities access audiences

* To hamess creative industry talent, volunteers and pro bono support

Overview

We made good progress dunng the year, in spite of challenging extemnal
crcumstances, the current economic climate and considerable reduchon in
govemment funding for Media Trust Our media comporate members conhnued
therr membership and other contribuhons, and new members joined dunng
the year iIncluding AMV BBDO, our long-term funders including the Big Lottery
Fund, The City Bndge Trust and the Trust for London contributed significant funds
1o ensure that our key actviies would continue to reqch thousands of small
chartes, communies and young people, newer funders including the Cpen
Society Foundations and Sainsbury's continued ther support, and our fee-paying
clients in the chantable, public and corporate sectors continued 1o come 1o
Media Trust for il produchon, raining, and commurications projects

Cur main gehivities, as broken down and accounted for in our financial
staterments, nclude Community Channel, voluntary sector campaigns, film
producton, communicahons services and youth media These all contnbute to
and are underpinned by our three objectives

Overleai are sorne more details of what we delivered against those objechves
dunng 2012113
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Objective 1 - To provide communications skills
and resources for charities and communities

Supporting charities and communities with first class, innovative and up to
date communicahons skilis and resources rernained a prorty objechve dunng
the yaar

We continued to offer a broad mix of services including face-to-face and
online fraining, media volunteers and mentors, film producton, news distnbution,
broadcast opporturihes and a new package of support for communihes and
community joumalsts, enabling and supporting a network of local media

hubs in communhies across the UK We continued fo support young people to
develop therr communications skills and to have a voice, partnenng with youth
orgarnisations and media companies to provide Iife-changing opportunities

Training and Events

in 2012/13, we trained 1,713 chanty and community delegates, and 417 young
people, covenng diverse communications subjects from Marketing Essentials
to Making Video on a Sheesting, from Picofreading to Media Interview Training
We had a big demand for courses in digital and social media, and together
with Google and Charty Technology Trust launched an online inhative, Grow
your Charty Online, targeted at small chanties leaming the basics We provided
an additional 53 chanties with bespoke communications fraining packages
designed 10 meet ther own specific requirements This raining support extends
beyond the traditional, often faking i complex consultancy projects and
woiking infensively with chanty executives, trustees and beneficianes to create
communications strategies or address specific 1ssues and challenges

Case study' Aizheimer’s Research UK

Alzheimer's Research UK 15 the UK's leading dementia research charity
specialising in finding preventions, causes, freatments and a cure for dementia
They believe that science and mnovation hold the key to defeating dementia

Media Trust delivered three Media Interview fraining workshops across England
for Alzheimer's Research UK Two of the workshops were for Scieniis’s, refining how
they talk about ther research and using lay language that franslates fo a non-
scienhfic audience The third workshop was for Alzheimer's Research UK media
volunteers who act as spokespeople o raise awareness of the chanty and
pioneer dementa research by sharng ther personal stones

Four days affer aftending ihe training, Dione Priddy a media volunteer was
interviewed on 8BC Radio Northampton talking about her hustbband's diagnosis
of early onset dementia at 36 years oid The Senior Media Officer was thilled
with the training and subseguent media interviews by therr spokespeople

} Diona said she talt much mora confidant going or radio afler her
tramr'rg Buring tre irtannsyr she manhonad ou two k2y massagas, gava
39M2 gro dassr plve enamDies o guin® 6 ouctirz for the listenars and
managad iv do som2 bndging to bring the convasisation bac't onto safe
ground Sre was near partac? |
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Our annual conference, GoMobile, was very successtul with over 100 chanties
and 30 speakers taking part  The conference tock place at Channel 4
headquarters and was charred by the Daily Telegraph's Consumer Technology
Editor, Matt Warman  Speakers included corporate partners Google, Sky

and Aegis with speakers frorm Twitter, UNICEF and the Vodafone Foundaton,
Macrmillan Cancer Support, WWF and ActionAid Intemationat A mobile app was
produced for the conference and @Media _ Trust was trending on twitter on the
day Delegate quotes included

B] All speakers and sessions brought fresh content” “inspirational and
knowledgeable speakers” “The workshops, If only there were more of them,
were fantastic. §}

support from Media Volunteers and Mentors

Hamessing the donated skills, creatvity and adwice of those working in
professional media and communicahions roles remains key 1o our mission

Dunng the year, more than 380 chanties and communihes receved support from
at least one of our media volunteers, aither online via our help engine or directly
via our volunteer matching service, speed-matching inatives ond projects

Case study - Positive Action on Cancer:

In Apni 2012 Positve Achon on Cancer, a chanty providing free, professional
counselling to any adults and children affected or bereaved by cancer and
other ife threatening iliness i Bath, Somerset and West Wiltshire, was matched
with James Peacock, a senior communications manager with expenence of
media relatons and cnsis communications In Govemment and Whitehall as well
as charmhes

James Peacock met with the chanty inthally and has been providing ongoing
suppert with wiing press releases and secunng media coverage which has
already resulted tn articles appeanng in 3 newspapers as well as features on local
radio They are delighted with this coverage which led to them recewing a grant
for £16k per year over 3 years They are conhnuing to work with James on therr
communicahons plan and further media relahons work

‘H We are so grateful to the Media Trust and James. Not only was the
match useful on a practical levet but also in terms of helping to boosi my
confidence. We were reaily pleased with the oulcome, The piace of press
work that James supported us for has led to us receiving a grant for the
next three years of £16i par year. This was previously declined but the
arficle in the press encouraged g reverse of the decision fu‘

Kelly Hall, Fundraiser, Positive Achon on Cancer
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Support for young people

We supported 867 young people between the ages of 13-25 dunng the year 417
with media traming, and 450 with mentonng from volunteer media professionals
Many of the young people were supported to get therr stones and media content
distnbuted through our widespread media partnerships, having ther voice and
stones heard, and reaching new audiences

Case study - Hannah, 18:

Hannah, 18, from the Loughton Youth Project (LYP} was struggling ot schoot and
wasn't in training or employment She produced a senes of photagraphs that
documented posifive images of her local community in Loughton Her images
appeared in 17 regional newspapers across London and Essex.

The project gave Hannah an invaluabie pathway to re-engagement After

the project she secured a volunteer placement at LYP to take photographs for
therr website This has lead fo a formal work expenence placement With her

new confidence, skils and expenence she has re-engaged with college, has
compieted a Dipioma in Child Care and has been offered a flexible par-tirne
ob in this field In addifion, she 15 blogging for Community Channel's magazine
show London360 She has stayed In fouch with her media mentor Efe Ezekiel to
suppocrt her through this franstton who has found that Hannah has become a far
more posttive and self-confident person since the project

11 Betore this project | didn’t know what | wanted fo do, now | fee! like the
world’s my oyster. ]}

Hannah, Loughton Youth Project beneficiary

J! Meeting Hannah and having the chance to develop a retationship with
har has been amazing. I've seen har develop in confidence - when | first
met her | could tell that she had really low seif-esteem and I've seen her go
from that to her having the confidence to apply for jobs and Fve invitad her
to do some fiiming with me |,

Efe Ezekiel, media mentor

Film production

Fimmaking remained an important part of our work, and dunng the vear,

our award-winning film production feam produced 187 fims for 56 charnties
throughout the UK, in addifion o the films produced pro bono for chanties
through our volunteer matching service, and the fims produced for and about
Londons chanfies and communities by Community Channel's London3s0
community reporters
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N Working with the Media Trust has been great. From the off-set there was
passion and enthusiasm in the project to ensure a great product and the
whole process felt very collaborative. Their vision was ambitious and they
were defermined to create something that would have impact and that
we could be proud of. The director was incredibly professional and a real
pro - working with an A-Lister such as Patrick Stewart did not faze him and
the resulting footage was excellently shot and directed. Many would have
crumbled! The impact of the film has been phenomenal. in just over three
weeis we hit 100,000+ views, 19,000+ unique visors to the campaign
page and 3,000 signed the pehtion. These figures have completely
surpassed fargets and impressed us all [

Kajal Odedra, Campaigns Team, Macmillan Cancer Support

25 broadcast quality films were produced through our Untold Stones inmative,
sponsored In 12/13 by Sainsbury’s and Google, which sheds Iight on the maost
mnspirng, but seldom told charty stones from across the UK

Untold Stones matches volunteer profassional flmmakers with small chanties

to create shon, hgh qualty films at a frachon of the cost The 12/13 films were
packaged into five episodes presented by Jon Snow and and broadcast on
Community Channel Press coverage achieved included two reviews in The Dally
Maill Weekend magazne, a fegture in Broadcast magazne, promotion across 11
BBC radio stations and coverage in over 50 local and regional titles

EB film 15 a {antastic way to put across the narratives of charties and good
causes across the globe, and iP’s perfectly suited to stories like ours. Our
film has had over 10,000 online views in just over 2 months and reached
fourth place in Cisco competition o film the non-profit video of the year.
Sometimes 1t can be difficult to ‘sell’ a posilive message, but with Media
Trust support the story selis itself. {3

Ruth Ibegbuna, Chief Executive , RECLAIM

Local360 Network

funded by the Big Loftery Fund, Media Trust rained and rescurced community
groups around the UK in the skills needed to become active cihzen jourmnalists
Workshops Included social media, wrting for the web, film-making and using
mobite phone to capture audio and vide Interviews with members of the public,
ncluding uploading 1o You Tube
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Case study: Down Not Out, Leicester

On 26 January Adam Perry delivered video and interview frainng for community
reporters flom the Down Not Out volunteer news agency in Leicester The agency
reports on homeless issues for Citizens’ Eye, a Media Trust Locai360 Network
Beacon We had very positve feedback from the Down Not Out videc training
session Many parficipants remarked on how It gave them a much greater sense
of how to structure and approach a story when shoohng video, parhicularty with
reference to the five Ws of joumnalism and how to prepare an interview

ﬂﬁ It was reclly useful to me. It gave first hand experience of interviewing
| {fearned what kinds of questions to ask and to know the difference
between a conversation and an interview. B

Community reporter, Maxine Beasley

1!@ When | heard aboul the citizen journalism aspect | thought this was a
great way fo be involved and put my phone fo good use doing inferviews.
I'm hoping to learn how to use Audioboo and even photography. ]

Lisa, parmicipant, Local3sn

Digital media inthatives

We recognise the power of digital media to bring about positive ife-changes in
individuals and commurities, and dunng the year we developed a Photo App,
Cam369, to encourage cihzen jounalism around the UK With funding frorm
Herfage Loftery. we also worked with 543 community groups creatng digital
archives of local hentfage We have warked with these communihes to identify
therr unigue challenges and oppoertunities, and to support them with franing,
resources and volunteer mentors to help them create therr own unique local
digital medict projects

10




Annual Report and Financiai Statements for the year ended 31 March 2013

Objective 2 - To help charities and
communities access audiences

A key pillar of our work enables chanties and communites 16 reach new and
relevant audiences, amplifying therr voice, and inspiing audiences fo change
their own lives anct the lives of those around them

Durnng the year, this work was delivered using our own channels (Cormmunity
Channel on TV and onling, and Media Trust onling), our news distabuton services
(Community Newswire and Newsnet], our social media footpnnt, and our media
partnerships with the wider media Industry

Community Channel

Community Channel remains our flagshio owned platform, broadcasting
on TV wia Sky 539, Virgin Media 233, Freeview 87 and BT Vision, online at www
communitychannel org and vio social media Inciuding YouTube and Faceboaok

In January 2013, we launched Community Channel on BBC iplaver, where we
are the only non-public service bioadcaster, and able 1o offer charthes and
communities a unique space on this mportant platform hitp /iwww bbc co uk/
playertvicommunity _ channel

As part of our commitment to community news, we continued o broadcast our
flagship television prograrmrme, UK360 on Community Channel, with the specific
am of binging community voices and the Big Lottery Fund's "people powerad
change” campaign o new audiences UK360 broadcast 31 episodes durnng the
year, feling 425 chanty and community stones from across the UK

The City Brdge Trust funded a second year of London360 Cver the course

of the year we engaged 120 18-25 year olds, fraining and mentonng them

In community joumalism, giving them a voice and enabling thern to el the
stones of our caprtal's communihes through London360, therr regular dedicated
television and online show on Community Channel Across the year London340
pubiicised 599 community stones including thicugh our unique partnerships
with BBC Radio London, The Voice Newspaper and other mainstrearm mediq
distnbution

Dunng the 2012/13, Community Channel's felevision audience grew significantty,
and across the year we reached over 5 mitkon unigue viewers on the BARB
three-mmute plus qudience rafing This 1s an audience growth of 25% compared
to the previous year, due o the increased support from funders, sponsers, and
our corporate members Growth in audience numbers had g direct impact

on income from advertising sales, which more than doubled dunng the year
Community Channel confent was viewed by 423,000 unigua visitors across the
different online platforms, a strong increase from the previous year We increcsed
our reqch via partner channels and social medig, attracting 313,945 video views
on Youlube dunng the peniod in tofal, we published or broadcast more than
8,550 stones dunng the year
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Case study' Centrepoint, the charnty supporting homeless
young people, commissioned Community Channel to film and
broadcast a 3 hour ‘ive’ package of their “Sleepout” event,
broadcasting live from London, Edinburgh, Glasgow and Belfast

Sleep Out Live was ¢ 3-hour ive broadcast for Cenfrepomnt on Community
Channel Featunng Centrepoint and six other youth homeless chanties, the show
was [am-packed with presenters, Interviews, pefformances, guests, ink-ups across
the UK and incredible films about youth homelessness Produced by Media

Trust Produchons, Sleep Out Live was made with support from Londondéd, the
channel team and Argiva, Globecast, Garland Livel, 123 Lighting, Philies Lighiing
and more The promo, featunng presenter Richard Madeley, was shown in UK
shopping centres with a footfall of 60m pecple We secured Sky cross-promation
on Sky News and PickTV, who broadcast the promo 58 tmes This year the event
raised £350,000, up £100,000 on last year's total, and plans are afoot 1o go
bigger and better in 2013

Community Channel followed up the show with @ homelessness season in
December including films from Shelter, Thames Reach, Porchlight and Catch
22 covenng stones In London, Dover, Newcastie, Manchester and beyond,

31 t waiched the Homelessness series in December - it was absolufely
tantastic and so0 much more nuanced and perceptive fhan a iot of generic
news reports that were buzzing around then. 1j

Female viewer, editor of student newspaper

www.mediatrust.org

Our reach via mediatrust org Increased to 240,662 unigue visifors dunng the year,
an increase from the previous year We also Increased our social media footpnnt,
increasing Twitter followers 1o reach over 19,000 followers by June 2013

Dunng the year, we continued to build our newsnet inhatve, rebranding 1t to
become Local3s0 Network This project, funded mainiy by the Big Lottery Fund,
hnks our work on Commuunity Channel with new resources 1o support commmunity
reporters 1o learn, connect and share news and stones It cornpnses an online
resource of guides, fraining matenal and discussion forums, a network of
community repaorters around the UK, infensive support for 75 beacon community
news ouflets around the UK, and news distibution, mcluding Community Newswire
and our flagship Community Channel TV programme, UK360
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Community Newswire

Grant funding from the Big lotery Fund enables us 10 provide one of our most well
used services, Community Newswire, our partnership with the Press Associahon
and Community Channel During the year we distributed 7,183 chanty and
community press releqses INto the mainstream local, regronal and national
media via this service, offerng a vital free rescurce o chanties across the UK,
enabling them to reach ther target audiences, to reciuit and retain donors and
voluntesrs, promaote therr services, and influence social change

Case study — Don’t Be That SomeOne

Don't Be That Someone 1s a small charnty that offers an educaton service for
young people to encourage them to avoid drnking and diving  The chanty's
27-year-old founder Mike McAdam won an award for his commitment to

road safety His story was featured on Community Channel’s London360 and
submitied to the Communiy Newswire This resutted n two furiher appearances
on BBC News 24, the RAC website, Green Flag welbste and over 20 radio stafions

Uﬁ Following the broadcast on Community Channel, Community Newswire
managed to gel my campaign on the national BBC NEWS channel, on o
Saturday afternoon. The RAC and Green Flag picked up the Don't Be That
Someone campaign und pubhished stonies on their website A freelance
Jourmnalist atso picked it up and may use it in a natonal story Thank youl. ﬁﬂ

Mike McAdam, Founder, Don't Be That Someone

Supporting young people to reach new audiences

We empaower and enable disadvantaged young peopte to create content to
communicate issues important to them 1o large audiences Through partnerships
with the media industry Including BBC Big Screens, The Tmes, The Sun and the BF,
we have enabled young voices 1o reach audiences of milions
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London3s0

The City Bndge Trust funded a second year of London Community Reporters
Over the course of the year we engaged 120 18-25 year ¢ids, traning and
mentonng them in community journalism, gving them @ voice and enabling
them 1o tell the stones of our capital's communimes through London3&0, their
regular dedicated television and online show on Community Channet Across
the year Londondsét publictsed 599 community stonas inctuding through our
unique partnerships with BBC Radio London, The Voice Newspaper and other
mainstrecm media distnbuton

Case study - Your London

Media Trust partinered with Time Qut and The Jack Petchey Foundathon o
launch Your London, offenng 18-25 year oids from acrass the capifal the chance
to pick up skilts in writing, photography and digital media Five finalists were
chosen 1o work on o full-page featurs for pnnt it Apnl of 2013 The partnerstip
with Time Qut and The Jack Petchey Foundaton was celebrated at an event at
Channel 4 this quarter, hosted by Radio 1's Tina Daheley

‘H We'ta delighted to pariner with Media Trust to reach ouf to o huge
range of young Londoners, giving them the ocpportunity to gain valuabie
insight and expertise Each of the five winners has shown raw faient,
creative ideas, bags of enthusiasm and a love for their cify j]

Tun Arthur, Editar in Chief, Time Qut London

Case Study Stontes from the City and Archant Media

Media Trust joined forces with Archant Media, London's biggest lccal newspaper
publisher and owner of London24 com, to launch Stones From The City This
mifiative enabled 15 young people from Loughton, Toffenham, Hackney and
drent fo receive mentonng fo produce images for Longen24 com and 17
regionatl newspapers across London and Essex They were then supported by
media professional mentors Including, Sarah Shaffi, London24 com Edifor, Luke
Jacobs, London24 Reporter, and award winning photegrapher, Greg White to
produce ther photographs

Each group has since had ther photos featured in a double-page spread
across 17 local newspapers ccross London and Essex, as weail as on the
Longon24 com welbsite, the second mest visited London website in the country
This content has been seen by a potenfial audience of 3 2 milhon in print and
600,000 cnine over the course of a month

4" Knowing that the photos were going in the paper made me have a lot
of confidence in myseit Telling myseif that if | can do this then | can do
anything. i}

Young person, 19, Cncklewood Homelaess Concem
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Case study The Change Makers with The Sunday Times

Launching In March inis was a campaign 1o find The Sunday Times' social
entrepreneur of the year It called on the puplic fo nominate inspirrational social
entrepreneurs - form someone rnning an educationat club for young people fo
ccmimunal gardens - celebrating INspinng people ceming up with enterpnsing
solutions to help tackie social 1Issues

To support the campaign wo celebnty ambassadors wers recrurted by
Community Channel These included James Middleton and Karren Brady, who
both conducted Interviews with The Sunday Times and were jJudges on the high-
profile judgmg panel 1o chose the competition winner

Reaching The Sunday Times’ 3 75rm readers (with an eguivalent adverhising value
of £293k) - and with press outreach 1o over 20 UK entrepreneur networks - the
compestihon generated 100 entnes from across the UK The winner, David Duke

- founder of Street Soccer in Scotland - was featured in an interview published in
The Sunday Tmes, receved a raff of professional media support from The Sunday
Times, £500 digital media gront from Media Trust and appeared in UK360

BE | really appreciate the support Community Channei are giving me and
the project. IF's great for us. On o persondl level winming the award is nice
for my mum. When | was younger { was a wee bit of a tee-rag so it's nice
to make her proud. As a resuit of the teature I'm also going on Channel 5
to speak about my work ]

Dawvid Duke, winner of The Change Makers

l! David Duke is q very worthy winner of The Change Makers. | was so
inspired by reading David’s story becouse he overcame such hardship in
his early persenaf hife and has drawn on this to help other disadvantaged
adutis and young people through the power ot sport and football. ﬂa

Karen Brady, entrepreneur and Alan Sugar's nght hand woman
on TV's The Apprenthce

ﬂﬂ The Sunday Times 1s delighted to be partnering with Community Channel
to launch The Change Makers campaigh - through our partnership we aim
to celebrate people from all walks of ife who are making a significant
coninbution to the wotld around them and changing therr communihes

for the better [

John Witherow, Editor, The Sunday Times
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The UK media industry has chenomeanal reach, skills and creativity Hamessing this
ncredibie power for positive change in chanties and communities around the UK
rernains at the core of everything we do

Media Trust's corporate members continued fo underin our work by providing
meambership contnbuhons, media volunteers, fechnical and markehing suppor,
board involvement, and creative and edronal partnerships Corporate members
dunng the year mcluded Aegis Group pic, AMV BBDO, BBC, Camelot, Channel
4, Daly Mall and General Trust, Discovery Networks Group, Google, Guardian
Media Group, TV pic, Just Health PR, MTV, News UK, OMD, Sky, Time Wamer
and WPP We were delighted o weicome AMV BBDO, Camelot and Just Health
Communications as our newest corporate memebers

During the year, over 500 media and communicahons professionals voluniesred
ther time and creative skills to support chanfies and communihes to have g
voice Some of our volunteers provided one-off support 1o a chanty for a spechc
project or challenge, while others worked intensively over long penods of fime 1o
bring about significant and iastng change in chanties and communities
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in 201213, we also worked strategically with @ wide range of media companies
on high profiie pro bono ang volunteenng projects One example is our
Campaigns for Good mnitiative, where JWT (part of the WPP Group, which s @
long fermn comporate mernber of Media Trush) provided more han £50,000 of oo
bono creatve media support fo national spinal njury chanty Aspire for their new
fundraismg campaign Dunng the year, 78 of our media volunteers mentored
young people working on youth media projects across the UK

We worked with the media industry fo offer young people from disadvantaged
backgrounds the opporfurity o attend media master-classaes and acceass work
expernence opportunifies at well-known media brands including BBC, Channel 4,
TV, MTV, Nickelodeon, and Discovery Channel This provided these young people
with a unigue cpportunity 1o undarstand how Q professional environment works
and In tum gave them transferable skills and raised therr aspirations

Media companies working across the UK supported our programme of matching
media professionals to charties, communrtes and young people. iIncludng by
providing professional media onefs, volunteers, Indusiry master classes, work
expensence placements and aisiipuhon plaiiorms

.
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Sukey Richardson, Lux Monkey, nroduced a film for Handel House Museum, as
part of Media Trust's "Untold Stones” film-making compethion for smail chanhies
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In 2012 Media Trust launched Coiumn Idel for the third consecutive year Run in
parnership with The Sun Newspaper, Colurmn idol aims to find raw, undiscovered
writing talent and get young vaices heard The competition received over 500
entnes from young people across England and Wales Six Fnalists were selected
and mentored by Sun joumalsts through Medha Trust’s youth mentonng scheme
to develop therr column ideas Dunng the course of the caompetiion 6 young
people’s stones were featured In the paper and one Jucky winner given a page
and a dedicated column in The Sun in September 2012

Uﬂ Tra 2's a0 ol untapped wnYirg ta e ou’ ‘a2 2 ~d 1a viuiio g ve
the younger ganzration a vo'ce - and tnat's wra Coldm .dol s doling

1 dimn t go 12 urversity Whea o sta ted all ! Fag vas Ty poss on 21
carwzhgr s¢ U ow row hadd Y car e te dfard A 37 2a3 ess yourset”
rgor 2 toug s Lime of senco i+ Hackrey wazr  beg ' Wi rg Mus © Og
spendirg tme i the studio * vou 7€ aoung somei g Gittsrer! Fa you 2
NG' »e8™ Os CCO! $AArSS2,.0g you seltrs 1 ~dimg vaL 3n vz w2 of cool ﬂg

Labrinth, Colurnn tdot 2012 spokesperson

ﬂﬂ Trea Ry s moyited o P g sod Cyest T T A 02T v oM
2arramany prog < Yant we v g e v eI o s mdh gL Cel
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St Te s year. was 2 resouiding 3.088ss otes aga.r i

i
Dominic Mohan, editor of The Sun
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Sam Carlisle, Executive Features Editer, The Sun and Cotumn [dol mentor
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We ran ¢ second year of our Breaking Into News competttion in partnership with
TN and TV News Fronted by BAFTA award-winning ITV News at Jen prasenters

Julie Etchingham and Mark Auskn, the competiion seeks o discover new falent
and find top broadcast joumalists of the future Breaking Into News offers 18-25
year olds the chance to be mentored by expenenced broadcast joumnalists from
the ITN newsrcorm in withng, presenhng and producthon skils, withy the winning
young people’s news features broadcast on ITV's regronal and national news
Three reports were broadcast on ITV Network News Additional coverage was
secured in media trade oullet The Drum, Press Gazette and in over 20 regional
ouflets
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Alastair Stewart, Presenter of ITV News
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Robin Elias, Managing Edrtor of [TV News
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We launched a new editonal partership with the Sunday Times to run a UK-wide
competition for community-based social enfrepreneurs The Change Makers

8 social enfrepreneurs were featured In the paper over 6 weeks, with the winner,
Dawvid Duke, CEQ of Street Sqoecer Scotland being gven wide coverage
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Sky, Virgin Medir and Argiva continued to provide technical, marketing and
distnbuticn resources o enable Media Trust's Community Channel to broadcast
Into 98% of UK homes, giving a unigue television and online platform for
chanties, communities and young people to distnbute ther content, as well as
an opportunity for UK audiences fo watch the best social action content from UK
and intemational broadcasters, iIncluding the BBC, Sky. 1TV, Channel 4, MI'V and
Discovery Channet

Durng the year Community Channel launched on BBC iplayer. and 1s the only
non-putlic service broadcaster fo be included on this plafform, giving a unigque
audience to chantes and communifies using Community Channel hitp ffwww
bbc co uk/iplayer/tvicommunity _channet

Google and Youlube provided pro bono advice and marketing fo develop a
growing audience for Community Channel films on Youlube and to increase
visibility and impact for all Media Trust services
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Our people and our infrastructure

We continued 1o receive widespread feedback from our pariners and chents
regarding the guality, creatwity and commitment of our staff, Inciuding our
volunteers Durnng the year our people came fiom a wide range of expernence
and backgrounds across the media, charty and corporate sectors, contnbuting
Q unique rmix of skills and talent to our work We encouraged intemal promotion,
and were often able fo appoint from within

We invested In staff development thrcughout the year and provided fraining

In Visual Awarenass, Moving infe Management and Social Mediq, as well as,
providing courses for individual fraining needs, where possible We encourage our
staff and volunteers o attend Media Triust’s external traning courses, alongside
our chanty and community customers

We bid for and receved grant funding from the Department of Education to
Invest In our Impact evaluotion across the orgarusation, and nking this into our
new CRM database

We continued to take on voiunteers across the organisaton on 3 to 6 months
placements Volunteenng for Media Trust has many benefits for the volunteers,
ncluding helping to shape and provide paid employment opportunihes for
them

Our White City Offices in West London, are a creative hub for our training
programmes, our media volunteer matching events, and our young community
reporters We continue o benefit from close proximity to the BBC, one of our key
comporate pariners Our lecse gives us flexiility o downsize should we need 1o,
depending on cur staff and volunteer headcount

Future developments

We are enthusiashc about the impact that we have on chamies and
communities across the UK and see many areas where we can further increqse
our impact, develop our services, and make d real and lasting difference by
hamessing the power of media to change lives

Our training and velunteer matching services hold steady, and we hope fo
attract additional supporn from funders to expand our staff and online resources
1y volunteer matching

We will conhnue 1o work with a range of chantable funders to fran and enable
their benehciary chanties and communihes to tell the story of the impact of

therr funding, using fiim, media and digital communications, while providing
useful content for funders” own websites and sccial media We will recrurt key
community media outreach staff in Scotland, Northem lreland and Wales, s well
as continuing our culreach work N England, to continue 1o have a presence N
each countfry and o grow our work across the UK
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Our filem produchon team continues fo win contracts from large chanties, and
we start the new financiat year with a range of guaranteed contacts from the
charfable and cormporate sector

For Community Channel, adverhsing and atime sales income 1s growing along
with audiences Our support from Big Lottery Fund will encble us fo confinue to
run ana develop Community Newswire and Community Channel onfine until
mid-2016

We are growing our activity In grassroots commurities across the UK, through our
Big Loftery funded Local360 Network which 1s resourced untit May 2014, giving us

time 1o develop online, face-to-face and Income-generatng serviceas to support
communites across the UK to create and share stones and voices

Medsatrust org unigue users, and our social media followers (19,000 on twitter by
June 2013), are growing fast, and will provide a major dnver of communications
resources for charies and communities

Qur challenges continue to be funding and income generation, but we believe
that our mix of services, the positive feedback we continue o receive from our
clients, our good long-term relationship with many funders, and our unigue
media partnerships will underpin steady and strong activity for Media Trust info
the future

Medcha Teust 1810 @ strong position to bulld our reach and impact across the UK,
to strengthen and grow our partnerships with funders and media companies

We have a 3 year business plan that shows steady growth and that includes
challenging amiboitions 1o increase the numiber of media volunieers we engage
to support our work

Our 3 year funding from Big Lottery Fund will undermpin our major Inatives,
helping charties and communities reach wider audiences, and engaging
those auaiences I positive social change as part of our Do Something Briliant
campalign

We are delighted fo have commitments from other funders through funder-pius
contracts and grants, to support small chanhies, communihes and young people
o have a voice and be heard Committed funders for 2013/14 include The City
Bridge Trust, Nominet Trust and Jack Petchey Foundation, amongst others

We have plans in place fo grow our donated income through fundraising events
that engage our media industry partners and volunteers

Qur media industry corporate members remain key to enabling us to support so
many chanties and communites across the UK, and we are delighted that our
curment members have pledged ongoing 3 yvear support, and that new corporate
members have recently joined, including Weber Shandwick, A+E netwarks, PHD
Mechia and Tnnity Mirror plc

Gwving a voice o chanties and communities hos nevet been mMore IMmporant,
and Media Trust has the urigue mix of parinerships, projects and services to really
make a difference
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Incoming Resources Resources Expended
2012/2013 2012/2013

B vouth Services [ | Community Channel
B communication Services B other

Film Produchon

Review of financial position

201213 was agan a chaltlenging year for both the chanty sector and the media
ndustry, 50 we were pleased to see ongaing financial commitment and new
partnerships frormn across both these sectors Demand for our ncome-generating
services, alongside funder-plus contracts and a range of grant-funding fram
statutery and chantable sources ensured we were gble to continue to broadcast
Community Channel, 1o deliver Community Newswire and to extend cur work
Into communities across the UK, alongside providing a wide range of fraining,
film producthon and media consultancy for chanties, their beneficianes and

therr pariners The biggest challenge for us has been 1o replace the funding
frorm Department of Education for our youth media activity We ended the year
with cormmitments from a range of statutory and trust funding for this achvity In
2013/14
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In spite of the expected financial challenges. our Consolidated Balance Sheet
femars in a relatvely strong financial posiion as at 31 March 2013, both in
lquidity and reserves Trade Debtors €0 3m in 2012/131s higher than €0 14m in
201112, however of this figure £0 25m was related to grant and contract items
Invoiced In March 2013, the maionty of which were settled early in 2013/14

Our financial performance and financiai position, along with the continuing
Investments we have made in areqs such as fundraising, enhanced customer
relationship management systern, updated film edt suite facikhes and more
In-depth evaluahon of our work, provide us with confidence that we will continue
as ¢ going concern In the foreseeable future This 1s reinforced by a grant
commitment from the Big Lottery Fund through to May 2016

Total income decreased by £1 2m from £4 5min 2011/12 to £3 3m in 2012/13
mamnly due o expected reduchon in income from govemment grants, this has
been compensated pnmanly by Increased support from trusts, foundations
and the Big Lottery Fund, along with an increase in contract ncome The overall
net decrease was offset by brought forward uniesincted and restnicted reserves
of approximatety £0 7m and £0 3m respectively An analysis of the 2012/13
ncoming resaurces 1s shown in graphical form on the previous page

Expendituie in the year was greater than our income, giving an overall In-year
deficit of €0 4m This was as a result of planned expenditure n the year of £0 3m
against the £0 7m unrestncted reserve camed forward from the previous financial
year and £0 1m agamnst the £0 3m restnicfed ieserve camed forward flom the
previous financial year The year ended with an unresincted reserve of €417K to
carry forward, alongside commited income from a range of funders and clients

Principal funding sources

Donations, membership and marketing coninbutions are receved from media
industry corporate memibers Grants and contracts 1o fund specific activities are
receved from a range of chantable tusts, public and corporate sector bodies,
INcluding the Big Lottery Fund Fees are charged for media and communicatons
training, proyects and film produchon

Details of amounts recewved are sst out in notes 2 and 3 to the financial
statements

Ourng the year 2012/13 Media Trust continued 1o invest In fundraising We
diversified our funding sources Including for the first ime engaging our media
volunteers to raise funds for us by taking part In the Briish 10k Chanty Run, and
holding our first fundrassing and culhvaton quiz dinner, hosted by Google, for 120
media industty leaders These events are being repeated in 2013/14 We grew our
pipehne across all our Income sources, leading to a range of succeassful bids in
earty 2013/14, mcluding a mayor three year Big Lottery Fund grant
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Investment policy

Apart from refaining a prudent amount in reserves each year, most of the
chanty’s funds are to be spent In the short term, so there are few funds for long
term investment Having considered the ophons available, the Trustees have
decided to invest cash balances in high interest beanng deposit accounts with
an ethical bank This policy was reviewed in March 2012 by the Finance and Audtt
Committee and reported to the full Board in May 2012 As part of the review, a
Savings and Cash Deposits Policy was agreed

Reserves policy

The Trustees have reviewed the requirements for reserves n ight of the matenal
financial nsks of the charmy that cannct be managed in other ways The financial
nsks include the volatity 1IN the current economic climate and loss of funding
from larger statutory, chantable and media partners Following the review, the
Trustees have agreed that in order to miigate against those nsks, and to operate
effectively, Media Tiust needs to buid up unresincted reserves to £500K by Maich
2016 With unrestncted reserves of £417K as at 31 March 2013, (£723K as at March
2012) Media Trust has a business plan to increase unrestncted reserves 1o this level
over the three year perod to March 2016 The level of reservas and the reserves
pclicy will continue 1o be reviewed annually by the Trustees

Whete resincted fund balances are in g dehicit siuation, then unless these will be
covered by forthcoming receaipts, the deficit balances are charged to generat
funds There were no such batances in 2012/13 or 2011112
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Risk management

The Board of Trustees is responsible for overseeing the Chanty’s nsk management
activiies Detaled considerahon of nsk s delegated to the Finance and Audit
Commuttee, which 1s assisted by the Chanty's Serior Management Team in
continually reviewing this matter and reporting thereon to the Board Trustees
review the nsks to which the organisation i1s exposed thioughout the year, both
at the Finance and Audt Committee and again at full Board meetngs

A 1isk register 1s regularly reviewed by management and Trustees, and updated
as appropnate The nsks cover all potential threats to the business ncluaing,
financial, legal, operational, govermnance and reputational

Migating strategies and/or contingency plans, controls and achions are in
place for these and other nsks idenfified  Through the nsk management proceass
established for the Chanty, the Trustess are satisfied that the major nsks have
been dentfied and processes for addressing them have been implementad

it 1s recognised that any control systems can only provide reasonable but not
absolute assurance that major nsks have been adequately managed

Going concern

Having reviewed the strategic nsks facing the Chanty, the business plan for

the pencd 2013/14 to 2015/14, and the cash and nvestments commutted and
forecast over the same penod, the Board of Trustees considers that there are
sufficient commitments and reserves held at 31 March 2013 to manage those
fisks successfully, despite the current uncertain ecocnomic outiook The Trustess
consider that there 1s @ reasonabie expectahon that the Group has adequate
resources to continue 1IN operational existence for the foreseeable future
Accordingly, they continue to adopt the 'going concem'’ basis In prepanng the
annual report and accounts
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Structure, governance
and management

Medha Trust 13 a chantable company Iimited by guarantee, incorporated on 8
February 1994 and registered as a chamy on 12 December 1994 The company
was established under a Memorandum of Association, which estabiished the
objects and powers of the chanfable company and 1s govemned under ifs Arficles
of Association The company has no share capiial, and In the event of the
company being wound up each member is required to contribute an amount
not exceeding £1 The mernbers of the Board of Trustees are the Directors of the
company

Medio Trust established a subsidiary trading company, The Community Channel,
on 22 Ociober 1998 Media Trust 1s the sole member of the rading company
Most Directors and Trustees of Media Trust are also Drectors of the frading
company The Chief Executive of Media Trust is aiso a Director of the frading
company

Under the reguirements of the Memorandum and Arficles of Associahon the
members of the Board of Trustees are elected 1o serve for a penod of three
years after which they must be re-elected at the next Annual General Meeting
All Trustees give their ime voluntanly and receved no benefits from the chanty
Any expenses reclamed from the chanty are set out in note 4 o the financial
staternents

Trustees of Medio Trust are Invited 1o stand for election by the Board to ensure

a range of media and charty sector skills are represented The Trustees from,
among ther number, appont the Chairman and Deputy Chairman The Board
convenes at ieast four mes each year

Supporting committees inciude.

Finance and Audit Committee Paddy Coulter [Charman), Scott Comnack
(Honorary Treasurer), Jane Reed, as well as a co-opted member, Keith Hickey
(Group Director — Resources, RNiB} The Finance and Audit Committee meets four
hmes ¢ year and reports quarterly to full Boord meetings

Nominations and Remuneration Committee Andy Duncan [(Charrman), Jon
Snow-(Deputy Chaiman),-Mark Thompson {to 17 Oclober 2012}, and also from
March 2013, Matt Bnitin and Sophie Tumer-Laing

New Trusteas are provided with an induchon pack of master documents,
including the chanty’s business pion and Memorandum and Arficles of
Associahon, alongside Chanty Commussion gurdance and examples of work
undertaken including media content On appointment Trustees sign a regsster of
Interests, which s renewed annually Trustees’ iInduchon and ongoing involvernent
Inctudes wvisits 1o the projects and actviies delivered by the chanty, engagement
with beneficianes, and maehngs with project managers, semor staff, volunteers
and stakeholders, including funders and comorate members Traning
oppornunities are highlighted
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Trustees recelve regular updates, ncluding full reporis on achvities, fargets,
impact, research and evaluation repors, and financial information, In advance
of each quarterly board meeting and committee meesting The Chief Executive
meets with the Charman on a regular basis  Business plans and strategic plans
are discussed, agreed, amended and revised by the Trusteas at Boeard meefings
and awaydays Trustees attend extemnal meetings with funders, donors and
partners, as well as arange of the chanty’s actvites fo expenence the charty's
services directly and 1o meet with beneficianes

The Trustess are responsible for setting the strategy and drection of the comoany
Trustees have delegated management to the Chief Executive who feports on
the performance aganst the strategic and operational plans approved by the
Board The FInance and Resourceas Diector reparts on the financiat posiion,
including out-turn against budget The Board recewes management accounts
quartery

Management structure

The Chief Executive has responsibitty for planmng and developing the strategies
and services for Media Trust within an overall stiategic direction agreed by the
Board of Trustees 'The Chief Execuhive has responsibility for recrutment and
management of the senwor staff feam to ensure that Media Trust's services and
values are delivered and upheld against plans and pronties agreed by the Beard

The senicr management ieam has expenence In felevision, digital media, youth
media, chanty communications and markehng, finance, HR and cperations
Durng the financial year 2012/13 the senior management feam consisted of

= Chigf Executive Caroline Diehi

» Cregtive Media Director and Deputy Chief Executive  Kahe Lioyd

s Marketing Director Gavin Sheppard
= Fundraising Director to 26 June 2012 Fanba Kellaway
= Finance and Resources Director Mark Boisson

Staff working 1in Media Trust have a mix of skils and expenence across charty
and mediq, refiectng the purposes of the chanty Dunng the year Media Trust
invested In training and refention of ‘middle managers’ across the organisation,
including creating a Business Development Group for this team, led by our
Marketing Director The chanty’s staff team s supported by freelance media
professionals, media industry secondments, volunteer inferns, and media INaustry
volunteers whe, recruted and matched through Media Trust, give tharr time

and communicatons skills to support charhies, communimes and mdividual
beneficianes of chanhes across the UK

Media Trust 1s an active memioer of the media iIndustry’s Cultural Diversity Network,
pledging fo continue to advance our own diversity, and fo provide support and
oppaorturities for our media partners o enhance their diversity through accessing
new and diverse talent and communities
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Volunteer policy

We offer a range of volunteenng opportunities both within the Media Trust feam,
Qacross our senvices, and with chanties, communihes and young people across
the UK We have a formal volunteenng pohcy, and our HR Manager and our
cperational managers are provided with fraining, appropnate checks and cdvice
to maximise positive outcomes and impact for our volunteers and for the projects
and peocple they support

Trustees' responsibilities

The Trustees are responsible for preparnng the annual report and the financial
staterments In accordance with applicable low and United Kingdom Generally
Accepted Accouniing Practce Company law requires the Trustees to prepare
financig! statements for each financial year, which give a frue and fair view of the

state of affars of the charnty and of the net Income or expenditure of the charty for

the year In prepanng these financial statements the Trustees are reguired to

* Select suable accounting policies and then apply them consistently,
= Make jJudgments and estmates that are reasonable and prudent,

= Stote whether applicable aecounting standards have been followed subject
to any matenal departures disclosed and explained in the financial statements,

» Prepare the financial statements on the going concermn basis uniess it 1§
nappropnate to presume that the company will continue i business

The Trustees are responsible for maintaining proper accounting records, which
disclose with reasonable accuracy at any tme the financial position of the
chamable company and 1o enable them 1o ensure that the financial statements
comply with the Comparnies Act 2006 They are also responsible for safeguarding
the assets of the chantable company and hence for taking reasonable steps for
the preventon and detechon of fraud and other iregulanhes

The Trustees, who are Directors for the pumpose of company law and Trustees for
the purpose of chanty faw, who served dunng the year ond up to the date of this
repert are set out on page t

In accordance with company law, as the company’s Directors, we cerhify that
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= 50 far as we are aware, there is no relevant audit iInformattion of which the
charntable company’s auditors are unaware, and

= as Directors of the company we have taken all the steps that we ought fo have
faken in order to make ourselves aware of any relevant audit information and io
establsh that the chantable company’s qudrtors are aware of that information

Appointment of auditors

A resolution for the re-appaintment of Knox Cropper will be proposed af the
forthcoming Annual Generai Meeting

On behalf of the board of trustees

HLL D

dd Co Iter Jane Reed
e Trustee

16th July 2013

On behailf of the board of trustees
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Independent auditors’ report to
the members of The Media Trust

We have audited the financial staterments of The Media Trust for the year ended 31
March 2013 which compnse the Conscldated Statement of Financial Achivities, the
Consohdated and Company Balance Sheet and the elated nofes The financial
reporting framework that has been applied in ther preparation 1s applcable low
and United Kingdom Accounting Standards (United Kingdom Generally Accepted
Accounhng Practice)

This report 1s made solely to the company’s memibers, as a body, in accordance
with Chapter 3 of Part 16 of the Companies Act 2006 Our audit work has been
undertaken so that we might state to the company’s members those matters we
Qre required 1o state to therm in a Report of the Auditars and for no other purpose
To the fullest extent permitied by law, we do not accept or assume responsibiity to
anyone other than the company and the company’s meambers as a body, for our
audrt work, for this report, of for the opinions we have formed

Respective Responsibilifies of Trustees and Auditor

As explained more fully In the Trustees’ Responsibilities Statement set out in the
Report of the Board of Trustees, the Trustees (Who are Qlso the directors of the
chantable company for the purposes of company law) are responsible for the
preparation of the financial statements and for being satisfied that they give a frue
and fair view

We have been appointed auditor under the Companies Act 2006 and sechon 151
of Charfies Act 2011 ond report in accordance with those Acts Qur responsibility

Is o audit and express on opinicn on the financial statements In accordance with
applicable law and Intemational Standards on Auditing (UK and Ireland) Those
standards reguire us to comply with the Audiing Practices Board's (APB's) Ethical
Standards for Audrtors

Scope of the Audit of the Financial Statements

An audit involves obtaining evidence about the amounts and disclosures in the
financial staterments sufficient to give reasonabte assurance that the financial
staterments are free from matenal musstaterment, whether caused by fraud or enor
This Includes an assessment of whether the accounting policies are appropnate to
the chantable company’s crcumstances and have been consistently applied and
adequately disclosed, the reasonableness of significant accounting estmates
made by the tustees, and the overall presentaton of the financial statements

In addihon, we read all the financial and non-financial information 1N the annual
report to idenhfy matenal nconsistencies with the audited financwal statements i
we become aware of any apparent matenal misstaterments or Inconsistencies we
consider the imphkcations for our report
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Opinion on Financial Statements

In our opinion the financial staterments

* Give a true and far view of the state of the chantable company’s and group’s
affars as at 31 March 2013 and of the group’s Incorming resources and
application of resources including its ncome and expenditure, for the perniod
then endeq,

* Have been properly prepared in accordance with United Kingdorm Generally
Accepted Accountng Practice, and

* Have been prepared in aecordance with the requirernents of the Companies
Act 2006 and the Charrhes Act 2011

Opinion on other matters prescribed by the Companies Act 2006

In our opinion the mformahon given in the Trustees Annual Report for the financial
year to which the financial siaterments are prepared 1s consistent with the financial
statements

Matters on which we are Required to Report by Exception

We have nothing to report in respect of the foliowing matters where the
Companies Act 2006 and the Chantes Act 2011 require us to report to you If,
IN QUr opINIoN

» Adequaie accounting records have not been kept or returns adequate for
our audi have not been recewvead from branches nat visted by us, or

* The financial statements are not in agreement with the accounting records
and retums, or

« Certain disclosures of frustees’ remuneration specified by law are not made, ¢r

* We have not receved all the informaton and explanations we reguire for
cur gudrt

K-EUW\ AI{IJJ]

Kevin Laily
(Seruor Statutory Auditor)

For and on behalf of

Knox Cropper

Chartered Accountants, Statutory Auditor
8/9 Well Court, London EC4M 9DN

16t July 2013
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The Media Trust Consolidated
Statement of Financial Activities
(Income and Expenditure Account)

For the year ended 31st March 2013

2013 2012

Unrestricted  Restricted Total Total

Incoming resources Notes Funds & Funds © Funds © Funds ©
Incoming Resources

from Generated Funds

Voluntary iIncome 2 246,363 - 246,363 174,018
Investment mcome 2,709 - 2,709 8,461
Sub fotals | 249,072 -1 249072| 182,479
Incoming Resources From

Chartable Achvihies 3

Community Channel 506,749 942,897 | 1,449,646| 1,717,324
Voluntary Sector Campagns - - - 59,000
Film Produchon 508,585 15,000 523,585 494,874
Commmunicahions Services 394,264 156,872 551,136 528,922
Youth Media 32,573 524,885 557,458 | 1,519,652
Sub folals 14421711 1,639,654 3,081,825| 4,319,672
Total incoming resources 1,691,243 1,639,654 3,330,897 4,502,151
Resources expended ' ] |

Costs of Generahng Funds

Costs of generohng

voluntary income and

donated services 35,732 - 35,732 34,478
Chartable Activihes

Community Channel 506,758 876,0321 1,382,790 1,522,520
Voluntary Sector Campaigns | i - - - 58,294
Filrm Production ) | 580,982 _-| _ 590982 503,113
Communications Services | | 816,450 272,160| 1,088,610 946,851
Youth Media ) ) 23,783 522,428 | 546,211 1,660,472
Sub totals ) 1,937,673 1470620 3.608,593| 4,691,250
Govemance costs 22,898 30,474 63.372 54,121

Total resources expended

Net income/(expenditure)
for the year (305.,360)

Fund balances brought forward 722,770
Fund balances carried forward 417,410

1,996,603 1,701,094 3,697,697 4,779,849

(61,440) | (366.800)| (277,698)
348,780 | 1,071,550 1,349,248
287.340 704,750 1,071,550

All recogrised gains and losses are included in the above statement of financial activiies
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Balance sheet

Group Company

Note 2013 & 2012 € 2013 £ 2012 ¢
Fixed assets 7 10,859 21,978 10,859 21,718
Current assets
Debtors 8 | 441,436 | 448,602 381,699 | 382806
Cash at Bank
and in Hand 650,998 | 1,006,328 628,828 897,826

1,092,434 | 1,454,930| 1,010,527 | 1,280,632

Creditors
Armounts falling due
within cne year g (398,543} | (405,358)1 (555,138)| (418,745)
Net current assetfs 693,891 | 1,049,572 455,389 | 861,887
Total assets less i
current liabilities 704,750 1,071,650 466,248 883,605
Funds - Restncted 12
Held by company 59,246 171,243 59,246 171,243
Retaned by subsiciary 228,094 177.537 - -

287,340; 348,780 59,2461 171,243
Funds - Unreshicted 13
General Reserves

- Held by Company 407,002 712,362| 407,002 712,362
- Retained by Subsidiary 10,408 10,408 - -
417,410 722,770 407,002 712,362

Total funds 704,750 1,071,550 466,248 883,605

Approved by the Board of Directors on 1é6th July 2013 and signed on their pehalf by

W= B

@v Coulfer JDirector Jane Reed - Diractor

Company Regrstration No 02895790
Chanty Registration No 1042733
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The Media Trust
Notes to the financial statements
For the year ended 31st March 2013

1 Accounting policies

(@)

(b}

()

()

(e)

U

o)

(h)

{i)

)

The accounts have been prepared under the histoncal cost convention and
in accordance with United Kingdom Accounting and Financial Reporting
Standards and the Staterment of Recommended Prachce Accounting and
Reporting by Chanhes, issued in March 2005

Assets at a cost in excess of £5,000 intended fo be of ongoing use In
canying out activiies are capitalised as fixed assets Depreciation charged
on fangible fixed assets s calculated to wrie off the cost of fixed assets on
a straight line basis over the useful economic lives of the assets concermed
which are predominantly 3 years

Donations of cash are accountad for on a receved Hasis and grants are
accourted for when they are uncondhonally recevable

Donations in kind are Inciuded in the statement of financial actvihies at ther
econcmic value to the Company where quantifiable and measurable

Services Income 15 accounted for when the service 1s delivered and income
eamed

Support costs reprasent general management costs (including finance and
hurnan resources) and premises and faciles costs including IT) These are

allocated by reference 1o the rescurces allecated to the staff and volunteers
for each area and the percentage of hme spent by the relevant employees

Fund accounting

1 Unrestncted funds are availoble for use at the discrefion of the Trustees
in furtherance of the chantable objectves of Media Trust

I Designated funds comprnse unresincted funds that have been put aside
at the discreton of the trustees for particuiar purposes (see note 13)

- Restncted ncorne funds are funds subject 1o specific restnctions imposed
by donors or by the purpose of the appeal

Rentals applicable 1o operating leases, where substantially ail the benefils
ang nsk of ownership remain with the lessor, are charged to the statement
of financial activiies on a straight-ine basis over the lease term

Under Financial Reporhng Standard No 1the company 1s not required to
produce g Cash Flow Staterment

Consoldation The Community Channel Limited 1s Q subsidiary of The
Media Trust and 1s consohdated in accordance with Financial Reporting
Standard No 2 The statement of financial actvities 1s consoldated on
a ine-by-line basis
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2 Voluntary Income

2013 Total € 2012 Total €

| Corporate donations and sporsorship 046,363 159,018 |
Donations in kind — siaff secondments - 15,000
Total 246,363 174,018

The Trust’s corporate members dunng the year included the Aegis Group plc,
AMV BBDQ, BBC, Cameilot, Channel 4, Daily Maill and General Trust, Discovery
Networks Group, Google, Guardian Media Group, 1TV plc, Just Health
Communication, MTV, News UK, Sky, Time Warner and WPP

In addhon fo the individual and above donations and sponsosship, the group
receves a wide range of discounted and donaied services from the media
industry, particularly Argiva, Sky and Virgin Medic, which include bandwidth,
progremming and Crass promohon both en ar and in press adverisements and
istings The Community Channel is crucially dependent on the bandwidth given
These orgarusations have vanably committed o provide bandwidth but these

Is no guarantee that this will continue in future years These services have not
been valued because in the view of the Trustees ther value to The Media Trust,
In meeting its chantable cbiectives, 1 immeasurable in the context in which they
are given and used
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3 Incoming resources from chantabie activities

Community

2013

Film Communications

Youth

Department for
Education
Office of the
Thirct Sector
Departrment for
Commuruties
and Local
Govermnment
Department
far Work and
Pensions

Big Lottery
Fund

Tne City Bndge
Trust
International
Press institute
(IP)

Jack Petchey
Foundation
Open Sociely
Foundations
Nominet Trust
Arts Councll for
England and
Wales

Cther grants
Fee income

35

1,449,646

Channei ©

696,150

142,000

3%¢.747

31,000
34,000
506,749

Production £

Campaigns £

15,000
508,585

551,136

Services ©

129,872

1,250

25,750
394,264

Media £

414,980

9,905

88,000

12,000
32,573
557,453

3,081,825

414,98G

706,055

142,000

129,872
88,000
39,747

1.250

31,000
86,750
1442171

439,351

289,000

100,000

57,300

1.831.095

142,000

100,000
43,980

134,973
1,175,973
4,319,672
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4 Analysis of resources expended

Total resources expended

Analysis of support costs

30263876

3,697,697

2013 2012
pre DPO
Generating funds - 35,732 35,732 34,478
Community Channel 1,230.891 151,899 1,382,790 1,522,520
Voluntary Sector Campaigns o - 58,294
Film Produchon 476,415 114,567 500,982 503,113
Communications Services 875,451 213,159 1.088.610 Q46,851
Youth Media 464,119 82,092 546,211 1,660,472
Govemance - 53372 53,372 54,121

4,779,849

2013 2012
Generating funds 27,932 7,800 35,732 34,478
Community Channel 120,063 31,836 151,899 190,495
Voluntary Sector Campaigns - - 6,893
Fim Preduction 90,555 24,012 114,567 120,467
Communications Services 192,957 20,202 213,159 99,329
Youth Mediq 64,803 17,289 82,092 128,619
Govemnance 47,122 6,250 53,372 54,121
Total resources expended 543,432 107,389 650,821 634,402

5 Net incoming resources 1s stated after charging:

Group
2013 ¢ 2012 €
Depreciation | nno 16,104
Audit fee 5,425 5,425

Cther accounting services - -
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6 Staff Costs

Group

Salarnes 1,648,409 1,882,749

Social securty 175,089 201,121
Pension costs 31.725 33.877
1,855,193 2,117,747

A defined contrnbution scheme for all staff operated dunng the year with
contnbuhons of af least 4% from the employees and 3% fiom the employer

2013 2012

The average number of staff empicyed dunng
the year was 46 58

The number of employees whose emolurnents
for the year fell wihin the following bands were

£70,001 - £80,000 1 1
£60,001 —~ £70,000 2 4

No remunarghon or expensas were paid to the Directors (2012 €nif)

7 Fixed assets

Group Equipment Company Equipment
2013 € 2012¢ 2013 &£ 2012¢

Cost
Balance brought forward 318,267 285,689 147,921 115,343
Addtions - 32,578 - 32,578

318,267 318,267 147,921

147,921

Scrapped/wntten off
Balance carned forward

Depreciation
Balance brought forward 296,289 280,185 126,203 10,466
Charge for year 11,119 16,104 10,859 15,737

Scrapped/wntten off
Baiance camed forward
Net book value:

307.408 296,289 137,062
21,978 10,859

126,203
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8 Debtors

2013 ¢ 2012¢ 2013 ¢
Trade debfors 301,195 1393151 244,558

Company

94558

Prepayments and accrued income 102,402 99,302 — 282,338

Other debtors 37,839 37839

Amounts due from group
underakings

58510

441,436 448,602 381,699 382806

9 Creditors
Group Company

2013 ¢ 2012€ 2013¢%¢ 2012¢
Trade creditors 88,522 204,760 75,103 162,978
Other creditors ncluding taxation
and social secunty 25,833 26,196 nz,44 33,032
Overdiafts - - - -
Accruals & deferred income 214,188 174,402 191,560 148,757
Amounts due to group underakings - -1 176,061 73978

398,543 405,358 555,138
Cash 1s managed on behalf of the group by the parent charty

10 Operating leases

At 31 March 2013 the company had annual commitrments under
non-canceliable operating leases as follows

Expiry date: 2013 ¢ 2012 &
Wwithin one year 23,23
Between one and five years 69,482
In more than five years -
92,713

69,482

69,482

Included in operating leases 1s £69,482 pa for the lease on the company’s
prncipal office

11 Share capital

The company 1s imited by guarantee and has no share capital, the liability
cf the members 1s Imited fo £1 per member

418,745
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12 Restncted funds

Community Channel

Big Loftery fund
The City Bndge
Trust

Open Scciety
Foundations

The Arts Council for
Engiond & Wales
Other Grants

Brought
Forward ©

162,870

14,667

Voluntary Sector Campaigns

Production
Google |

Communications Services

Department for
Communifies and
Local Government

Intematonal Press
institute {IPI)
Nominet Trust
Other

Youth Media
Department for
Educaton

Jack Petchey
Foundation

Big Lottery Fund
Other
Other

117,594

34,290

5,000
14,359
348,780

Moverment in Year

Annual Report and Financial Siatements for the year ended 31 March 2013

Income
Interest £ Income £ Expenditure Carried
£ Forward &
696,150 {675,522) 183,498
142,000 {142,00) -
39,747 (16,213} 38,201
31,000 (31,G00) -
34,000 {27,605) 6,395
-1 15,000] | 15.000
- (92,383) 25,211
- 129,872 (125,872) -
- 1,250 {1,250) -
- 25,750 (53.005) 7,035
- 414,280 (414,980) -
- 88,000 {88,000) -
- 9,905 (2.908) -
- 12,000 (5,000} 12,000
- - (14,359) -
- 1,639,654 (1,701,094) 287,340
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13 Unrestricted funds

Movement In Year .

Income
Brought Income & Transter & Expenditure Carried
Forward £ Interest £ £ Forward ©

General reserves
Held by company 712,362 1,184,485 (1,489,845 407,002
Retained by

subsidiary 10,408 506,758 (506,758) 10,408
722,770 1,691,243 {1.996,603) 417,410

14 Analysis of net assets between funds

Restricted Funds
Unrestricted Funds £ Company £ Subsidiary & Total Funds £

Fixed Assets 70,859 - - 10,859
Net Current Assets 406,551 59,246 228,094 693,891

417,410 59,246 228,094 704,750

15 Taxahon

The company, as a registered chanty, 1s not lable for Income Tax or
Comporation Tax because its income falls within the various exemphons
avallable to registered chanfies

16 Capital commitments

Af 31 March 2013 there were no capital commitments (2012- £0)
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17 Subsidiary company

The Community Channel, a company imited by guarantee incorporated
In England and Wales, 1 under the contiol of The Media Trust, which 1s ifs
scle member The actwvities of the Community Channel, which 1s a pnmary
purpose activity of The Media Trust, are undertaken through this company
and the income and expenditure are consolidaied on a line-by-Ine basis

Income
Expendiure

Gift Avd
Excess of Income over Expendiure

Total Assets
Total Ligkilhies
Total Reserve

18 Industry contrnibutors

1,449,655
{1,.396,823)
52,832

(2.275)
50,557

274,552
(36,050)
238,502

1,717,324
(1.534,593)
182,731

(5.194)
177,537)

255,372
(67,427)
187,945

As descrbed In note 2, The Media Trust 15 supporfed by a number of major
media organisatons including BBC, Sky and Virgin Media) The non-executive
directors of The Media Trust Include directors and senior managers of some

of these media organisations who have been appointed because of therr
expenence and knowledge of the secior The directors do not believe that these
organisghons are related to The Media Trust and absent themselves from any
financial ransachon invelving the media oiganisahion they are connected to
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Thank you to our funders

Big Lottery Fund

Department for Education
Google

International Press Institute (IPC)
Jack Petchey Foundahon
John Ellerman Foundation
News UK

Nominet Trust

Open Society Foundatons
Sansbury’s

The Arts Councll for Engiand and Wales
The City Bndge Trust

The Clothworkers Foundation
The Goiden Botile Trust

Trust for London
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Our corporate members dunng
the year 2012/13 included-

Asgis Group plc

AMY BBDO

BBC

Camelot

Channel 4

Daily Mall and General Trust
Discovery Networks Group
Google

Guardian Media Group

mv plc
Just Health Communication

MTV *
News UK
Sky

Time Warner
WPP

Media Trust, Block A, Centre House, 56 Wood Lane, London W12 75B
Tel +44 (0)20 78715600 Emanl contactus@mediatrust org

The Media frust registered chanty No 1042733

www.mediatrust.org



